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 DISCLAIMER 
 
All reasonable care has been taken in the production of this report to ensure its contents are as 
accurate as possible.  However, neither APR Consultants Ltd (APR) nor any other organisation 
takes responsibility for incorrect information or decisions by any persons based on information 
provided in this report. The report is primarily based on information supplied by participants and 
spectators to the 2016 Crankworx Rotorua event and APR cannot take responsibility for their 
responses.  The report findings may change if other analysis-related information becomes 
available. 
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EXECUTIVE SUMMARY 
 
Purpose  
The primary objectives of this report were to estimate the economic impact of the 2016 Crankworx 
Rotorua event (the Event) on Rotorua’s economy and to provide data to Ministry of Business and 
Innovation (MBIE), so they could undertake an independent economic assessment of the event’s 
impact on the New Zealand economy by international athletes and supporters. 
 
Background 
The Event ran over eight days, from Saturday 5th March 2016 with the Giant Toa Enduro until 
Sunday 13th March 2016.  The event was hosted at the year-round, gondola accessed, Skyline 
Rotorua Gravity Park.  The main competitions took place on Mount Ngongotaha, overlooking 
Lake Rotorua and in the 145 km trail network of the world-renowned Whakarewarewa Forest.   
 

Summary of economic impact  
 
APR’s economic analysis estimated impacts for the following domestic and international visitor 
segments to Rotorua: 

 spectators; 

 participants (athletes/athlete support); and  

 other participants (management, staff, volunteers, media, exhibitors, production, VIP’s and 
sponsors).  

 
Overall economic impact (ie, domestic and international economic impacts combined) 

 The total output (ie, revenue inclusive of all multiplier effects) added to Rotorua’s economy 
attributable to all event attendees’ Rotorua visit expenditure was estimated to be $8.0 
million.    

 A total of 72.5% of the impact was attributable to domestic visitors to Rotorua and 27.5% 
was attributable to international visitors to the area. 

 The 2016 impact was a $4.2 million increase from 2015’s event impact of $3.7 million. 

 The increase in economic impact was primarily driven by an increase in domestic visitors 
to Rotorua who were spectators at the event. 

 Overall, the total number of visitors to Rotorua whose main reason for visiting the area 
was to be attend Crankworx as a spectator is estimated to have increased from 3,696 
people in 2015 to 9,344 people in 2016. 

 
Summary of economic impact on Rotorua’s economy (2016 NZ$ millions) 

Segment  2015 2016 

Domestic $1.9 $5.8 

International  $1.8 $2.2 

Total  $3.7 $8.0 

 

Event attendance  
 
Based on calculations from the Crankworx Athlete Manager, Crankworx Accreditation Manager 
and Skyline Ticketing Office, Crankworx Rotorua had 15,439 visitations over the week of 
Crankworx Rotorua. 
 
A total of 464 athletes participated in the Crankworx 2016 event (332 athletes plus an additional 
132 Enduro athletes).  Including athlete support, management, event staff, volunteers, media, 
exhibitors, production and VIP’s, this totalled 1,848 accredited people.  A further 13,591 tickets 
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were sold for the event.  This resulted in a total of 15,439 people attending the 2016 round of the 
event in Rotorua with 89.7% being of domestic origin and 10.3% being international in origin. 
 

Survey results  
 
Survey methodology 
A survey form was constructed based on the 2015 survey programme with additional input from 
MBIE.  The survey was hosted by APR Consultants and was distributed to participating athletes 
and event spectators.  A total of 251 respondents were received for the participant survey, with a 
further 453 received in the spectator survey. 
 
This economic analysis of the Event was based on data obtained from event management and 
Skyline Skyrides and event survey data.  Data extracted from the survey was provided to MBIE so 
that an independent assessment of the economic impact of international event attendees on New 
Zealand’s economy could be made.   
 
Participant type 
Most participants identified themselves as athletes/athlete support (41.4%) followed by volunteers 
(33.5%).   
 
Visitors to Rotorua 
Of the 251 participants, 147 were visitors to Rotorua.  Of these most (86.9% of visitors to 
Rotorua) stayed in Rotorua for the event.   
 
For the 453 spectators, (75.6%) who visited Rotorua just over three quarters of these visitors 
stayed one or more nights in Rotorua (77.4%). 
 
Place of origin 
For participants, the largest grouping was from Rotorua (41.6% of respondents), followed by 
Auckland (12.0%).  The major international markets sampled were USA/Canada (7.6%) and 
Australia (4.8%). 
 
Out of the 453 survey respondents, the largest grouping was from Rotorua (24.4% of 
respondents), followed by Auckland (22.3%), Waikato (11.3%), other North Island (10.4%), and 
Wellington/Wairarapa (9.0%) and other BOP areas (7.9%).  Only 7.9% of spectators were 
international in origin with the major market being Australia (5.2%).   
 
Length of stay 
Almost all participant visitors to Rotorua stayed overnight in Rotorua for the event (86.9%) with 
the remaining 13.1% only staying during the day.  From those who did stay overnight, the least 
number of nights stayed was two nights, with the maximum being 150 nights.  The average length 
of stay was 9.6 nights. 
 
Of the 345 spectators who visited Rotorua for Crankworx, 77.4% of spectators stayed overnight 
with 22.6% being day visitors.  The average length of stay for those that did stay overnight was 
4.2 nights. 
 
Survey respondents’ demographics 
Of the 251 participants who completed a survey, 104 were athletes (95 athletes and 9 athlete 
support respondents) with the remaining 147 being other participants (management, staff, 
volunteers, media, exhibitors, production, VIP’s and sponsors).  Females comprised 29.4% of the 
survey sample that specified their gender while males represented 70.6%. 
 
Out of respondents who specified their age grouping, the largest grouping were those aged 
between 40 and 49 years (22.7%).  This was closely followed by respondents aged between 30 
and 39 (19.7%).  The grouping of 25 to 49 age group represented 55.2% of the sample.  A further 
26.1% were aged below 25 and 18.7% were aged 50 or over. 
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There were an additional 453 survey respondents from spectators.  Females comprised 29.6% of 
the survey sample while males represented 70.4% of those who specified their gender.  
Out of respondents who specified their age grouping, the largest grouping were those aged 
between 40 to 49 years (33.3%).  This was followed by respondents aged between 30 to 39 
(28.3%).  The groupings of 25 to 49 represented 70.0% of the sample.  A further 11.9% were 
aged below 25 and 17.9% were aged 50 or over. 
 
Event attendance at other Crankworx events 
Of participants that specified an answer, 64.3% had been to Crankworx Rotorua in 2015.  
Regarding other Crankworx events globally, 17.1% had been to other events in the Crankworx 
World Tour.  Of these, 40 (15.9% of the total sample) had been to Whistler with 19 (7.6%) having 
been to Les Deux Alpes.   
 
Motivation for attending the event 
The overall majority of the 147 participant visitors to Rotorua who attended this event indicated 
that the event was the main reason for them coming to Rotorua (92.5%).  Only 11 respondents 
(7.5%) indicated that it was not or did not specify an answer.   
 
Of the 345 spectators who visited Rotorua for Crankworx, 95.6% came to Rotorua mainly for the 
Crankworx event. 
 
Events attended 
The most identified event participated in was the Crankworx Rotorua DH (24.3% of respondents), 
followed by Whip-Off Championships (15.5%), GIANT Toa Enduro (15.1%), Rotorua Pump Track 
Challenge (14.3%), Crankworx Rotorua Air DH (13.5%), Mons Royal Dual Speed and Style 
(12.0%) and Crankworx Rotorua Slopestyle (11.6%). 
 
The most identified event attended by spectators was the Crankworx Rotorua Slopestyle Champs 
(86.5% of spectators).  This was followed by the Crankworx Rotorua DH (69.3%), Rotorua Pump 
Track Challenge (57.4%), Mons Royale Dual Speed and Style (43.9%), Whip-off Championships 
(41.9%) and Crankworx Rotorua Air DH (39.3%).  The least watched events were the Deep 
Summer Rotorua Photo Challenge (4.2%), Tiki Tour Scavenger Hunt (4.9%), Welcoming and 
Opening of CWX Rotorua (5.5%), Kidworx Pump Track Skills Coaching (6.2%), Kidworx Pimp my 
Ride (7.1%) and Tamariki Track (8.2%). 
 
Accommodation used  
The largest grouping of respondents identified other accommodation types than those specified 
for selection in the survey (25.0%).  These consisted of renting a house (14 respondents 
(10.9%)), bach (6 respondents (4.7%)), holiday home (3 respondents (2.3%) and other (5 
respondents (3.9%).  For those specified, this was followed by staying with friends or relatives 
(14.8% of respondents), Motels (13.3% of respondents), and Hotels (12.5% of respondents).  
Respondents reported staying on average 14.8 nights with friends and relations, 8.7 nights at bed 
and breakfasts, 7.5 nights at hostels/backpackers, 7.3 nights at hotels, 4.9 nights at motels, 4.6 
nights at camping grounds and 11.4 nights in other accommodation (mainly rental of private 
homes, baches and holiday homes). 
 
Mode of travel to the event 
Most respondents came to the event using a private car (76.7% of those who specified), with a 
further 18.6% using an aeroplane and 2.3% using a bus. 
 
Attractions visited 
Participants who visited Rotorua were asked about the attractions/activities they had visited, or 
intended to visit, while in Rotorua.  The most popular activities were cycling/mountain biking 
(59.9% of the sample), gondola/luge (32.0%), restaurants/cafes (29.3%), general sightseeing 
(22.4%), nightlife/clubbing (15.6%), Maori culture/heritage (13.6%), hiking/walking (12.2%), parks 
and reserves (12.2%) and shopping (11.6%). 
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Respondents most liked element of Crankworx Rotorua 2016 event  
Respondents were asked to comment on what they most enjoyed about Crankworx Rotorua 
2016.  Their comments were grouped into similar themes and coded in order to quantify the 
frequency of different mentions.  The most mentioned element was the atmosphere of Crankworx 
(21.1% of all respondents) and being part of the event (19.9% of all respondents).  The next 
highest element identified was the events (15.9%), the event organisation (10.4%), the venue 
(10.0%), volunteers and staff (6.8%), competitors (6.0%) and being able to mix with elite athletes 
(6.0%). 
 
Respondents’ dislikes about the event   
Respondents were then asked what they liked least about Crankworx Rotorua 2016.  The least 
liked element was actually a positive comment, being the event ending (8.0% of respondents), 
followed by Enduro/EWS comments (6.8%), being disorganised (4.4%), weather/mud (3.2%) and 
parking (2.8%). 
 
Future participants’ event attendance 
The majority of respondents indicated that they would attend again in the future (94.3% of 
respondents who specified an answer).  A further 5.0% indicated that they may be willing to 
attend again while 0.6% indicated that they wouldn’t attend again. 
 
Event rating  
The overall rating of the event was very high.  The majority of respondents who answered this 
question (95.5%) indicated that the overall rating of the event was either excellent (73.4%) or 
good (22.0%).  A further 3.4% rated it as average.  On the negative side, 1.1% rated it as below 
average with 0.6% rating it as below average and 0.6% as poor. 
 
For spectators, the majority of respondents who answered this question (96.3%) indicated that the 
overall rating of the event was either excellent (60.0%) or good (36.3%).  A further 1.7% rated it 
as average.  On the negative side, two spectators rated it as below average (2.0%).  No 
spectators rated it as poor. 
 
Crankworx Rotorua 2016 effect on understanding of Maori culture  
Event participants were asked if the Crankworx Rotorua 2016 event improved their understanding 
of Maori culture.  Of those that specified an answer, 25.0% indicated it did while 75.0% indicated 
it did not.   
 
Crankworx Rotorua 2016 effect on perceptions of mountain biking in Rotorua  
Event participants were asked if the Crankworx Rotorua 2016 event improved their perception of 
mountain biking in Rotorua.  Of those that specified an answer, 79.6% indicated it did while 20.4% 
indicated it did not.   
 
 
Crankworx Rotorua 2016 effect on perceptions of Rotorua  
Event participants were asked if the Crankworx Rotorua 2016 event improved their perception of 
Rotorua.  Of those that specified an answer, 69.5% indicated it did while 30.5% indicated it did 
not.   
 

International attendees 
 
A total of 49 respondents (19.5%) of participant respondents were of international origin.  This is 
lower than the international participation rate of accredited entries in the event (24.0%).  These 
respondents were asked additional questions to help gauge their impacts on New Zealand’s 
economy.   
 
For the spectator survey, a total of 35 respondents (7.7%) of survey respondents were of 
international origin.  This was a lot lower than the international participation rate of accredited 
entries in the event (24.0%). 
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Parts of New Zealand visited 
The first of these questions asked about which other parts of New Zealand they intended to visit.  
The largest grouping was visiting Auckland (53.1% of international respondents), followed by 
other Bay of Plenty (44.9%), Otago (36.7%), Nelson/Marlborough/Tasman (32.7%), Canterbury 
(28.6%), Waikato (24.5%), Hawkes Bay (22.4%), Northland (22.4%) and Southland (20.4%). 
Accompanying people 
Of the 49 international participants who visited Rotorua for Crankworx, the average number of 
people that international spectators travelled with was 3.0 people (note that this does not include 
the respondent themselves).  This consisted of an average of 2.9 adults and 0.1 children. 
 
Of the 35 international spectators who visited Rotorua for Crankworx, 33 provided details of who 
they travelled with.  The average number of people that international spectators travelled with was 
4.4 people (note that this does not include the respondent themselves).  This consisted of an 
average of 4.0 adults and 0.4 children. 
 
