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Mountain Bike Travellers Survey –  
Summary Report  

Executive Summary and Key Findings 
An online quantitative survey was undertaken to learn more about mountain biking related 
travel and specific interest in Northern BC as a riding destination.  
 
A total of 3,485 respondents participated in the survey. Almost two-thirds of respondents were 
Canadians, with 37% of all respondents living in BC. Despite the predominance of Canadians, 
there was considerable participation from non-Canadians (36% of respondents). 

Key Findings 

Several key insights for Northern BC communities interested in the mountain biking travel 
market emerged from this research: 
 

 Mountain biking is an important travel generator as 91% of respondents have travelled 
to ride in the past 3 years and 92% intend to travel in the next 2 years. 

 

 Mountain biking travellers are a relatively homogenous market – overwhelmingly male, 
young to middle aged, and experienced riders. There is some disparity in income levels, 
with the largest group (29%) having incomes exceeding $100,000. The next largest 
group (19%) earn less than $25,000 per year.  
 

 While income does not appear to limit mountain biking related travel, it does impact 
some aspects of the trip, most notably accommodation preferences. Younger travellers 
and those with modest incomes have a strong preference for camping while 
older/wealthier travellers prefer small-scale accommodations. 

 

 The majority of mountain biking trips are short (2-3 nights), but a portion of the market 
is open to taking longer trips if the destination warrants it. 
 

 The most important features mountain bikers consider when choosing a destination are: 
1. Variety/difficulty of trails 
2. Number of trails 
3. Reputation as a mountain biking destination 

 

 The top information sources influencing selection of a mountain biking destination are: 
1. Recommendations from friends/family 
2. Mountain biking websites 
3. Mountain biking films/videos 



Page | 2  
October 2014 

 

 Whistler dominates the mountain bike travel market, with 53% having taken an 
overnight trip there in the past 3 years and 70% intending to visit in the next 2 years. 

 

 Familiarity with Northern BC as a riding destination is limited. Knowledge of specific 
destinations is very limited, with Prince George, Smithers, Burns Lake, and Terrace being 
the most recognizable. 
 

 Just 5% of respondents have mountain biked in Northern BC recently, but considerably 
more (roughly 20%) are interested in visiting. Owing to limited awareness, BC residents 
comprise the bulk of the market. 

 

 Those interested in Northern BC voice a strong preference for driving to the region and 
travelling around by car. 

Implications 

A number of recommendations for Northern BC communities emerge from the research: 
 

 Trails are the product: results show trails (variety/challenge followed by quantity) are 
the top consideration for mountain bikers when they are selecting a destination. To 
attract visitors, Northern BC communities must demonstrate the region offers varied 
and challenging trail options. This does not necessarily mean each community must 
have an extensive trail network, yet mountain bikers must feel the area they choose to 
visit offers this. For example, a multi-day trip could include visits to several communities 
that collectively offer the diversity of riding experiences a visitor seeks. 

 

 The importance of recommendations/reputation: respondents rely on personal 
recommendation when choosing a mountain bike destination. They prefer first-hand 
recommendations (from friends or family who have visited), but see mountain biking 
websites almost as credible. To be a successful mountain bike travel destination, 
Northern BC must find ways to get visitors to share experiences with their networks. 
Encouraging influential riders and writers to visit and share their impressions on 
prominent mountain biking websites (e.g., pinkbike) is also important. Also noteworthy 
is mountain bikers disdain for generic tourism information. Thus, the tourism industry is 
urged to work with mountain bike specific websites to reach the market. 
 

 There is interest in Northern BC as a mountain biking destination, but awareness of 
the region and its features is very low: just one-third of respondents indicated some 
familiarity of riding opportunities in Northern BC as a whole and knowledge of specific 
communities is very low. Thus, a regional approach to awareness building is 
recommended. Potential visitors want more information, specifically on trails (number, 
riding style, suggested itineraries, etc.) and communities (accommodation, local culture, 
food options, etc.). 
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Introduction 
As part of the Northern BC Mountain Bike Tourism Initiative, a focus group was conducted with 
mountain bikers who had taken an overnight trip to ride in the past 3 years. The primary 
purpose of this session (held in April 2014) was to explore trip planning behaviour, define what 
constitutes an ideal mountain biking trip, identify factors influencing destination selection, as 
well as explore impressions of riding in Northern BC.  
 