Length of stay 
A total of 45 of the 49 participants provided details of how long they were staying in New Zealand.  
The minimum length of stay was four nights, with the largest being 400 nights.  The average 
length of stay for international respondents was 55.0 nights. 
 
A total of 33 of the 35 spectator respondents provided details of how long they were staying in 
New Zealand.  The minimum length of stay was three nights, with the largest being 657 nights.  
The average length of stay for international respondents was 19.9 nights. 
 
Motivation for visiting New Zealand 
Most international participant respondents who specified indicated that they travelled to New 
Zealand mainly for this event (65.9.0% of international respondents).  A further 34.1% indicated 
that they would be travelling to New Zealand anyway. 
 
Just over half of international spectator respondents (52.9%) indicated that they travelled to New 
Zealand solely for this event.  A further 47.1% indicated that they would be travelling to New 
Zealand anyway (Table 41).  Of those that indicated that Crankworx was not the main reason for 
attending, just over half travelled to NZ for the purpose of mountain biking (8 respondents), 
holiday (3 respondents), visiting family (3 respondents) and work (2 respondents). 
 
Airplane travel 
All respondents who specified an answer travelled via airplane (100% of international 
respondents who specified an answer).  The majority of the 36 respondents who travelled by air 
and specified their travel class travelled economy class (79.5%) followed by premium economy 
(12.8%), business class (5.1%) and first class (2.6%). 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  8 

CONTENTS 

 

EXECUTIVE SUMMARY ................................................................................................................................. 3 

1.0 INTRODUCTION ................................................................................................................................. 9 

2.0 RESEARCH OBJECTIVES ................................................................................................................. 9 

3.0 METHODOLOGY ................................................................................................................................ 9 

4.0 EVENT PARTICIPATION .................................................................................................................. 11 

4.1 SKYLINE ROTORUA VISITOR DATA – GATE TICKETS ............................................................................. 12 

5.0 SURVEY RESULTS - PARTICIPANTS ............................................................................................ 13 

5.1 RESPONDENT INFORMATION ............................................................................................................. 13 
5.2 ATTENDANCE AT OTHER CRANKWORX EVENTS ................................................................................. 15 
5.3 ACCOMMODATION, TRAVEL PREFERENCES AND ACTIVITIES EXPERIENCED ........................................... 16 
5.4 VISITORS TO ROTORUA .................................................................................................................... 18 
5.5 INTERNATIONAL PARTICIPANTS ......................................................................................................... 19 
5.6 CRANKWORX ROTORUA POSITIVE EFFECTS ON THE COMMUNITY ....................................................... 21 
5.7 CRANKWORX ROTORUA EVENT EXPERIENCE QUESTIONS .................................................................. 21 
5.8 CRANKWORX ROTORUA RECOMMENDED IMPROVEMENTS .................................................................. 23 
5.9 PARTICIPANTS ADDITIONAL COMMENTS ............................................................................................ 24 
5.10 EFFECTS OF CRANKWORX 2016 ON UNDERSTANDING OF MAORI CULTURE ......................................... 24 
5.11 EFFECTS OF CRANKWORX 2016 ON IMPROVING PERCEPTION OF MOUNTAIN BIKING IN ROTORUA ......... 25 
5.12 EFFECTS OF CRANKWORX 2016 ON IMPROVING PERCEPTION OF ROTORUA ........................................ 25 

6.0 SURVEY RESULTS - SPECTATORS .............................................................................................. 26 

6.1 RESPONDENT INFORMATION ............................................................................................................. 26 
6.2 VISITORS TO ROTORUA .................................................................................................................... 28 
6.3 INTERNATIONAL SPECTATORS ........................................................................................................... 29 
6.4 CRANKWORX ROTORUA EVENT EXPERIENCE QUESTIONS .................................................................. 29 
6.5 OVERALL RATING OF CRANKWORX ROTORUA .................................................................................... 30 
6.6 SPECTATOR ADDITIONAL COMMENTS ................................................................................................ 31 

7.0 ECONOMIC IMPACT ASSESSMENT .............................................................................................. 32 

7.1 ESTIMATES OF AVERAGE EXPENDITURE ............................................................................................. 32 
7.2 ECONOMIC IMPACT METHODOLOGY ................................................................................................... 34 
7.3 DOMESTIC ECONOMIC IMPACT

,
 .......................................................................................................... 36 

7.4 INTERNATIONAL ECONOMIC IMPACT
,
 .................................................................................................. 38 

7.5 SUMMARY OF ECONOMIC IMPACTS .................................................................................................... 39 
7.6 OVERVIEW OF CONSIDERATIONS AFFECTING THE ANALYSIS ................................................................ 40 

APPENDIX ONE:  SURVEY FORM – EVENT SURVEY .............................................................................. 41 

APPENDIX TWO:  SURVEY FORM – SPECTATOR SURVEY ................................................................... 47 

APPENDIX THREE:  TABULATED SURVEY DATA FOR PARTICIPANTS AND OTHERS 
(EXCLUDING SPECTATORS) ..................................................................................................................... 51 

APPENDIX FOUR:  TABULATED SURVEY DATA FOR SPECTATORS ................................................ 121 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  9 

 

1.0 INTRODUCTION 
  
Crankworx is an international mountain bike festival.  It brings the world’s downhill, slopestyle and 
enduro legends together with the super fans, rising stars, industry innovators and the next 
generation of mountain bike fiends for five days of competition, concerts, and the freewheeling 
culture of the gravity obsessed.  Anointed by dirt, powered by passion, the Crankworx World Tour 
now stops in Rotorua, New Zealand, Les Deux Alpes, France and culminates in its Canadian 
home base of Whistler, British Columbia (BC). 
 
Rotorua joined the Crankworx World Tour in March 2015 with its inaugural event hosted at the 
year-round, gondola accessed Skyline Rotorua Gravity Park.  The main competitions took place 
on Mount Ngongotaha, overlooking Lake Rotorua and in the 145 km trail network of the world-
renowned Whakarewarewa Forest.   
 
The 2016 event ran over eight days, from Saturday 5th March 2016, with the Giant Toa Enduro 
until Sunday 13th March. 
 
 

2.0 RESEARCH OBJECTIVES 
  
The primary objectives of this research were to estimate the economic impact of the Crankworx 
2016 event on Rotorua’s economy and to provide data to MBIE, so they could undertake an 
independent economic assessment of the event’s impact on the New Zealand economy by 
international attendees. 
 
Other objectives included understanding: 

 Participants’ demographics. 

 Participants’ attendance at other events on the Crankworx World Tour. 

 Participants’ behaviour in terms of activities/attractions visited and accommodation used, etc. 

 Participants’ spending in Rotorua associated with Crankworx Rotorua 2016. 

 International participants’ spending in New Zealand associated with Crankworx Rotorua 2016. 

 Most liked elements of Crankworx Rotorua. 

 Least liked elements of Crankworx Rotorua. 

 Suggested event improvements. 
 
 

3.0 METHODOLOGY 
 
Ariki Tibble of Multi Day Adventures New Zealand (MDA) and Event Manager for the 2016 
Crankworx Festival approached APR Consultants Ltd (APR) to prepare an independent economic 
analysis of the event and to supply survey-based in-scope measures as required to Ministry of 
Business Innovation and Employment (MBIE). 
 
Following email discussions, the tasks required to undertake the preparation of in-scope 
measures for MBIE as well as write a report that summarises the survey results and provide an 
assessment of economic impact on Rotorua’s economy for local stakeholders were discussed 
and finalised. 
 
Following contact from the Event Manager, the following tasks were identified to meet the 
objectives of this research: 
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Key tasks 
1. Project commencement.  
2. Description of economic assessment methodology for MBIE prior to the event. 
3. Design of questionnaire(s) and evaluation requirements. 
4. Creation of an online survey. 
5. Hosting of surveys online, hosted by APR. 
6. Liaison with the client around sending out links to participants and spectators etc. 
7. Check and monitor online surveys and ensure data quality and backups. 
8. Data analysis of domestic and international data for a standard practitioner-level district 

economic impact assessment for Rotorua stakeholders. 
9. From online surveys prepare and email to MBIE the required in-scope measures for their 

post-event assessment of benefit-cost assessment.  This includes detailed population data 
from Crankworx management, including origin data provided by Skyline Skyrides. 

10. Preparation of a draft report that summarises key survey results and provides an impact 
assessment of the event on Rotorua’s economy for Rotorua stakeholders. 

11. Preparation of a final report for Rotorua stakeholders. 
12. Brief volunteers and provide an email collection system to sample spectators. 
 
 
APR separated these tasks into the various stages of the research programme.  These were as 
follows: 
 
1. Project commencement 
This was the initial meeting where issues were discussed and agreed upon.  Issues identified 
were as follows: 
 
Population data 
In order to provide an accurate impact of the event, it was vital that both APR and MBIE had 
accurate population data for the event.  This was split into key event participant segments (ie, 
spectators, participants, support staff, paid event staff, volunteers, media and officials).  MDA, 
through Ticketmaster had details of competitors and the sizes of their support crew.  MDA had 
accurate numbers of officials, volunteers, media and sponsors who were at the event.  They also 
had information on spectators who attended the main Crankworx Event at Skyline Skyrides as 
they needed to be ticketed to enter the venue.  
 
Collection of email address 
Links to the online surveys were sent from APR Consultants based on databases provided from 
Crankworx management of athletes and spectators.  These were supplemented by emails of 
spectators recorded during the Crankworx event. 
  
The dissemination of the web-survey was two-pronged as follows: 
 
1. APR emailed out a survey invite to athletes who attended Crankworx. 
 
2. To target spectators at Crankworx events, it was decided that the best strategy was as 

follows: 
 
• Volunteers collected event attendees’ email addresses in order for APR to send them a post-

event survey link.   
• Volunteers handed out small cards that advertised the website link for the post-event survey.  

These included a QR code that could be scanned using any smart phone, providing a link to 
the online survey.  

• MC’s of the events read out a ‘set piece’ to encourage people to participate in the survey 
programme throughout the day. 
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APR developed the survey forms used in this research.  Part of the brief was to provide a survey 
that was acceptable to MBIE, so once APR and MDA were satisfied with the draft version of the 
survey, it was sent to MBIE for comment and approval.  Once approved, the online version of the 
survey was created along with a unique survey link.  This, including the survey link was then 
resent out for approval. 
 
The online survey was hosted on APR Consultants servers and was backed up daily.  The survey 
link created was http://www.apr.co.nz/crankworx.    
 
A draft report was created that clearly displayed the results of survey questions and assessed the 
economic effects of the event on the Rotorua economy.   
 
Comments were cleaned to ensure correct punctuation and any comments that do not make 
sense were reviewed.  Care was taken to ensure that respondent’s messages were kept as 
unchanged as possible.   
 
The analysis was peer reviewed internally by APR Consultants staff before any data was released 
to ensure any errors were kept to a minimum before the draft report was released. 
 
Provision of in-scope measures to MBIE 
MBIE required that in-scope survey measures were emailed to them for review.  APR supplied 
these to Crankworx management for distribution to MBIE.   
 
Notes on analysis of data 
The Crankworx survey was an online survey.  Questions asked during the survey changed based 
on what type of participant the respondent was and where the respondent lived.  Participants 
(athletes/athlete support) and other participant type (management, staff, volunteers, media, 
exhibitors, production, VIP’s and sponsors) were asked all of the survey questions.  Spectators 
were directed through an abbreviated survey structure, which still included the key questions 
needed to calculate their economic impact and get their views on the Crankworx event, but 
lessened their survey burden.  
 
Results were calculated separately for the Participant and Spectator surveys.  These are reported 
upon in Section 4.0 for Participants and Section 5.0 for Spectators.   
 
For some key questions in the Participant survey, the results have been further split between 
participants (athletes/athlete support) and other participant type (management, staff, volunteers, 
media, exhibitors, production, VIP and sponsors). 
 
A total of 251 respondents were received for the participant survey, with a further 453 received in 
the spectator survey.   
 
 

4.0 EVENT PARTICIPATION 
 
Based on calculations from the Crankworx Athlete Manager, Crankworx Accreditation Manager 
and Skyline Ticketing Office, Crankworx Rotorua had 15,439 visitations over the week of 
Crankworx Rotorua.  
  
A total of 464 athletes participated in the Crankworx 2016 event (332 athletes plus an additional 
132 Enduro athletes).  Including athlete support, management, event staff, volunteers, media, 
exhibitors, production and VIP’s, this totalled 1,848 accredited people.  A further 13,591 tickets 
were sold for the event.  This resulted in a total of 15,439 people attending the 2016 round of the 
event in Rotorua. 
 
 
 

http://www.apr.co.nz/crankworx
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Table 1: Number of Spectators and Accredited Persons to Rotorua Crankworx 2016  

 
 
Based on the figures above, 89.7% of visitors to Crankworx were domestic in origin, with 10.3% 
being from international visitors. 
 

4.1 Skyline Rotorua visitor data – gate tickets 
 
Skyline Rotorua provided details of the number of Crankworx Visitors that went through their 
ticketing offices.  These provided accurate details of gate tickets.  For gate sales, 79.5% were 
domestic in origin with 20.5% coming from international markets. 
 