To quantify preliminary findings from the focus group and to gain further insight from a broad 
spectrum of mountain bike travellers, an online survey was conducted in September 2014. The 
survey was hosted on Survey Monkey. The invitation to participate and survey link was posted 
on pinkbike as well distributed through other mountain bike channels such as the Mountain 
Bike Tourism Association (MBTA)’s social media sites. To participate, respondents had to be 18 
years or older and have taken an overnight trip to mountain bike in the past 3 years or be 
planning to travel within the next 2 years. A chance to win one prize of $500 Canadian cash was 
offered. 
 
The survey was open for one week and drew 3,485 participants. Note that 3,485 respondents 
started the survey, but not all questions were mandatory, so base sizes vary.  

Respondent Profile 

As Figure 1 illustrates, nearly two-thirds of respondents were Canadians, with 37% of all 
respondents residing in BC. This is not surprising given pinkbike’s readership and the fact 
Canadians were targeted for this research (given that mountain bikers outside of Canada may 
have limited knowledge of Northern BC). Despite efforts to target Canadians, 36% of 
respondents were from beyond Canada, with the US being the largest market (18% of 
respondents). Responses were received from all over the world. 
 
As is typical in mountain biking research, respondents skewed heavily male (91%). Age 
distribution was fairly broad with the largest group being 25-34 years (36%), followed by under 
25 years (30%). Similarly, household incomes varied considerably with the largest group (29% of 
respondents) reporting incomes of $100,000+, but the second largest group (19%) earning 
$25,000 or less. Income disparity undoubtedly impacts past and future travel patterns.  
 
Please see the demographics section for additional information on survey respondents. 
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Figure 1: Respondent Residency 
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As Figure 2 illustrates, mountain bikers tend to participate in a variety of riding types, with All 
Mountain (82%) predominating, followed closely by downhill (77% of respondents). As further 
evidence of participation in multiple disciplines, the bulk of respondents (61%) own 2-3 bikes. 
This finding suggests destinations offering different types of riding opportunities will hold 
greater appeal to mountain bike travellers. 
 
Figure 2: Mountain Biking Participation 
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Ideal Mountain Bike Trip 
Regardless of whether they had travelled to mountain bike, all respondents were asked to 
describe their ideal mountain biking trip. Figure 3 presents the analysis of the comments – the 
size of the typeface represents the frequency words/themes appeared in respondents’ 
descriptions. Results suggest that trails (number, variety, challenge) are paramount to the 
mountain bike travel experience, followed by riding companions / friends to share the 
experience, and the riding itself.  
 
Typical responses were: 
 
“A mix of technical and flowy, with scenery as a nice bonus. Love bridges & berms, snaky single 
track. Somewhere you could do different trails each day, in a temperate climate. I love downhill 
riding but not sure I'd want to ride up every day so perhaps not much of that!”    
 
“A trip to anywhere new or with great trail or views. Friends make it all the better and more 
memorable. A week is ideal since most places you go it is really hard to check all the boxes in a 
weekend.” 
 
“A 3-4 night stay in a mountain bike friendly town. Either camping or stay at a condo with 3-4 
friends. No wives, no kids. Just bikes, new trails, beer and good food.” 
 
Figure 3: Elements Contributing to an Ideal Mountain Bike Trip 
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Travel Patterns of Mountain Bikers 

 
All respondents were asked about recent mountain biking travel behaviour. As Figure 4 shows, 
almost all respondents (91%) have taken an overnight trip to mountain bike recently. 
 