Table 2: Origin of Gate Tickets for Rotorua Crankworx 2016  
Market origin Total Percent

Auckland 2,140 38.3%

Waikato 506 9.1%

BOP 284 5.1%

Rotorua 795 14.2%

Gisborne/HB 53 0.9%

Wellington 62 1.1%

South Island 35 0.6%

Other NZ 570 10.2%

Total Domestic 4,445 79.5%

Australia 397 7.1%

Japan 0 0.0%

Taiwan 0 0.0%

Korea 0 0.0%

China/HK 0 0.0%

Other Asia 15 0.3%

USA/Canada 159 2.8%

UK/Europe 269 4.8%

Germany 53 0.9%

Other Europe 80 1.4%

Other Overseas 172 3.1%

Total International 1,145 20.5%

Total CWX Visitors 5,590 100.0%   
 

In addition to these, there were a further 8,000 one or five-day passes issued. 
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5.0 SURVEY RESULTS - PARTICIPANTS 
 
The Crankworx evaluation was undertaken using an online survey.  Questions asked were varied 
depending on what type of participant the respondent was.  Participants (athletes/athlete support) 
and other participant type (management, staff, volunteers, media, exhibitors, production, VIP and 
sponsors) were asked all of the survey questions.  Spectators were directed through an 
abbreviated survey structure, which still included the key questions needed to calculate their 
economic impact and get their views on the Crankworx event, which lessened their survey 
burden.  
 
Results were calculated separately for the Participant and Spectator surveys.  These are reported 
upon in Section 4.0 for Participants and Section 5.0 for Spectators.   
 
For some key questions in the Participant survey, the results have been further separated 
between participants (athletes/athlete support) and other participant type (management, staff, 
volunteers, media, exhibitors, production, VIP’s and sponsors). 
 
A total of 251 respondents were received for the participant survey, with a further 453 received in 
the spectator survey.  The following section highlights the results of the participants’ survey with 
the results of the spectator survey in the following section. 
 
 

5.1 Respondent information  
 
Out of the 251 survey respondents, 104 were athletes (95 athletes and 9 athlete support 
respondents) with the remaining 147 being other participants (management, staff, volunteers, 
media, exhibitors, production, VIP’s and sponsors).   
 
Out of these respondents, the largest grouping was from Rotorua (41.6% of respondents who 
specified an answer), followed by Auckland (12.0%).  The major international markets sampled 
were USA/Canada (7.6%) and Australia (4.8%).  The full list of places specified by respondents is 
provided in question 7 of Appendix Three. 
 
Table 3: Place of usual residence 

Number Percent % ex non spec.

Domestic

Rotorua 104 41.4% 41.6%

Other BOP 10 4.0% 4.0%

Auckland 30 12.0% 12.0%

Taupo 2 0.8% 0.8%

Waikato (ex. Taupo) 13 5.2% 5.2%

Wellington/Wairarapa 10 4.0% 4.0%

Other North Island 11 4.4% 4.4%

Canterbury 11 4.4% 4.4%

Other South Island 10 4.0% 4.0%

International

Australia 12 4.8% 4.8%

USA/Canada 19 7.6% 7.6%

Other 18 7.2% 7.2%

Not specified 1 0.4%

Total respondents 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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Females comprised 29.4% of the survey sample that specified their gender while males 
represented 70.6%.  

 

Out of respondents who specified their age grouping, the largest grouping were those aged 
between 40 and 49 years (22.7%).  This was closely followed by respondents aged between 30 
and 39 (19.7%).  The 25 to 49 age group represented 55.2% of the sample.  A further 26.1% 
were aged below 25 and 18.7% were aged 50 or over.  
 
Table 4: Age distribution of survey respondents 

Number Percent % ex non spec.

Less than 18 years of age 24 9.6% 11.8%

18 to 24 years old 29 11.6% 14.3%

25 to 29 years old 26 10.4% 12.8%

30 to 39 years old 40 15.9% 19.7%

40 to 49 years old 46 18.3% 22.7%

50 to 59 years old 17 6.8% 8.4%

60 or older years old 21 8.4% 10.3%

I would rather not say 0 0.0% 0.0%

Not specified 48 19.1%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
The highest grouping of survey respondents identified themselves as athletes/athlete support 
(41.4%) followed by volunteers (33.5%). 
 
Table 5: Participant type 

Number Percent

Athlete/Athlete support 104 41.4%

Staff 3 1.2%

Management 4 1.6%

Volunteer 84 33.5%

Media 26 10.4%

Exhibitor (stalls, sales, food etc) 7 2.8%

Production 2 0.8%

VIP 13 5.2%

Other 8 3.2%

Not specified 0 0.0%

Total 251 100.0%  
 
 
The most identified event participated in was the Crankworx Rotorua DH (24.3% of respondents), 
followed by Whip-Off Championships (15.5%), GIANT Toa Enduro (15.1%), Rotorua Pump Track 
Challenge (14.3%), Crankworx Rotorua Air DH (13.5%), Mons Royal Dual Speed and Style 
(12.0%) and Crankworx Rotorua Slopestyle (11.6%) (Table 6).   
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Table 6: Events participated in 
Number Percent

Crankworx Rotorua DH presented by iXS 61 24.3%

Whip-Off Championships presented by SPANK 39 15.5%

GIANT Toa Enduro 38 15.1%

Rotorua Pump Track Challenge presented by RockShox 36 14.3%

Crankworx Rotorua Air DH 34 13.5%

Mons Royale Dual Speed and Style 30 12.0%

Crankworx Rotorua Slopestyle 29 11.6%

Deep Summer Rotorua Photo Challenge 11 4.4%

Welcoming and Opening of CWX Rotorua 11 4.4%

Hipster DH Race presented by Spawn Cycles 9 3.6%

Kidzworx 8 3.2%

Skyline Warrior DH Race 7 2.8%

Tamariki Track 3 1.2%

Tiki Tour Scavenger Hunt 3 1.2%

Kidsworx Pimp My Ride 2 0.8%

Kidsworx Pump Track Skills Coaching 1 0.4%

Other 0 0.0%

Not specified 1 0.4%

Sample 251

Note: Not additive as respondents could attend more than one event  
 
 

5.2 Attendance at Other Crankworx Events 
 
Of respondents that specified an answer, (64.3%) had been to the Rotorua Crankworx 2015 
event.  A further 35.7% of participants had not been to the 2015 event. 
 
Table 7: Attendance at another Crankworx Rotorua event 

Number Percent % ex non spec.

Yes 160 63.7% 64.3%

No 89 35.5% 35.7% (go to Q5)

Not specified 2 0.8%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Of respondents that specified an answer, (17.1%) had been to other events in the Crankworx 
World Tour.  Of these, 40 (15.9% of the total sample) had been to Whistler with 7.6% having been 
to Les Deux Alpes.  
 
Table 8: Attendance at another Crankworx World Tour event 

Number Percent

Les Deux Alpes 19 7.6%

Whistler 40 15.9%

Not specified 0 0.0%

Sample 251

Note: Not additive as respondents could attend more than one event  
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5.3 Accommodation, travel preferences and activities experienced  
 
Of the respondents who didn’t live in Rotorua (58.6%), most (87.1% of visitors to Rotorua) stayed 
in Rotorua for the event. 
  
The overall majority of visitors to Rotorua who attended this event indicated that the event was 
the main reason for them coming to Rotorua (92.5%).  Only 10 respondents (6.8%) indicated that 
it was not. 
 
Almost all visitors to Rotorua stayed overnight in Rotorua for the event (86.9%) with the remaining 
13.1% only staying during the day.  From those who did stay overnight, the least number of nights 
stayed was 2 nights, with the maximum being 150 nights.  The average length of stay was 9.6 
nights (Table 9). 
 
Table 9: Number of days staying in Rotorua for Crankworx 
Sample 126

Minimum length of stay (nights) 2

Maximum length of stay (nights) 150

Total length of stay (nights) 1,209

Average length of stay (nights) 9.6

Median length of stay (nights) 6.5

Mode length of stay (nights) 7

Note: excludes day visitors  
 
The largest grouping of respondents identified other accommodation types than those specified 
for selection in the survey (25.0%).  These consisted of renting a house (14 respondents 
(10.9%)), bach (6 respondents (4.7%)), holiday home (3 respondents (2.3%)) and other (5 
respondents (3.9%).  For those specified, this was followed by staying with friends or relatives 
(14.8% of respondents), Motels (13.3% of respondents), and Hotels (12.5% of respondents) 
(Table 10).   
 
Table 10: Accommodation type 

Number Percent

Hotel (with restaurant) 16 12.5%

Motel (self-contained) 17 13.3%

Camping ground/holiday park 14 10.9%

Hostel/backpackers 4 3.1%

With friends or relatives 19 14.8%

Bed and breakfast 3 2.3%

Other 32 25.0%

Not specified 35 27.3%

Sample 128

Note: Not additive as some respondents stayed at multiple accommodation providers.  

Note: Excludes 19 people who visited Rotorua but did not stay overnight.  
 
Respondents reported staying on average 14.8 nights with friends and relations, 8.7 nights at bed 
and breakfasts, 7.5 nights at hostels/backpackers, 7.3 nights at hotels, 4.9 nights at motels, 4.6 
nights at camping grounds and 11.4 nights in other accommodation (mainly rental of private 
homes, baches and holiday homes) (Table 11). 
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Table 11: Average length of stay in Accommodation 

Av nights

Hotel (with restaurant) 7.3

Motel (self-contained) 4.9

Camping ground/holiday park 4.6

Hostel/backpackers 7.5

With friends or relatives 14.8

Bed and breakfast 8.7

Other 11.4  
 
Most respondents came to the event using a private car (76.7% of those who specified), with a 
further 18.6% using an aeroplane and 2.3% using a bus (Table 12). 
 
Table 12: Modes of transport 

Number Percent % ex non spec.

Private Car 99 67.3% 76.7%

Bus 3 2.0% 2.3%

Plane 24 16.3% 18.6%

Other 3 2.0% 2.3%

Not specified 18 12.2%

Total 147 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Respondents who visited Rotorua were asked about the attractions/activities they had visited, or 
intended to visit, while in Rotorua.  The most popular activities were cycling/mountain biking 
(59.9% of the sample), gondola/luge (32.0%), restaurants/cafes (29.3%), general sightseeing 
(22.4%), nightlife/clubbing (15.6%), Maori culture/heritage (13.6%), hiking/walking (12.2%), parks 
and reserves (12.2%) and shopping (11.6%)(Table 13).  This is an abbreviated table.  The full list 
of attractions and activities is in question 24 of Appendix 3.  
 
Table 13: Attractions and activities respondents visited or intended to visit  

Number Percent

Cycling/mountain biking 88 59.9%

Gondola/Luge 47 32.0%

Restaurants/cafes 43 29.3%

General sightseeing 33 22.4%

Nightlife/clubbing 23 15.6%

Maori Culture/heritage 20 13.6%

Hiking/walking 18 12.2%

Parks and reserves 18 12.2%

Shopping 17 11.6%

Beach/swimming 15 10.2%

Sample 147

Note: Not additive as respondents could select multiple activities

Note: Does not include Rotorua Residents  
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5.4 Visitors to Rotorua  
 
Of the 147 participants who visited Rotorua for Crankworx, 92.5% came to Rotorua mainly for the 
Crankworx event. 
 
Most of these visitors stayed overnight (86.9%) with a further 13.1% staying during the day only.  
The average length of stay for those that stayed overnight was 9.6 nights. 
 
Table 14: Length of stay in Rotorua 

Number Percent % ex non spec.

Day visitor 19 12.9% 13.1%

One night 0 0.0% 0.0%

Two nights 4 2.7% 2.8%

Three nights 11 7.5% 7.6%

Four nights 21 14.3% 14.5%

Five nights 15 10.2% 10.3%

Six nights 12 8.2% 8.3%

Seven nights 26 17.7% 17.9%

Eight nights 7 4.8% 4.8%

Nine nights 6 4.1% 4.1%

Ten nights 12 8.2% 8.3%

Eleven nights 1 0.7% 0.7%

Twelve nights 1 0.7% 0.7%

Thirteen nights 0 0.0% 0.0%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 6 4.1% 4.1%

30 days and over 4 2.7% 2.8%

Not specified 2 1.4%

Total 147 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Sample 126

Minimum length of stay (nights) 2

Maximum length of stay (nights) 150

Total length of stay (nights) 1,209

Average length of stay (nights) 9.6

Median length of stay (nights) 6.5

Mode length of stay (nights) 7

Note: excludes day visitors  
 
Of the 147 participants who visited Rotorua for Crankworx, 118 provided details of who they 
travelled with.  The average number of people that participants travelled with was 3.6 people 
(note that this does not include the respondent themselves).  This consisted of an average of 3.0 
adults and 0.6 children. 
 
Table 15: Number of people travelling with spectator 
Sample 118

Minimum number of people 0

Maximum number of people 20

Total people 422

Average number of people 3.6  
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5.5 International Participants  
 
A total of 19.5% of survey respondents (49 respondents) were of international origin.  This is 
lower than the international participation rate of accredited entries in the event (24.0%).  These 
respondents were asked additional questions to help gauge their impacts on New Zealand’s 
economy.   
 
The first of these questions asked about which other parts of New Zealand they intended to visit.  
The largest grouping was visiting Auckland (53.1% of international respondents), followed by 
other Bay of Plenty (44.9%), Otago (36.7%), Nelson/Marlborough/Tasman (32.7%), Canterbury 
(28.6%), Waikato (24.5%), Hawkes Bay (22.4%), Northland (22.4%) and Southland (20.4%).   
 