Figure 4: Mountain Bike Travel – Past 3 Years 

 
 
Those who had travelled were asked a series of questions about their recent trips. As Figure 5 
illustrates, Whistler dominates the mountain bike tourism market, with approximately half of 
all respondents who had travelled visiting Whistler within the past 3 years. Whistler’s appeal 
spreads far beyond the BC market, with the resort being a top-5 destination among 
respondents the world over. Other top BC destinations, Silver Star/Vernon and Squamish, draw 
heavily on the local market. Interestingly, 34% of respondents said they had taken a trip within 
BC beyond the well-known mountain biking destinations suggesting they are many diverse 
riding spots within the province. 
 
Just 5% of respondents had mountain biked in Northern BC in the specified timeframe. Nearly 
all of the past visitors to Northern BC were residents of the province.  
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Figure 5: Destinations Visited on Recent Mountain Bike Trips 
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As Figure 6 details, almost half of mountain biking trips are short (2-3 nights away) suggesting 
weekend trips are the norm. While this alone is not a positive for Northern BC destinations, the 
second most popular response was trip length was a function of destination suggesting that 
mountain bike travellers are willing to consider longer trips if the destination warrants it. 
Willingness to take longer trips is further evidenced by the 19% who said their typical trip was 
4+ nights.  
 
Figure 6: Trip Length 
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Figure 7 provides details on who mountain bikers typically travel with. Supporting the notion 
that travelling with friends is a key factor in an ideal mountain biking trip, 81% of respondents 
indicated their trips include friends (either solely or part of a group which includes family as 
well).  
 
Figure 7: Travel Party Composition 
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In terms of accommodation preferences, mountain bikers are enthusiastic campers. As Figure 8 
shows, 40% of respondents indicated a preference for camping. The appeal of camping 
decreases with age as those under 25 years are the most likely to prefer it. Camping appeal also 
varies by residency as well with BC residents and Americans being the most enthusiastic about 
it. Income also impacts the popularity of camping, with those falling into the lowest income 
group (< $25,000) having the greatest interest.  
 
Following camping, almost one-third of mountain bike travellers voice a preference for small-
scale local accommodation (lodges/inns/motels). These visitors tend to be older and have 
higher incomes. There is considerably less interest in larger hotels, likely because mountain 
bikers prefer small locally-owned accommodations. 
 
These findings suggest emphasizing a destination’s camping opportunities and smaller 
accommodation options is important when trying to attract mountain bike travellers.  
 
Figure 8: Accommodation Preferences 
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Destination Selection  
Figure 9 shows which factors have the greatest influence in the selection of a mountain biking 
destination. Personal recommendation emerged in top spot (4.1 on a 5 point importance scale) 
followed closely by mountain bike specific websites. This finding underscores the importance of 
encouraging visitors to share their experiences with their networks, ideally via social media 
channels. The importance of mountain biking websites in influencing destination choice is also 
noteworthy. This suggests destinations should be encouraged to host influential riders and 
writers and have them share their experiences on mountain biking websites. The influence of 
mountain biking films and videos is important to highlight.  
 
Results show the declining influence of print materials as even mountain biking specific 
magazines are seen as important by relatively few respondents. An important finding is the lack 
of importance mountain bike travellers place on more general travel information provided by 
tourism organizations, particularly print publications. Rather than target mountain bike 
travellers through generic tourism resources, the tourism industry is encouraged to work with 
mountain bike specific websites to promote their destination’s attributes.  
 
Figure 9: Information Sources Impacting Destination Selection 
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Figure 10 documents the importance of destination attributes in the destination selection 
process. Results confirm the importance of trails in destination choice – mountain bike 
travellers seek variety/challenge first and foremost (4.3 on a 5 importance scale) followed 
closely by number of trails (4.0 rating). Interestingly, the availability of signature or epic trails is 
a lesser draw (3.6 rating) suggesting that a network of trails which offer a visitor variety and 
challenge is the key criteria for success as a mountain bike tourism destination.  
 
Reputation as a mountain bike tourism destination also figures prominently in the selection 
process (3.9 rating). This again underscores the importance of encouraging visitors to share 
their experiences with others. Reputation is also built and spread by influential mountain biking 
websites such as pinkbike, underscoring the importance of bringing influential riders and 
writers to a community and having them document and share their experiences.  
 