Table 16: International respondents and other areas of New Zealand visited or intended to 
visit 
International visitors to Rotorua Number Percent

Auckland 26 53.1%

Other Bay of Plenty (excluding Rotorua) 22 44.9%

Otago (eg, Dunedin, Queenstown) 18 36.7%

Nelson/Malborough/Tasman 16 32.7%

Canterbury (eg, Christchurch, Timaru, Mount Cook) 14 28.6%

Waikato (eg,Thames/Coromandel, Taupo ) 12 24.5%

Hawkes Bay (eg, Napier/Hastings) 11 22.4%

Northland (eg, Bay of Islands, Whangarei, Kerikeri) 11 22.4%

Southland (eg, Te Anau, Kepler) 10 20.4%

Wellington/Wairarapa (eg, Masterton) 9 18.4%

Manawatu-Wanganui 8 16.3%

West Coast (eg, Fox/Franz Joseph Glaciers) 8 16.3%

Taranaki (eg, New Plymouth) 7 14.3%

East Coast/Gisborne 4 8.2%

Other 1 2.0%

Not specified 9 18.4%

Sample 49

Note: Not additive as respondents could visit multiple places  
 
A total of 45 of the 49 respondents provided details of how long they were staying in New 
Zealand.  The minimum length of stay was four nights, with the largest being 400 nights.  The 
average length of stay for international respondents was 55.0 nights (Table 17). 
 
Table 17: Number of days staying in New Zealand  
Sample 45

Minimum length of stay (nights) 4

Maximum length of stay (nights) 400

Total length of stay (nights) 2,475

Average length of stay (nights) 55.0

Median length of stay (nights) 10

Mode length of stay (nights) 10  
 
Most international respondents who specified indicated that they travelled to New Zealand mainly 
for this event (65.9.0% of international respondents).  A further 34.1% indicated that they would 
be travelling to New Zealand anyway (Table 18). 
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Table 18: Was the event the main reason for visiting New Zealand  

Number Percent % ex non spec.

Yes 29 59.2% 65.9%

No 15 30.6% 34.1%

Not specified 5 10.2%

Total 49 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Of the 49 international spectators who visited Rotorua for Crankworx, the average number of 
people that international spectators travelled with was 3.0 people (note that this does not include 
the respondent themselves).  This consisted of an average of 2.9 adults and 0.1 children. 
 
Table 19: Number of people travelling with international participants 
Sample 37

Minimum number of people 0

Maximum number of people 20

Total people 111

Average number of people 3.0  
 
A total of 39 of the 49 respondents provided details about how they travelled to New Zealand.  All 
respondents who specified an answer travelled via airplane (100% of international respondents 
who specified an answer) (Table 20).  
 
Table 20: Method of Travel to New Zealand  

Number Percent % ex non spec.

Plane 39 79.6% 100.0% (go to Q28)

Other (please specify) 0 0.0% 0.0%

Not specified 10 20.4%

Total 49 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
The majority of the 36 respondents who travelled by air and specified their travel class travelled 
economy class (79.5%) followed by premium economy (12.8%), business class (5.1%) and first 
class (2.6%) (Table 21).  
 
Table 21: Travel class of air travel  

Number Percent % ex non spec.

First class 1 2.6% 2.6%

Business class 2 5.1% 5.1%

Premium economy 5 12.8% 12.8%

Economy-discount or standard 31 79.5% 79.5%

Not specified 0 0.0%

Total 39 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
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5.6 Crankworx Rotorua Positive Effects on the Community  
 
Participants were asked if the 2016 Crankworx Rotorua Events improved their understanding of 
Maori culture.  A total of 25.0% that specified an answer indicated it did, while 75.0% indicated 
that it did not (Table 22).  Full comments are included in question 36 of Appendix Three.   
 
Table 22: Did the event improve respondents understanding of Maori Culture  

Number Percent % ex non spec.

Yes 50 19.9% 25.0%

No 150 59.8% 75.0%

Not specified 51 20.3%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed   
 
Respondents were asked if the 2016 Crankworx Rotorua Event improved their perception of 
mountain biking in Rotorua.  Most respondents who specified an answer, (79.6%) indicated that it 
did while 20.4% indicated that it did not (Table 23).  Full comments are included in question 37 of 
Appendix Three. 
 
Table 23: Did the event improve respondent’s perception of Mountain Biking in Rotorua  

Number Percent % ex non spec.

Yes 160 63.7% 79.6%

No 41 16.3% 20.4%

Not specified 50 19.9%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
A majority of respondents who specified an answer, (69.5%) indicated that the 2016 Crankworx 
event improved their perception of Rotorua while 30.5% indicated that it did not.  Full comments 
are included in question 38 of Appendix Three. 
 
Table 24: Did the event improve respondent’s perception of Rotorua  

Number Percent % ex non spec.

Yes 137 54.6% 69.5%

No 60 23.9% 30.5%

Not specified 54 21.5%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 

5.7 Crankworx Rotorua Event Experience Questions  
 
Respondents were asked to rate 13 different experiences they were part of at the 2016 Rotorua 
Crankworx event.  These were rated using a five point Likert scale.  The scales used were poor, 
below average, average, good and excellent.   
 
In order to make comparisons, all questions were converted to an index.  The benefits of an index 
is that it allows questions to be directly compared to each other and also allows for comparisons 
to be made with any future occurrences of this survey for future events. 
 
To create an index, percentages were calculated from respondents whom had supplied an 
answer (giving a total of 100%).  The two negative percentage ratings were added together and 
then the two negative ratings were subtracted from the two positive ratings.  The neutral 
percentage is not used in the calculation, but is still reflected in the index as it contributed to the 
100% total.  The result of this calculation is the index.  An index can have a maximum score of 
100 (indicating maximum satisfaction) and a minimum score of -100 (indicating maximum 
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dissatisfaction).  A score of 0 is the middle point and indicates an even mix of positive and 
negative experiences (or a neutral rating).   
 
Applying the index to the 13 different experiences rated resulted in very positive results.  The 
highest was athletic events, with an index of 94.1 (indicating nearly everyone rating it was good or 
excellent).  This was closely followed by general safety of spectators (93.4), site cleanliness 
(92.9) and personal service by staff (89.2).  The lowest scoring category was accommodation 
prices (57.6).  Despite being the lowest, the relatively high index indicated that most participants 
were mostly satisfied.  The next lowest was value for money (68.8), followed by car parking 
(69.7). 
 
The full details of each experience is detailed in question 39 of Appendix Three. 
 
Table 25: Rating of participants Crankworx experiences  
Crankworx experiences Overall index

Athletic events 94.1

General Safety (of spectators) 93.4

Site cleanliness 92.9

Personal service by staff 89.2

Merchandise available 81.8

Ticket counter 77.5

Food/stalls 76.3

Guide sheets/maps 75.0

Transport 72.3

Evening entertainment 71.2

Car parking 69.7

Value for money 68.8

Accommodation prices 57.6  
 
Respondents were asked to comment on what they most enjoyed about Crankworx Rotorua 
2016.  Their comments were grouped into similar themes and coded in order to quantify the 
frequency of different mentions.  The most mentioned element was the atmosphere of Crankworx 
(21.1% of all respondents) and being part of the event (19.9% of all respondents).  The next 
highest element identified was the events (15.9%), the event organisation (10.4%), the venue 
(10.0%), volunteers and staff (6.8%), competitors (6.0%) and being able to mix with elite athletes 
(6.0%).  Note that Table 26 is an abbreviated table.  For the full table and a full list of 
accompanying comments, please refer to question 40 in Appendix Three. 
 
Table 26: Most enjoyed elements of Crankworx Rotorua 2016  

Number Percent

Atmosphere 53 21.1%

Entire event/everything/being part of it 50 19.9%

Events/Slope Style/Enduro 40 15.9%

Event organisation 26 10.4%

Skyline/quality of Skyline MTB tracks/setup 25 10.0%

Volunteers/supporters/staff 17 6.8%

Competitors 15 6.0%

Mix with elite athletes 15 6.0%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Respondents were then asked what they liked least about Crankworx Rotorua 2016.  Their 
comments were grouped into common categories in order to determine the frequencies of similar 
mentions.  The least liked element was actually a positive comment, being the event ending 
(8.0% of respondents), followed by Enduro/EWS comments (6.8%), being disorganised (4.4%), 
weather/mud (3.2%) and parking (2.8%).  Note that Table 27 is an abbreviated table.  For the full 
table and a full list of accompanying comments, please refer to question 41 in Appendix Three. 
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Table 27: Least enjoyed elements of Crankworx Rotorua 2016  
Number Percent

Great event/the event ending 20 8.0%

Enduro/EWS comments 17 6.8%

Disorganised 11 4.4%

Weather/mud 8 3.2%

Parking 7 2.8%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
The majority of respondents indicated that they would attend again in the future (94.3% of 
respondents who specified an answer).  A further 5.0% indicated that they may be willing to 
attend again while 0.6% indicated that they wouldn’t attend again (Table 28). 
 
Table 28: Respondents willingness to attend again  

Number Percent % ex non spec.

Yes 150 59.8% 94.3%

No 1 0.4% 0.6%

Maybe 8 3.2% 5.0%

Not specified 92 36.7%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
The majority of respondents who answered this question (95.5%) indicated that the overall rating 
of the event was either excellent (73.4%) or good (22.0%).  A further 3.4% rated it as average.  
On the negative side, 1.1% rated it as either below average or poor with 0.6% rating it as below 
average and 0.6% as poor (Table 29). 
 
Table 29: Overall rating of Crankworx Rotorua 2016  

Number Percent % ex non spec.

Poor 1 0.4% 0.6%

Below average 1 0.4% 0.6%

Average 6 2.4% 3.4%

Good 39 15.5% 22.0%

Excellent 130 51.8% 73.4%

Not specified 74 29.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
 

5.8 Crankworx Rotorua Recommended Improvements  
 
Respondents were given an opportunity to identify any improvements for future Crankworx 
Rotorua events.  The most identified improvements were bigger/more events, entertainment 
(9.6% of respondents).  This was followed by organisational improvements (6.4%), course 
improvements (6.0%), costs (5.6%) and food and vendors (4.8%).  Note that Table 30 is an 
abbreviated table.  For the full table and a full list of accompanying comments, please refer to 
question 43 in Appendix Three. 
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Table 30: Respondents Recommended Improvements  
Number Percent

Bigger/more events, entertainment/less breaks/length of event 24 9.6%

Organisational improvements/scheduling/layout 16 6.4%

Course improvements/practice times 15 6.0%

Cost/packages/locals night 14 5.6%

Food and vendors 12 4.8%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
 

5.9 Participants Additional Comments 
 
Participants were invited to make any additional comments about the event.  Most comments 
were positive comments about the event (13.1% of participants) followed by improvements 
suggested (5.2%).  A full list of comments is provided in question 35 of Appendix Three. 
 
Table 31: Comments identified by spectators  

Number Percent

Positive comments about event 33 13.1%

Improvements suggested 13 5.2%

Positive comments about Rotorua 4 1.6%

Negative comments 3 1.2%

Economic impact related comments 0 0.0%

Positive comments about other areas 0 0.0%

Other 6 2.4%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
 

5.10 Effects of Crankworx 2016 on Understanding of Maori Culture 
 
Table 32: Did Crankworx 2016 affect understanding of Maori culture  

Number Percent % ex non spec.

Yes 50 19.9% 25.0%

No 150 59.8% 75.0%

Not specified 51 20.3%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
Event participants were asked if the Crankworx Rotorua 2016 event improved their understanding 
of Maori culture.  Of those that specified an answer, 25.0% indicated it did while 75.0% indicated 
it did not.   
 
Comments from those who indicated that it did improve their understanding included “a small 
amount from being around some local Maori”, “thank you for including the powhiri in the 
programme”, “the opening ceremony did” and “all the people I met were very proud of the culture 
and heritage”.  
 
Comments from those who indicated that it did not improve their understanding included “already 
have a good understanding”, “live in Rotorua” and “was it meant to?”. 
 
A full list of comments is provided in question 36 of Appendix Three. 
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5.11 Effects of Crankworx 2016 on improving perception of Mountain 
Biking in Rotorua 

 
Table 33: Did Crankworx 2016 improve your perception of Mountain Biking in Rotorua  

Number Percent % ex non spec.

Yes 160 63.7% 79.6%

No 41 16.3% 20.4%

Not specified 50 19.9%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Event participants were asked if the Crankworx Rotorua 2016 event improved their perception of 
mountain biking in Rotorua.  Of those that specified an answer, 79.6% indicated it did while 20.4% 
indicated it did not.   
 
Comments from those who indicated that it did improve their perceptions included “after attending 
Crankworx this year have started mountain biking”, “confirmed Rotorua as an international 
mountain biking venue”, “happy to see mountain biking in NZ so accepted”, “made the sport 
accessible and easy to learn about”, “mountain biking gets stronger and more popular in Rotorua 
every year”, “showed me that mountain biking can be safe and enjoyable”, “Whaka Forest got me 
excited about mountain biking”, “now I understand the hype about how good the trails are up 
there”, “new to mountain biking, but now have bought a bike” and “Rotorua is the central place for 
mountain biking in NZ”. 
 
Comments from those who indicated that it didn’t improve their perception included “already 
knew”, “ride in Rotorua” and “I live in Rotorua”.   
 
A full list of comments is provided in question 37 of Appendix Three. 
 
 

5.12 Effects of Crankworx 2016 on improving perception of Rotorua 
 
Table 34: Did Crankworx 2016 improve your perception of Rotorua  

Number Percent % ex non spec.

Yes 137 54.6% 69.5%

No 60 23.9% 30.5%

Not specified 54 21.5%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Event participants were asked if the Crankworx Rotorua 2016 event improved their perception of 
Rotorua.  Of those that specified an answer, 69.5% indicated it did while 30.5% indicated it did 
not.   
 