Mountain biking culture is also an important consideration in the destination selection process 
(3.7 rating). As noted in other project reports, mountain bike culture cannot be precisely 
defined. Rather, prospective visitors seek destinations which make mountain bikers feel 
welcome and offer compelling and authentic experiences which can range from a quirky local 
pub offering a good selection of craft beer to locally owned bike shops and eateries. Culture can 
also be fostered by drawing on a destination’s past. For example, Cumberland, on Vancouver 
Island has a fascinating history as a coal mining and forestry town. Trail names and features 
draw on the town’s past and help foster a mountain biking culture unique to the destination.  
 
The overall cost of the trip (3.7 rating) is also a relatively important consideration for all 
mountain bike travellers. Not surprisingly, the importance of trip cost decreases as income 
increases.  
 
Interestingly, mountain biking events and festivals appear to have a minor role in the 
destination selection process (2.8 rating). While they may be important for sub-segments of the 
mountain biking market, it appears they are not actively sought out by the majority of 
mountain bike travellers.   
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Figure 10: Factors Influencing Destination Selection
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An addition question asked specifically about the drawing power of mountain biking festivals 
and events. As Figure 11 shows, 20% of mountain biking travellers indicate a festival/event 
would absolutely induce them to visit a destination, while a further 50% indicate it might. 
Further analysis showed that US residents are the most likely to fall into the ‘absolutely’ 
category, while Canadians, particularly Albertans, are less enthusiastic about festivals and 
events. Since festivals and events tend to attract a local and regional crowd, destinations must 
be realistic about their ability to attract tourists. 
 
Figure 11: Biking Events/ Festivals as a Travel Motivator  
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Future Mountain Biking Travel 

All respondents were questioned about future mountain bike travel plans for the next 2 years. 
Similar to past travel behaviour, as Figure 12 shows, almost all respondents (92%) indicate a 
very high likelihood of future mountain biking-related travel.   

 
Figure 12:Likelihood of Taking an Overnight Mountain Biking Trip 
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Destinations under consideration for future trips largely mirror existing mountain bike travel 
patterns. Whistler is in firm command of top spot, with 70% of respondents considering the 
destination for a future trip. Similarly, Silver Star/Vernon (42%) and Squamish (40%) hold 2nd 
and 3rd spot in future plans. 
 
Figure 13: Destinations under Consideration 
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Interest in Northern BC as a Mountain Biking Destination 
As shown in Figure 13, Northern BC is under consideration for a future trip by 18% of 
respondents. This is an encouraging result considering just 5% of respondents have visited 
Northern BC in the past 3 years to ride. The bulk of respondents actively considering Northern 
BC are residents of the province.   
 
When asked about their impressions of Northern BC as a riding destination, most respondents 
admitted they did not know much about the region, although some had heard positive things 
about the trails from others or they had seen coverage on mountain biking websites. Figure 14 
presents a summary of the responses. The size of the type face represents the frequency 
individual words appeared in the responses.  
 
Typical comments were: 
 
“I think that riding in northern BC would be really awesome, however, I know almost nothing 
about it. It would be nice if the mtb community if northern BC had more exposure.” 
 
“I think the terrain there would be excellent.  The communities need to likely change gears to 
promote and support the culture though. I see Fruita, CO as a perfect example of this.  
Ranching/mineral exploration town turned bike town.” 
 
“I've heard about a couple of places, but not a lot. Most of the people talk about Whistler 
because it a well known place (here in Mexico) for skiing/snowboarding.” 
 
Figure 14: Impressions of Northern BC Mountain Biking 
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Further evidence of mountain bike travellers’ limited knowledge of Northern BC as a riding 
destination is evident in Figure 15. A geographic definition of Northern BC was provided and 
respondents were asked to assess how familiar they were with the riding opportunities in the 
region. Just 6% of respondents indicated they were very familiar with riding opportunities and a 
further 27% indicated some familiarity. Not surprisingly, BC residents make up the majority of 
the respondents with knowledge of the region.  
 
 
Figure 15: Familiarity with Riding Opportunities in Northern BC 
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A subsequent question asked respondents to indicate their familiarity with specific Northern BC 
communities as riding destinations. Please note that just 50% of respondents elected to answer 
this question, which suggests those who did not respond lacked familiarity with any of the 
destinations listed. Further, the low response rate to this question results in over-inflated 
awareness levels. 
 
Among those who did answer the question, Prince George enjoys the highest levels of 
familiarity followed closely by Smithers, with Burns Lake and Terrace trailing by a considerable 
margin. While respondents were specifically asked to assess their familiarity with communities 
as mountain biking destinations, it is possible that Prince George captured the largest share of 
mentions since it is the region’s largest city. While these results are open to interpretation, the 
fact remains that Prince George, Smithers, Burns Lake, and Terrace are the region’s most well-
known riding destinations, with other communities registering little recognition.  
 
Figure 16: Familiarity with Specific Northern BC Mountain Biking Destinations  
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All respondents were asked about their likelihood of visiting Northern BC on a mountain biking 
trip in the next 5 years. Interest appears high, with 59% indicating some likelihood to visit. 
While this is encouraging result, it is recommended that emphasis be placed on those indicating 
they are ‘very likely’ to visit (21%). This is more in line with the proportion who selected 
Northern BC from a long list of destinations under consideration for a future visit (18% - see 
Figure 13).   
 
Figure 17: Likelihood of Taking a Mountain Biking Trip to Northern BC 
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When asked what other information they would like to have about mountain biking 
opportunities in Northern BC, a diverse range of suggestions were put forward. Figure 18 
presents a summary of the responses. Once again, the size of the type face represents the 
frequency individual words appeared in the responses.  
 
Typical comments were: 
 
“Everything... I do most of my riding of new places because of 'word of mouth', and I haven't 
heard anything from anyone I ride with regularly about northern bc's opportunities.” 
 
“A sample itinerary would be cool.. ie go ride these trails on a 5 days trip through williams lake, 
burns lake etc.” 
 
“Trail maps with difficulty rating and suggested routes for different types of riding. Make it easy 
for mountain biking tourists to show up to unfamiliar trail networks and find the best trails.” 
 
Figure 18: Additional Information Needed about Mountain Biking in Northern BC 
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Respondents expressing some likelihood of visiting Northern BC were asked how they would 
likely to and around the region. As Figure 19 shows, potential visitors express a clear preference 
for driving to and travelling around the area (selected by 65% of respondents). There is some 
interest in flying to the region and then renting a vehicle to travel between communities 
(selected by 22% of respondents).  
 
Figure 19: Preferences for Getting to and Around Northern BC 
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Demographics  
The table below shows mountain biker travellers are a relatively homogenous groups. They are 
overwhelmingly male (91%) and young (66% are under 35 years). They are very experienced 
riders (70% have been riding for 5+ years and 82% own 2-5 bikes). Income levels vary 
considerably, suggesting there are two types of travellers – passionate riders with limited funds 
and those with higher incomes who likely have more disposable income and are willing to 
spend more on travel. 
 

Demographics Total (bases vary) 

Length been Mountain Biking  

Less than 2 years 6% 

2-5 years 24% 

5 -10 years 26% 

More than 10 years 44% 

Bike Ownership  

1 14% 

2 to 3 61% 

4 to 5 21% 

6 to 7 3% 

More than 7 2% 

Gender  

Female 9% 

Male 91% 

Age  

Under 25 years 30% 

25 to 34 years 36% 

35 to 44 years 24% 

45+ years 10% 

Marital Status  

Single (never married or divorced) 48% 

Married/Live with a partner with children at home 24% 

Married/Live with a partner without children at home 24% 

Other  3% 

Household Income  

Less than $25,000 19% 

$25,000 to less than $50,000 18% 

$50,000 to $75,000 17% 

$75,000 to $100,000 17% 

$100,000+ 29% 

 

 