Comments from those who indicated that it did improve their perceptions included “I already knew 
that Rotorua was a cool place”, “a lot of people in Rotorua that like to mountain bike”, “I could 
definitely live here”, “interesting to see locals come and spectate”, “It showed Rotorua can host 
quality events” and “keen and friendly” and “the support and feedback of Rotorua locals was 
outstanding”. 
 
Comments from those who indicated that it didn’t improve their perception included “already 
knew” and “I live in Rotorua”.   
 
A full list of comments is provided in question 38 of Appendix Three. 
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6.0 SURVEY RESULTS - SPECTATORS 
 
The Crankworx evaluation was undertaken using an online survey.  Spectators were targeted via 
a three pronged approach.  These were: 

1. Event MC’s made mention of the survey and the survey link at regular times during 
Crankworx. 

2. A Crankworx QR coded business card advertising the survey link was handed out.  This 
card could be scanned by any smart phone which directed the device to the web survey. 

3. Volunteers spoke to spectators throughout the event and collected email addresses so 
spectators could be sent a survey link via email. 
 

A total of 453 responses were received for the spectator survey.  The following section highlights 
the results of these surveys. 
 
 

6.1 Respondent information  
 
Out of the 453 survey respondents, the largest grouping was from Rotorua (24.4% of 
respondents), followed by Auckland (22.3%), Waikato (11.3%), other North Island (10.4%), and 
Wellington/Wairarapa (9.0%) and other BOP areas (7.9%).  Only 7.9% of spectators were 
international in origin with the major market being Australia (5.2%).  The full list of places specified 
by respondents is provided in question two of Appendix Four. 
 
Table 35: Place of usual residence 

Number Percent % ex non spec.

Domestic

Rotorua 108 23.8% 24.4%

Other BOP 35 7.7% 7.9%

Auckland 99 21.9% 22.3%

Taupo 7 1.5% 1.6%

Waikato (ex. Taupo) 50 11.0% 11.3%

Wellington/Wairarapa 40 8.8% 9.0%

Other North Island 46 10.2% 10.4%

Canterbury 11 2.4% 2.5%

Other South Island 12 2.6% 2.7%

International

Australia 23 5.1% 5.2%

USA/Canada 4 0.9% 0.9%

Other 8 1.8% 1.8%

Not specified 10 2.2%

Total respondents 453 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
Females comprised 29.6% of the survey sample while males represented 70.4% of those who 
specified their gender.  
 

Out of respondents who specified their age grouping, the largest grouping were those aged 
between 40 to 49 years (33.3%).  This was followed by respondents aged between 30 to 39 
(28.3%).  The groupings of 25 to 49 represented 70.0% of the sample.  A further 11.9% were 
aged below 25 and 17.9% were aged 50 or over.  
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Table 36: Age distribution of survey respondents 

Number Percent % ex non spec.

Less than 18 years of age 22 4.9% 5.5%

18 to 24 years old 26 5.7% 6.5%

25 to 29 years old 34 7.5% 8.4%

30 to 39 years old 114 25.2% 28.3%

40 to 49 years old 134 29.6% 33.3%

50 to 59 years old 64 14.1% 15.9%

60 or older years old 8 1.8% 2.0%

I would rather not say 1 0.2% 0.2%

Not specified 50 11.0%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
The most identified event attended by spectators was the Crankworx Rotorua Slopestyle Champs 
(86.5% of spectators).  This was followed by the Crankworx Rotorua DH (69.3%), Rotorua Pump 
Track Challenge (57.4%), Mons Royale Dual Speed and Style (43.9%), Whip-off Championships 
(41.9%) and Crankworx Rotorua Air DH (39.3%). 
 
The least watched events were the Deep Summer Rotorua Photo Challenge (4.2%), Tiki Tour 
Scavenger Hunt (4.9%), Welcoming and Opening of CWX Rotorua (5.5%), Kidworx Pump Track 
Skills Coaching (6.2%), Kidworx Pimp my Ride (7.1%) and Tamariki Track (8.2%) (Table 37).   
 
Table 37: Events participated in 

Number Percent

Crankworx Rotorua Slopestyle 392 86.5%

Crankworx Rotorua DH presented by iXS 314 69.3%

Rotorua Pump Track Challenge presented by RockShox 260 57.4%

Mons Royale Dual Speed and Style 199 43.9%

Whip-Off Championships presented by SPANK 190 41.9%

Crankworx Rotorua Air DH 178 39.3%

Skyline Warrior DH Race 108 23.8%

GIANT Toa Enduro 75 16.6%

Hipster DH Race presented by Spawn Cycles 57 12.6%

Kidzworx 50 11.0%

Tamariki Track 37 8.2%

Kidsworx Pimp My Ride 32 7.1%

Kidsworx Pump Track Skills Coaching 28 6.2%

Welcoming and Opening of CWX Rotorua 25 5.5%

Tiki Tour Scavenger Hunt 22 4.9%

Deep Summer Rotorua Photo Challenge 19 4.2%

Other 2 0.4%

Not specified 8 1.8%

Sample 453

Note: Not additive as respondents could attend more than one event  
 
 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  28 

6.2 Visitors to Rotorua  
 
Of the 345 spectators who visited Rotorua for Crankworx, 95.6% came to Rotorua mainly for the 
Crankworx event. 
 
Just under a quarter of these visitors stayed during the day only (22.6%).  The average length of 
stay for those that did stay overnight was 4.2 nights. 
 
Table 38: Length of stay in Rotorua 

Number Percent % ex non spec.

Day visitor 72 20.9% 22.6%

One night 11 3.2% 3.5%

Two nights 51 14.8% 16.0%

Three nights 56 16.2% 17.6%

Four nights 42 12.2% 13.2%

Five nights 38 11.0% 11.9%

Six nights 11 3.2% 3.5%

Seven nights 7 2.0% 2.2%

Eight nights 17 4.9% 5.3%

Nine nights 7 2.0% 2.2%

Ten nights 3 0.9% 0.9%

Eleven nights 0 0.0% 0.0%

Twelve nights 1 0.3% 0.3%

Thirteen nights 1 0.3% 0.3%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 1 0.3% 0.3%

30 days and over 0 0.0% 0.0%

Not specified 27 7.8%

Total 345 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Sample 246

Minimum length of stay (nights) 1

Maximum length of stay (nights) 23

Total length of stay (nights) 1,031

Average length of stay (nights) 4.2

Median length of stay (nights) 4

Mode length of stay (nights) 3

Note: excludes day visitors  
 
Of the 345 spectators who visited Rotorua for Crankworx, 308 provided details of who they 
travelled with.  The average number of people that spectators travelled with was 3.4 people (note 
that this does not include the respondent themselves).  This consisted of an average of 2.6 adults 
and 0.8 children. 
 
Table 39: Number of people travelling with spectator 
Sample 308

Minimum number of people 0

Maximum number of people 34

Total people 1,041

Average number of people 3.4  
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6.3 International Spectators  
 
A total of 7.7% of survey respondents were of international origin (35 respondents).  This was a 
lot lower than the international participation rate of accredited entries in the event (24.0%).  These 
respondents were asked additional questions to help gauge their effects on New Zealand’s 
economy.   
 
A total of 33 of the 35 respondents provided details of how long they were staying in New 
Zealand.  The minimum length of stay was three nights, with the largest being 657 nights.  The 
average length of stay for international respondents was 19.9 nights (Table 40). 
 
Table 40: Number of days staying in New Zealand  
Sample 33

Minimum length of stay (nights) 3

Maximum length of stay (nights) 210

Total length of stay (nights) 657

Average length of stay (nights) 19.9

Median length of stay (nights) 10

Mode length of stay (nights) 8  
 
Just over half of international respondents (52.9%) indicated that they travelled to New Zealand 
solely for this event.  A further 47.1% indicated that they would be travelling to New Zealand 
anyway (Table 41).  Of those that indicated that Crankworx was not the main reason for 
attending, just over half travelled to NZ for the purpose of mountain biking (8 respondents), 
holiday (3 respondents), visiting family (3 respondents) and work (2 respondents). 
 
Table 41: Was the event the main reason for visiting New Zealand  

Number Percent % ex non spec.

Yes 18 51.4% 52.9%

No 16 45.7% 47.1%

Not specified 1 2.9%

Total 35 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Of the 35 international spectators who visited Rotorua for Crankworx, 33 provided details of who 
they travelled with.  The average number of people that international spectators travelled with was 
4.4 people (note that this does not include the respondent themselves).  This consisted of an 
average of 4.0 adults and 0.4 children. 
 
Table 42: Number of people travelling with international spectators 
Sample 33

Minimum number of people 0

Maximum number of people 34

Total people 146

Average number of people 4.4  
 
 

6.4 Crankworx Rotorua Event Experience Questions  
 
Respondents were asked to rate 13 different experiences they experienced at the 2016 Rotorua 
Crankworx event.  These were rated using a five point Likert scale.  The scales used were poor, 
below average, average, good and excellent.   
 
In order to make comparisons, all questions were converted to an index.  The benefits of an index 
is that it allows questions to be directly compared to each other and also allows for comparisons 
to be made with any future occurrences of this survey for future events. 
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To create an index, percentages were calculated from respondents whom had supplied an 
answer (giving a total of 100%).  The two negative percentage ratings were added together and 
then the two negative ratings were subtracted from the two positive ratings.  The neutral 
percentage is not used in the calculation, but is still reflected in the index as it contributed to the 
100% total.  The result of this calculation is the index.  An index can have a maximum score of 
100 (indicating maximum satisfaction) and a minimum score of -100 (indicating maximum 
dissatisfaction).  A score of 0 is the middle point and indicates an even mix of positive and 
negative experiences (or a neutral rating).   
 
Applying this scale to the 13 different experiences rated resulted in very positive results.  The 
highest was athletic events, with an index of 95.1 (indicating nearly everyone rating it was good or 
excellent).  This was closely followed by site cleanliness (93.5), general safety of spectators 
(91.7), personal service by staff (85.9) and value for money (81.4).  The lowest scoring category 
was car parking (56.3).  Despite being the lowest, the relatively high index indicated that most 
spectators were satisfied.  The next lowest was accommodation prices (60.1), followed by 
evening entertainment (66.6). 
 
Full details of each experience is detailed in question 22 of Appendix Four. 
 
Table 43: Rating of spectators Crankworx experiences  
Crankworx experiences - spectators Overall rating

Athletic events 95.1

Site cleanliness 93.5

General safety (of spectators) 91.7

Personal service by staff 85.9

Value for money 81.4

Merchandise available 79.8

Ticket counter 77.6

Food/stalls 75.1

Guide sheets/maps 72.1

Transport 69.1

Evening entertainment 66.6

Accommodation prices 60.1

Car parking 56.3  
 
 

6.5 Overall Rating of Crankworx Rotorua  
 
The majority of respondents who answered this question (96.3%) indicated that the overall rating 
of the event was either excellent (60.0%) or good (36.3%).  A further 1.7% rated it as average.  
On the negative side, two spectators rated it as below average (2.0%).  No spectators rated it as 
poor (Table 44). 
 
Table 44: Overall rating of Crankworx Rotorua 2015 by spectators  

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 8 1.8% 2.0%

Average 7 1.5% 1.7%

Good 147 32.5% 36.3%

Excellent 243 53.6% 60.0%

Not specified 48 10.6%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
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6.6 Spectator Additional Comments 
 
Spectators were invited to make any comments about the event.  Most comments were positive 
comments about the event (22.1% of spectators) followed by improvements suggested (13.5%).  
A full list of comments is provided in question 26 of Appendix Four. 
 
Table 45: Comments identified by spectators  

Number Percent

Positive comments 100 22.1%

Improvements suggested 61 13.5%

Negative comments 28 6.2%

Positive comments about Rotorua 3 0.7%

Other 12 2.6%

Sample 453

Note: Not necessarily additive as comments could be coded into multiple categories  
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7.0 ECONOMIC IMPACT ASSESSMENT 
 

7.1 Estimates of average expenditure  
 
Data shown in Table 46 are based on responses to a web-based survey.  The average spending 
data provided are estimates of the population-level average expenditure made by each selected 
segment associated with the event.   
 

The average data presented pertains to respondents who came from outside of Rotorua and 
whose primary reason for visiting Rotorua was to participate in the event and who were not “time-
switchers”1.  In other words, the average spending data presented is for those survey 
respondents who specified their spending while in Rotorua, specified answers to the nature of the 
causality of their spending, and according to the latter, their spending was associated with a net 
additional impact on the local economy. 
 

Average per person visit expenditure – domestic-based respondents 
The greatest average Rotorua visit expenditure made by domestic-based participants (ie, athletes 
and their supporters who made an additional economic impact) on a per person (pp) basis was 
estimated to be made on shopping/retail ($263), followed by food and beverages ($246 pp), 
accommodation ($115 pp) and travel within Rotorua ($53 pp).  The overall average per person 
Rotorua visit expenditure made by domestic participants was $888 per person (Table 46). 
 

The greatest average Rotorua visit expenditure made by other event participants (who made an 
additional economic impact) on a per person (pp) basis was estimated to be made on 
accommodation ($257 pp) followed by food and beverages ($222 pp), travel within Rotorua ($33 
pp) and shopping/retail ($29 pp).  The overall average per person Rotorua visit expenditure made 
by other event participants was $554 per person (Table 46). 
 

The greatest average Rotorua visit expenditure made by domestic spectators (who made an 
additional economic impact) on a per person (pp) basis was estimated to be made on 
accommodation ($115 pp), followed by food and beverages ($109 pp) and shopping/retail ($101).   
The overall average per person Rotorua visit expenditure made by domestic-based participants 
was $398 per person (Table 46). 
 

For a list of expenditure made in the “other” expenditure category by participants and other 
participants segments refer to Appendix Three (Question 30)and for the spectator segment refer 
to Appendix Four (Question 12). 
 

Table 46:  Average per person domestic Rotorua visit expenditure (2016 NZ$) 

 Accom. 
Food and/or 
beverages 

Entertainment, sightseeing and 
attractions (not included in entry 
ticket) 
 Shopping/retail 

Travel within 
Rotorua Other 

Total 
(across 
sector) 

Participants $115 $246 $193 $263 $53 $19 $888 

Other  $257 $222 $13 $29 $33 $0 $554 

Spectators  $115 $109 $26 $101 $26 $22 $398 
Notes:    
(1) Domestic data shown in the table is based on responses to a web-based survey.  
(2) Data in the table is based on 34 domestic participants’ (ie, athletes and those who accompanied them) spending that represented the expenditure made by 56 
participants.   
(3) Data in the table is based on 23 other domestic-based participants’ (ie,) spending that represented the expenditure made by 51 participants.   
(4) Data in the table is based on 234 domestic-based spectators’ (ie,) spending that represented the expenditure made by 507 spectators.   
(5) Data presented in the table excludes ticket-related fees. 
(6) The data pertains to domestic-based respondents who came from outside of Rotorua and whose primary reason for visiting Rotorua was to participate in the event 
and who were not “time-switchers”.  In other words, the average spending data is for those survey respondents who specified their spending while in Rotorua, 
specified answers to the nature of the causality of their spending, and according to the latter their spending was associated with a net additional impact on the local 
economy. 
(7) The data in the table includes the average expenditure associated with visitors who extended their stay in Rotorua because of the event.  The expenditure included 
relates only to the duration of stay extension rather than that associated with these visitors’ full length of stay in Rotorua. 
(8) Note  that the average data in the table includes day and overnight visitors and includes visitors who stayed in both commercial and private accommodation. 

                                                 
1
 “Time-switchers” are defined as visitors who had been planning to visit the study area but simply changed the timing of their visit to attend the 

event. 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  33 

 

Average per person visit expenditure – international based respondents 
The greatest average visit expenditure made by international-based participants (ie, athletes and 
their supporters who made an additional economic impact) on a per person (pp) basis was 
estimated to be made on accommodation ($425 pp), followed by food and beverages ($285 pp),   
travel within Rotorua ($210 pp), shopping/retail ($160 pp) and entertainment, sight-seeing and 
attractions ($137 pp).  The overall average per person Rotorua visit expenditure made by 
international-based participants was $1,237 pp (Table 47).   
 
The greatest average visit expenditure made by “other” international-based event participants 
(who made an additional economic impact) on a per person (pp) basis was estimated to be made 
on accommodation ($606 pp) followed by food and beverages ($479 pp), travel within Rotorua 
($134 pp), entertainment, sight-seeing and attractions ($67 pp) and shopping/retail ($26 pp). The 
overall average per person Rotorua visit expenditure made by “other” international-based event 
participants was $1,327 pp (Table 47).   
 
The greatest average visit expenditure made by international-based spectators (who made an 
additional economic impact) on a per person (pp) basis was estimated to be made on 
accommodation ($460 pp) followed by food and beverages ($273 pp), shopping/retail ($140 pp), 
travel within Rotorua ($127 pp) and entertainment, sight-seeing and attractions ($79 pp).  The 
overall average per person Rotorua visit expenditure made by international-based participants 
was $1,082 pp (Table 47).   
 
For a list of expenditure made in the “other” expenditure category by participants and other 
participants segments refer to Appendix Three and for the spectator segment refer to Appendix 
Four. 
 
Table 47:  Average per person international Rotorua visit expenditure (2016 NZ$) 

  

Accommodation 
Food and/or 
beverages 

Entertainment, 
sightseeing and 
attractions (not 
included in entry 
ticket) 

Shopping/retail 
Travel within 
Rotorua 

Other Total  

Participants $425 $285 $137 $160 $210 $21 $1,237 

Other  $606 $479 $67 $26 $134 $15 $1,327 

Spectators  $460 $273 $79 $140 $127 $3 $1,082 
Notes:   
(1) International data shown in the table are based on responses to a web-based survey.  
(2) Data in the table is based on 13 international participants’ (ie, athletes and those who accompanied them) spending that represented the expenditure made by 24 
participants.   
(3) Data in the table is based on 9 “other” international participants’ (ie,) spending that represented the expenditure made by 20 “other” participants.   
(4) Data in the table is based on 25 international spectators’ (ie,) spending that represented the expenditure made by 78 spectators.   
(5) Data presented in the table excludes ticket-related fees. 
(6) The data pertains to international respondents who came from outside of Rotorua and whose primary reason for visiting Rotorua was to participate in the event 
and who were not “time-switchers”.  In other words, the average spending data is for those survey respondents who specified their spending while in Rotorua, 
specified answers to the nature of the causality of their spending, and according to the latter their spending was associated with a net additional impact on the local 
economy. 
(7) The data in the table includes the average expenditure associated with visitors who extended their stay in Rotorua because of the event.  The expenditure included 
relates only to the duration of stay extension rather than that associated with these visitors’ full length of stay in Rotorua. 
(8) Note that the average data in the table includes day and overnight visitors and includes visitors who stayed in both commercial and private accommodation. 
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7.2  Economic impact methodology  
 
Output - definition 
Output is the value of sales by a business.  Output is a useful indicator of changes in firms’ cash-
flows and levels of business activity. 
 
Output - direct and total  
Direct output is simply (raw) revenue that is the result of consumers’ expenditure.  In terms of a 
tourist who pays for accommodation at a hotel, direct output is simply the ‘”raw” expenditure 
made.  Total output is the initial expenditure made by the tourist inclusive of all flow-on (ie, 
multiplier) effects associated with re-spending of the initial purchase amount made. For example, 
revenue a hotel receives is then re-spent on its suppliers’ products and services.  The suppliers in 
turn re-spend their revenue with their industry suppliers creating even more money.   
 
There is also another multiplier effect called the induced effect. As a result of greater revenue the 
hotel and all its industry product/service providers in the value chain (who benefit from the hotel’s 
revenue), may increase their payments to workers who in term will increase their personal 
spending in the district. 
 

Value added – definition  
Value added measures how much the size of the local economy would expand as a result of the 
event.  For each service or product sold, the value added by a particular producer in the value 
chain is only a proportion of that service’s or product's sale price.  Value added is a measure of 
the economic 'surplus' created or added to the local economy, as it does not double-count any 
factors implicit in the sale price of a selected product or service.  Because value added does not 
'double count', converting a selected value of “raw” revenue/expenditure to value added 
decreases the expenditure figure considered. 
 

Value added direct and total  
To explain further, direct value added is revenue (ie, output), that excludes the part of the value of 
a product attributable to the cost of product inputs that are sourced from outside of the study area 
and as well as those sourced from local suppliers.  In other words, when a customer at a hotel 
pays for accommodation, only a proportion of the spending made covers the actual value added 
to the local economy by the hotel from the service it offers.  The rest of the hotel’s revenue 
collected covers payments to suppliers for goods and services.   
 
When a hotel’s revenue is re-spent with its suppliers it creates flow-on (ie, multiplier effects as 
described above).  The value added implicit within the revenue re-spent (ie, as a subset of the 
output) creates multiplier effects.  Total value added is value added, inclusive of all the flow-on 
effects associated with the re-spending of tourists’ initial expenditure. 
 

Multiplier effects and conversion of direct expenditure to value added  
Direct output (ie, the initial ‘raw’ spending) made in the study area is subject to flow-on (multiplier) 
effects.2  Visitor expenditure causes an on-spending effect within the industry sector in which the 
initial spend is made.  This is called the indirect effect.  The on-spending effect will cause salaries, 
wages and profits to increase, leading to an increase in household income.  This in turn results in 
an increase in household expenditure (ie, an induced effect).  Direct, indirect and induced 
expenditure are collectively covered by what are termed as type-two multipliers, which are 
multiplied by the initial spend to give a total impact figure.  The total flow-on effect is the difference 
between total impact and initial spend.  

                                                 
2
  Note that the word ‘direct’ denotes the initial spend made by attendees, whereas the term ‘total’ in an impact context denotes the fact that the 

impact detailed is inclusive of direct, indirect and induced effects.  In other words the term ‘total’ denotes the fact that impact considered is 
inclusive of the initial expenditure and all its flow-on (ie, multiplier) effects. 
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Multipliers used in the analysis for Rotorua  
In this analysis we have used the average across sector multipliers provided in the “The 
Economic Impact of Tourism on Rotorua” by Butcher, Fairweather and Simmons3.  Multipliers 
used in the analysis are shown in the table below specify that: 
 For every $1 of initial visitor spending, a total of $1.49 total output (ie, cash flows inclusive of 

all flow-in effects) is injected into the Rotorua economy. 

 For every $1 of initial visitor spending, there is $0.41 of direct value added to Rotorua’s 

economy. 

 For every $1 of direct value added, there is $1.59 of total value added to Rotorua’s economy. 

Table 48:  Output and value added average across-tourism sector multipliers for Rotorua  

Total output multiplier  
Multiplier for converting direct output to 

direct value added  Total value added multiplier  

1.49 0.41 1.59 
Notes: (1) Multipliers were sourced from: https://researcharchive.lincoln.ac.nz/bitstream/handle/10182/165/TREC_Report_17.pdf?sequence=4 

 
Additionality of the event’s economic impact  
Only those respondents who come from outside of Rotorua will bring with them ‘new money’ 
which will create an additional economic impact on the local economy.  Therefore, APR’s 
economic impact analysis only used expenditure made by those who came from outside of 
Rotorua.  The known population sizes of selected event attendee segments were supplied by the 
event organiser.  These were adjusted based on survey data ratios to only include those 
attendees who were visitors to Rotorua (refer to Table 49). 
  
A net economic impact on the local economy will also only be made by visitors to Rotorua for 
whom the event was their primary motivation for visiting the area.  Estimates of the population 
proportion of visitors who made a net economic impact on Rotorua’s economy are shown in Table 
49.  The estimates of population numbers of visitor attendee segments who made a net economic 
impact were calculated by multiplying the adjusted population figures (ie, that exclude Rotorua 
residents) by the appropriate proportion of those who made a net economic impact (refer to Table 
49). 
 
Scaling up (rating-up) the sample expenditure to population expenditure 
The sample expenditure made by visitors to Rotorua who made a net economic impact were 
scaled up to the population level by using a scale-up factor.  The scale-up factor was calculated 
by taking the estimated population number of individual visitors to Rotorua for each selected 
segment who made an economic impact and dividing it  by the sampled number of individual 
visitors who made a net economic impact) and  specified their  visit expenditure. 
 

If we assume that the survey respondents were accurately able to report the spending of their 
travelling group, then data shown in column G of Table 49 shows the percentage of the overall 
total individual population-level spending data that was collected.  Based on Table 49 we suggest 
that data associated with the spectator segments (shaded in the table in yellow) was potentially 
the least reliable4.   

                                                 
3Refer to: 
https://researcharchive.lincoln.ac.nz/bitstream/handle/10182/165/TREC_Report_17.pdf?sequence=4 
4 If we assume that survey respondents were not consistently able to accurately specify the expenditure for the rest their travel group, then it 
would be best to assume that the survey sampling fraction associated with each attendee segment was just the number of survey respondents for 
each segment surveyed (rather than the number of event attendees’ expenditure theoretically represented) divided by the appropriate segment 
population number. Under this approach all attendee segment’s sampling fractions are less than 10% with the exception of domestic participants, 
which is relatively low given that the survey was not a random one. 
 

https://researcharchive.lincoln.ac.nz/bitstream/handle/10182/165/TREC_Report_17.pdf?sequence=4
https://researcharchive.lincoln.ac.nz/bitstream/handle/10182/165/TREC_Report_17.pdf?sequence=4
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Table 49:  Crankworx spectator and participant populations and those surveyed 

Row name A B C D E F G 

Formula      A x B     C / E E / C  

Notes 
From the 

web survey 

Provided by the 
event organiser, 
but adjusted by 
excluding local 
attendees. The 

exclusions were 
based on survey 

and spectator 
ticket data. 

 

This is the 
number of  

survey 
respondents 
who made a 

net economic 
impact 

Number of survey 
respondents and all 

other people who 
travelled with them 
who were included 

in the spending 
specified. 

 

Use the 
proportion of 

population 
represented by 
sample data to 

access the 
validity of 
estimates 

associated with 
each segment 

Segment 

Proportion 
of 

population 
who made 

a net 
impact  

Population size 

Estimated 
population 
who made 

a net 
impact  

Number of 
visitor groups 

surveyed 

Number of 
individuals’ 

expenditure  
represented by the 

sample 

Pop
n
. level 

to sample 
scale-up 

factor 
(pop/sampl

e)  

Proportion of 
population 

expenditure 
data associated  

with an  
economic 

impact covered  

D
o

m
es

ti
c 

 Participants 94.9% 577 548 34 56 9.8 10.2% 

Other  89.5% 220 197 23 51 3.9 25.9% 

Spectators  86.4% 9,619 8,308 234 507 16.4 6.1% 

In
te

rn
. Participants 66.7% 245 163 13 24 6.8 14.7% 

Other  64.5% 174 112 9 20 5.6 17.8% 

Spectators  88.6% 1,169 1,036 25 78 13.3 7.5% 

 
 

7.3 Domestic economic impact5,6  
 
Output (ie, turnover/cash flow) – Domestic participants 
The net increase in Rotorua’s direct output attributable to domestic-based participants in the 
event and who came from outside of Rotorua (ie, net cash-flow added to the local economy 
without multiplier effects) is estimated to be $486.1k.  Total net output (net cash-flow added to the 
local economy inclusive of all multiplier effects) is estimated to be $724.3k. 
 
Output (ie, turnover/cash flow) – Domestic “Other” participants 
The net increase in Rotorua’s direct output attributable to domestic-based “other” participants who 
participated in the event and who came from outside of Rotorua (ie, net cash-flow added to the 
local economy without multiplier effects) is estimated to be $109.1k. Total net output (net cash-
flow added to the local economy inclusive of all multiplier effects) is estimated to be $162.6k. 
 
Output (ie, turnover/cash flow) – Domestic spectators 
The net increase in Rotorua’s direct output attributable to domestic-based spectators at the event 
and who came from outside of Rotorua (ie, net cash-flow added to the local economy without 
multiplier effects) is estimated to be $3.31 million. Total net output (net cash-flow added to the 
local economy inclusive of all multiplier effects) is estimated to be $4.93 million. 
 

Value added (ie, size of the economy) - Domestic participants 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to domestic-based spectators is 
estimated to be $199.3k and total net value added (inclusive of all multiplier effects) is estimated 
to be $316.9k.  
  

                                                 
5
 Note that the word ‘direct’ denotes the initial spend made by attendees, whereas the term ‘total’ in an impact context denotes the fact that the 

impact detailed is inclusive of direct, indirect and induced effects.  In other words the term ‘total’ denotes the fact that impact considered is 
inclusive of the initial expenditure and all its flow-on (re-spending) effects. 
6
 This survey’s analysis is focused on event attendees’ economic impact and therefore does not include the impact made by event organisers’ 

spending in the region. Attendees’ entrance or ticket sales spending was excluded from attendees’ impact estimates as this would be covered 
under the impact made by event organisers.   
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The total net value added impact of the event on Rotorua’s economy in March 2016 attributable to 
domestic-based participants’ Rotorua visit expenditure represented 12.5% of the overall total net 
value added impact made across all domestic-based event attendees during this period. 
Value added (ie, size of the economy) - Domestic “other” participants 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to domestic-based “other” 
participants is estimated to be $44.7k and total net value added (inclusive of all multiplier effects) 
is estimated to be $71.1k.  
  
The total net value added impact of the event on Rotorua’s economy in March 2016 attributable to 
domestic-based “other” participants Rotorua visit expenditure represented 2.8% of the overall 
total net value added impact made across all domestic-based event attendees during this period. 
 
Value added (ie, size of the economy) - Domestic spectators 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to domestic-based spectators is 
estimated to be $1.36 million and total net value added (inclusive of all multiplier effects) is 
estimated to be $2.16 million.  
  
The total net value added impact of the event on Rotorua’s economy in March 2016 attributable to 
domestic-based spectators represented 84.7% of the overall total net value added impact across 
all domestic-based event attendees during this period. 
 

Table 49: Domestic economic impacts Rotorua’s economy (2016 NZ$)  
Metric  Formula Participants Other Spectators Total (all visitor segments) 

Sample expenditure     $49,712 $28,253 $201,753 $279,719 

Population level direct output 
(‘raw’ population level expenditure 
exclusive of multiplier effects) 

Sample spend x scale-up 
multiplier (ie, for 
participants = 9.8; 
"other" = 3.9 and 
spectators = 16.4) 

$486,128 $109,103 $3,305,980 $3,901,210 

Total population level output 
(population level expenditure 
inclusive of multiplier effects) 

Direct pop.  expenditure 
x 1.49 

$724,330 $162,563 $4,925,910 $5,812,803 

Population level direct value 
added (impact on the size of the  
economy excluding multiplier 
effects) 

Direct pop. expenditure  
x 0.41 

$199,312 $44,732 $1,355,452 $1,599,496 

Population level total  value added 
(impact on the size of the  economy 
including multiplier effects) 

Direct value added  x 
1.59 

$316,907 $71,124 $2,155,168 $2,543,199 

% breakdown of population level 
total value added  

  12.5% 2.8% 84.7% 100.0% 

Notes:   
(1) Figures specified may not multiply to stated totals as a higher level of precision (ie, more decimal points) were used in the calculations used to populate the 

table. 
(2) The word ‘direct’ denotes the initial spend made by attendees, whereas the term ‘total’ in an impact context denotes the fact that the impact detailed is 

inclusive of direct, indirect and induced effects.  In other words the term ‘total’ denotes the fact that impact considered is inclusive of the initial expenditure 
and all its flow-on (re-spending) effects. 

(3) Domestic respondent data shown in the table is based on responses to a web-based survey where respondent participation was decided by respondent self-
selection. 

(4) Data in the table is based on 34 domestic participants’ (ie, athletes and those who accompanied them) spending that represented the expenditure made by 56 
participants.   

(5) Data in the table is based on 23 other domestic-based participants’ (ie, spending that represented the expenditure made by 51 participants).   
(6) Data in the table is based on 234 domestic-based spectators’ (ie, spending that represented the expenditure made by 507 spectators).   
(7) Data presented in the table excludes ticket-related fees. 
(8) The data pertains to domestic-based respondents who came from outside of Rotorua and whose primary reason for visiting Rotorua was to participate in the 

event and who were not “time-switchers”.  In other words, the spending data is for those survey respondents who specified their spending while in Rotorua, 
specified answers to the nature of the causality of their spending, and according to the latter their spending was associated with a net additional impact on the 
local economy. 
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7.4 International economic impact7,8  
 
Output (ie, turnover/cash flow) – International participants 
The increase in Rotorua’s net direct output attributable to international-based participants in the 
event (ie, net cash-flow added to the local economy without multiplier effects) is estimated to be 
$202.0k.  Total net output (net cash-flow added to the local economy inclusive of all multiplier 
effects) is estimated to be $301.0k. 
 
Output (ie, turnover/cash flow) – International “Other” participants 
The net increase in Rotorua’s direct output attributable to international-based “other” participants 
in the event (ie, net cash-flow added to the local economy without multiplier effects) is estimated 
to be $149.0k. Total net output (net cash-flow added to the local economy inclusive of all 
multiplier effects) is estimated to be $222.0k. 
 
Output (ie, turnover/cash flow) – International spectators 
The net increase in Rotorua’s direct output attributable to international-based spectators at the 
event (ie, net cash-flow added to the local economy without multiplier effects) is estimated to be 
$1.12 million. Total net output (net cash-flow added to the local economy inclusive of all multiplier 
effects) is estimated to be $1.67 million. 
 
Value added (ie, size of the economy) - International participants 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to international-based 
participants is estimated to be $82.8k and total net value added (inclusive of all multiplier effects) 
is estimated to be $131.7k.  
  
The total net value added impact of the event on Rotorua’s economy during March 2016 
attributable to international-based participants’ Rotorua visit expenditure represented 13.7% of the 
overall total net value added impact attributable to all international-based event attendees’ 
Rotorua visit expenditure during this period.. 
 
Value added (ie, size of the economy) - International “other” participants 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to “other” international-based 
participants is estimated to be $61.1k and total net value added (inclusive of all multiplier effects) 
is estimated to be $97.1k.  
 
The total net value added impact of the event on Rotorua’s economy during March 2016 
attributable to international-based “other” participants’ Rotorua visit expenditure represented 
10.1% of the overall total net value added impact attributable to all international-based event 
attendees’ visit expenditure during this period. 
 
Value added (ie, size of the economy) - International spectators 
The net direct value added impact of the event on Rotorua’s economy (ie, impact on the net size 
of the local economy leaving aside multiplier effects) attributable to international-based spectators 
is estimated to be $459.6k and total net value added (inclusive of all multiplier effects) is 
estimated to be $730.7k.  
  
The total net value added impact of the event on Rotorua’s economy during March 2016  
attributable to international-based spectators’ Rotorua visit expenditure represented 76.2 % of the 

                                                 
7
 Note that the word ‘direct’ denotes the initial spend made by attendees, whereas the term ‘total’ in an impact context denotes the fact that the 

impact detailed is inclusive of direct, indirect and induced effects.  In other words the term ‘total’ denotes the fact that impact considered is 
inclusive of the initial expenditure and all its flow-on (re-spending) effects. 
 
8
 This survey’s analysis is focused on event attendees’ economic impact and therefore does not include the impact made by event organisers’ 

spending in the region. Attendees’ entrance or ticket sales spending was excluded from attendees’ impact estimates as this would be covered 
under the impact made by event organisers.   
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overall total net value added impact attributable to all international-based event attendees’ 
Rotorua visit expenditure during this period. 
 

Table 50:  International economic impacts Rotorua’s economy (2016 NZ$) 

Metric  Formula Participants Other Spectators 
Total (all 

visitor 
segments) 

Sample expenditure     $29,680 $26,539 $84,378 $140,597 

Population level direct output (‘raw’ population 
level expenditure exclusive of multiplier effects) 

Sample spend x scale-up 
multiplier (ie, for participants 
= 6.8; "other" = 5.6 and 
spectators = 13.3) 

$201,989 $148,961 $1,120,885 $1,471,835 

Total population level output (population level 
expenditure inclusive of multiplier effects) 

Direct pop.  expenditure x 
1.49 

$300,963 $221,952 $1,670,119 $2,193,034 

Population level direct value added (impact on 
the size of the  economy excluding multiplier 
effects) 

Direct pop. expenditure  x 
0.41 

$82,815 $61,074 $459,563 $603,452 

Population level total value added (impact on 
the size of the  economy including multiplier 
effects) 

Direct value added  x 1.59 $131,677 $97,108 $730,705 $959,489 

% breakdown of population level total value 
added  

  13.7% 10.1% 76.2% 100.0% 

Notes:   

(1) Figures specified may not multiply to stated totals as a higher level of precision (ie, more decimal points) were used in the calculations used to 
populate the table.’ 

(2) The word ‘direct’ denotes the initial spend made by attendees, whereas the term ‘total’ in an impact context denotes the fact that the impact 
detailed is inclusive of direct, indirect and induced effects.  In other words the term ‘total’ denotes the fact that impact considered is inclusive 
of the initial expenditure and all its flow-on (ie, re-spending) effects. 

(3) International respondent data shown in the table is based on responses to a web-based survey where respondent participation was decided 
by respondent self-selection. 

(4) Data in the table is based on 13 international participants’ (ie, athletes and those who accompanied them) spending that represented the 
expenditure made by 24 participants.   

(5) Data in the table is based on 9 “other” international participants’ (ie, spending that represented the expenditure made by 20 “other” 
participants).   

(6) Data in the table is based on 25 international spectators’ (ie, spending that represented the expenditure made by 78 spectators).   
(7) Data presented in the table excludes ticket-related fees. 
(8) The data pertains to domestic-based respondents who came from outside of Rotorua and whose primary reason for visiting Rotorua was to 

participate in the event and who were not “time-switchers”.   In other words, the spending data is for those survey respondents who specified 
their spending while in Rotorua, specified answers to the nature of the causality of their spending and according to the latter their spending 
was associated with a net additional impact on the local economy. 

 
 

7.5 Summary of economic impacts  
 
Output  
The net direct output added to Rotorua’s economy attributable to the domestic-based event 
attendees Rotorua visit expenditure is estimated to be $3.90 million while the total net output for 
this event attendee segment was estimated to be $5.81 million.  
 
The net direct output added to Rotorua’s economy attributable to the international-based event 
attendees’ Rotorua visit expenditure is estimated to be $1.47 million while total net output for this 
event attendee segment was estimated to be $2.19 million. 
 

Value added  
The net direct value added to Rotorua’s economy attributable to domestic-based event attendees’ 
Rotorua visit expenditure, is estimated to be $1.60 million while total net value added by this 
segment as a result of the event was estimated to be $2.54 million.  
 
The net direct value added to Rotorua’s economy attributable to international-based event 
attendees’ Rotorua visit expenditure, is estimated to be $0.60 million, while total net value added 
by this segment as a result of the event was estimated to be $0.96 million. 
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The total net value added to Rotorua’s economy by international event attendees made up 27.4% 
of the overall total net value added estimated to be added to the local economy by all event 
attendees.  Total net value added to Rotorua’s economy by domestic event attendees made up 
72.6% of the overall total net value added to the local economy by all event attendees. 
 
Overall economic impacts (ie, domestic and international economic impacts combined) 
The overall net direct output added to Rotorua’s economy attributable to all event attendees’ 
Rotorua visit expenditure is estimated to be $5.4 million, while overall total net output was 
estimated to be $8.0 million. 
 
The overall net direct value added to Rotorua’s economy attributable to all event attendees’ 
Rotorua visit expenditure was  estimated to be $2.2 million, while the overall total net value added 
across all attendee segments as a result of the event was estimated to be $3.5 million.  
 
Table 51:  Summary of economic impact on Rotorua’s economy (2016 NZ$ millions) 

Origin segment  Direct output Total output  
Direct value 
added  Total value added  

% breakdown 
of impact 

Domestic $3.90 $5.81 $1.60 $2.54 72.6% 

International  $1.47 $2.19 $0.60 $0.96 27.4% 

Total  $5.37 $8.01 $2.20 $3.50 100.0% 

 
 

7.6 Overview of considerations affecting the analysis 
 
1. The survey methodology assumed that survey respondents were able to accurately report 

spending for their travel group.  The ability of respondents to report their travel groups’ 
Rotorua visit expenditure may adversely affect the quality of our estimates in a way we 
cannot quantify. 

2. The survey carried out was web-based.  Survey respondents were not randomly selected, but 
rather their participation was attributable to self-selection.  The survey results should be 
considered on an indicative basis. 

3. APR’s economic impact estimates are dependent on the population attendee numbers 
supplied by the event organiser.  If these change, then so will the economic impact estimates 
made in this report’s assessment.  Population-level spectator numbers used in our analysis 
were adjusted to exclude Rotorua residents by using event ticket data, whereas population-
level participant and other participant numbers were adjusted to exclude locals using survey-
based data.  If the event organiser supplies up-dated population-level numbers for participant 
and other participants that excludes Rotorua residents, our economic impacts estimates may 
significantly change.  

4. APR economic impact estimates are based on the multipliers specified in this report.  If APR 
were to purchase updated Rotorua economic impact multipliers the results of our analysis 
may change. 

5. Usage of ticket sales data to assess the volume of “unique” visitors to Rotorua assumes that 
individual visitors did not purchase multiple tickets to gain entrance to the event on different 
days.  In other words, it assumes that visitors either attended Crankworx for a single day 
using a day-pass or visited the event multiple times using a multiday pass. 
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APPENDIX ONE:  SURVEY FORM – EVENT SURVEY 
 

 
 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  42 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  43 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  44 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  45 

 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  46 

 

 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  47 

APPENDIX TWO:  SURVEY FORM – SPECTATOR SURVEY 
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APPENDIX THREE:  TABULATED SURVEY DATA FOR 

PARTICIPANTS AND OTHERS (EXCLUDING SPECTATORS) 
 
This survey was administered over the internet.  Links to the website were broadcast via the 
event MC’s during the events.  Hand out business card sized QR coded cards advertising the 
survey link were distributed and volunteers collected peoples email addresses so they could be 
sent a link to the survey.  Emails were also sent to those that had purchased event tickets online, 
and to all participants who provided an email address.   
 
There were three different groups of questions that respondents could answer.  As it was an 
online survey, questions that were not relevant to any group were not shown.  The three groups 
were: 
All = All athletes. 
VTR = Athletes who did not live in Rotorua (ie, excluding Rotorua residents). 
Int = International visitors to New Zealand. 
 
For each question below, the question has been coded into one of the groups above to illustrate 
who could respond to each question. 
 
1. (All) - Are you a (please tick one only)? 

Number Percent

Spectator 453 64.3%

Participant 104 14.8% (go to Q1a)

Other 147 20.9% (go to Q1b)

Not specified 0 0.0%

Total 704 100.0%  
 
Note: The results of the spectator survey are in Appendix Three. 
 
 
1a. (All) – Participant specified? 

Number Percent

Athlete 95 91.3%

Athlete Support 9 8.7%

Not specified 0 0.0%

Total 104 100.0%

Note: Athlete support (eg, coaches, physio, medical, logistical support)  
 
1b. (All) – Other specified? 

Number Percent

Management 4 2.7%

CWX Staff 1 0.7%

Event Staff (including contractors) 2 1.4%

Volunteer 84 57.1%

Media 26 17.7%

Exhibitor(eg, stalls, sales, food etc) 7 4.8%

Production 2 1.4%

VIP 1 0.7%

VIP Sponsor 12 8.2%

Other 8 5.4%

Not specified 0 0.0%

Total 147 100.0%  



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  52 

Other specified: 

 Exhibitor & athlete. 

 Media, spectator and participant (athlete). 

 Not specified (x2). 

 Parent of young athlete. 

 Riders assistant. 

 Silver sponsor. 

 Support crew (x2). 
 

Number Percent

Athlete/Athlete support 104 41.4%

Staff 3 1.2%

Management 4 1.6%

Volunteer 84 33.5%

Media 26 10.4%

Exhibitor (stalls, sales, food etc) 7 2.8%

Production 2 0.8%

VIP 13 5.2%

Other 8 3.2%

Not specified 0 0.0%

Total 251 100.0%  
 
 
2. (All) - Which events did you participate in or attend? 

Number Percent

Crankworx Rotorua DH presented by iXS 61 24.3%

Whip-Off Championships presented by SPANK 39 15.5%

GIANT Toa Enduro 38 15.1%

Rotorua Pump Track Challenge presented by RockShox 36 14.3%

Crankworx Rotorua Air DH 34 13.5%

Mons Royale Dual Speed and Style 30 12.0%

Crankworx Rotorua Slopestyle 29 11.6%

Deep Summer Rotorua Photo Challenge 11 4.4%

Welcoming and Opening of CWX Rotorua 11 4.4%

Hipster DH Race presented by Spawn Cycles 9 3.6%

Kidzworx 8 3.2%

Skyline Warrior DH Race 7 2.8%

Tamariki Track 3 1.2%

Tiki Tour Scavenger Hunt 3 1.2%

Kidsworx Pimp My Ride 2 0.8%

Kidsworx Pump Track Skills Coaching 1 0.4%

Other 0 0.0%

Not specified 1 0.4%

Sample 251

Note: Not additive as respondents could attend more than one event  
 
 
3. (All) – Have you been to a Crankworx Event in Rotorua previously? 

Number Percent % ex non spec.

Yes 160 63.7% 64.3%

No 89 35.5% 35.7% (go to Q5)

Not specified 2 0.8%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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4. (All) – How often? 
Sample 160

Minimum number of times 1

Maximum number of times 12

Total number of times 226

Average number of times 1.4

Median number of times 1

Mode number of times 1  
 
 
5. (All) - Have you undertaken other events on the Crankworx World Tour? 

Number Percent % ex non spec.

Yes 42 16.7% 17.1%

No 204 81.3% 82.9% (go to Q7)

Not specified 5 2.0%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
6. (All) - Which events have you attended on the Crankworx World Tour (please tick all that 

apply)? 
Number Percent

Les Deux Alpes 19 7.6%

Whistler 40 15.9%

Not specified 0 0.0%

Sample 251

Note: Not additive as respondents could attend more than one event  
 
 
7. (All) - Where do you normally live? - summary 

Number Percent % ex non spec.

Domestic

Rotorua 104 41.4% 41.6%

Other BOP 10 4.0% 4.0%

Auckland 30 12.0% 12.0%

Taupo 2 0.8% 0.8%

Waikato (ex. Taupo) 13 5.2% 5.2%

Wellington/Wairarapa 10 4.0% 4.0%

Other North Island 11 4.4% 4.4%

Canterbury 11 4.4% 4.4%

Other South Island 10 4.0% 4.0%

International

Australia 12 4.8% 4.8%

USA/Canada 19 7.6% 7.6%

Other 18 7.2% 7.2%

Not specified 1 0.4%

Total respondents 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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7. (All) - Where do you normally live? 

Number Percent % ex non spec.

North Island - New Zealand

Bay of Plenty 114 45.4% 45.6%

Northland 0 0.0% 0.0%

Auckland 30 12.0% 12.0%

Taupo 2 0.8% 0.8%

Waikato (ex. Taupo) 13 5.2% 5.2%

East Coast/Gisborne 0 0.0% 0.0%

Hawkes Bay 4 1.6% 1.6%

Manawatu-Wanganui 1 0.4% 0.4%

Taranaki 6 2.4% 2.4%

Wellington/Wairarapa 10 4.0% 4.0%

South Island - New Zealand

Nelson/Marlborough/Tasman 0 0.0% 0.0%

West Coast 0 0.0% 0.0%

Canterbury 11 4.4% 4.4%

Otago 10 4.0% 4.0%

Southland 0 0.0% 0.0%

International

Australia 12 4.8% 4.8%

Canada 9 3.6% 3.6%

China 0 0.0% 0.0%

Fiji 0 0.0% 0.0%

France 4 1.6% 1.6%

Germany 6 2.4% 2.4%

Malaysia 0 0.0% 0.0%

Samoa 0 0.0% 0.0%

Singapore 0 0.0% 0.0%

South Korea 0 0.0% 0.0%

Taiwan 0 0.0% 0.0%

Tonga 0 0.0% 0.0%

United Kingdom 3 1.2% 1.2%

USA 10 4.0% 4.0%

Not specified international 0 0.0% 0.0%

Other 5 2.0% 2.0%

Not specified 1 0.4%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Other international specified: 

 Austria. 

 Latvia. 

 Tahiti (x3). 
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8. (All) - If from the Bay of Plenty, where in the Bay of Plenty do you normally live (nearest 

town/city)? 
Number Percent

Rotorua 104 91.2% (go to Q21, to Q22 then 32 onwards)

Other 10 8.8%

Not specified 0 0.0%

Total 114 100.0%  
 
Other specified: 

 Papamoa. 

 Reporoa. 

 Tauranga (x5). 

 Te Puke. 

 Whakatane (x2). 
 
 
9. (VTR) - Where in the Bay of Plenty/Taupo did you stay (overnight) for the event? (tick all 

that apply) 
Number Percent

Rotorua 128 87.1%

Tauranga/Mt Maunganui/ Papamoa 7 4.8%

Whakatane 2 1.4%

Kawerau 0 0.0%

Te Puke 0 0.0%

Taupo 6 4.1%

Opotiki 0 0.0%

Other 7 4.8%

Not specified 0 0.0%

Sample 147

Note: Not additive as respondents could stay in more than one place for the event  
 
Other specified: 

 Cambridge. 

 Didn't stay overnight. 

 Didn't stay, travel from Hamilton. 

 Katikati. 

 Ngongotaha. 

 Reporoa (home).  

 Waikato (travelled home). 
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10.  (VTR) - Which parts of New Zealand do you intend to visit? (tick all that apply)  

Number Percent

Other Bay of Plenty (excluding Rotorua) 44 29.9%

Northland (eg, Bay of Islands, Whangarei, Kerikeri) 25 17.0%

Auckland 45 30.6%

Waikato (eg,Thames/Coromandel, Taup ō ) 29 19.7%

East Coast/Gisborne 16 10.9%

Hawkes Bay (eg, Napier/Hastings) 28 19.0%

Manawatu-Wanganui 15 10.2%

Taranaki (eg, New Plymouth) 20 13.6%

Wellington/Wairarapa (eg, Masterton) 27 18.4%

Nelson/Malborough/Tasman 41 27.9%

West Coast (eg, Fox/Franz Joseph Glaciers) 24 16.3%

Canterbury (eg, Christchurch, Timaru, Mount Cook) 41 27.9%

Otago (eg, Dunedin, Queenstown) 55 37.4%

Southland (eg, Te Anau, Kepler) 24 16.3%

Other 9 6.1%

Not specified 49 33.3%

Sample 147

Note: Not additive as respondents could visit multiple places  
 
Other specified: 

 All. 

 Don't know. 

 Everywhere. 

 Fiordland. 

 I do not intend to visit any parts of New Zealand because I'm from here? This question is 
worded poorly - what is the context?  What parts do I intend to visit during Crankworx? 

 I live here =). 

 N/a. 

 Nil. 

 None. 
 
 
10.  (Int) - Which parts of New Zealand do you intend to visit? (tick all that apply)  
International visitors to Rotorua Number Percent

Auckland 26 53.1%

Other Bay of Plenty (excluding Rotorua) 22 44.9%

Otago (eg, Dunedin, Queenstown) 18 36.7%

Nelson/Malborough/Tasman 16 32.7%

Canterbury (eg, Christchurch, Timaru, Mount Cook) 14 28.6%

Waikato (eg,Thames/Coromandel, Taupo ) 12 24.5%

Hawkes Bay (eg, Napier/Hastings) 11 22.4%

Northland (eg, Bay of Islands, Whangarei, Kerikeri) 11 22.4%

Southland (eg, Te Anau, Kepler) 10 20.4%

Wellington/Wairarapa (eg, Masterton) 9 18.4%

Manawatu-Wanganui 8 16.3%

West Coast (eg, Fox/Franz Joseph Glaciers) 8 16.3%

Taranaki (eg, New Plymouth) 7 14.3%

East Coast/Gisborne 4 8.2%

Other 1 2.0%

Not specified 9 18.4%

Sample 49

Note: Not additive as respondents could visit multiple places  
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Other specified: 

 Everywhere. 
 
 
11.  (VTR) - Was this event the main reason for you coming to Rotorua? 

Number Percent

Yes 136 92.5%

No, I was already visiting or planning to visit 10 6.8% (go to Q11a)

Not specified 1 0.7%

Total 147 100.0%  
 
 
11a. If no, What was the main reason you visited Rotorua? 
 
Comments specified: 

 Family live there and I spend most weekends in Rotorua mountain biking. 

 For the general mountain biking scene, Crankworx was a motivating factor though. 

 I stayed and worked here for four months. 

 I'm a keen MTBR myself and have friends in Rotorua, so I come down to visit often.  

 MTB holiday. 

 Our team camp was in Christchurch, NZ.  

 To ride my bike and come to CWX. 

 Travel. 

 Traveling. 

 Working in Rotorua. 
 
 
12.  (VTR) - How long are you staying in Rotorua? 

Number Percent % ex non spec.

Day visitor 19 12.9% 13.1%

One night 0 0.0% 0.0%

Two nights 4 2.7% 2.8%

Three nights 11 7.5% 7.6%

Four nights 21 14.3% 14.5%

Five nights 15 10.2% 10.3%

Six nights 12 8.2% 8.3%

Seven nights 26 17.7% 17.9%

Eight nights 7 4.8% 4.8%

Nine nights 6 4.1% 4.1%

Ten nights 12 8.2% 8.3%

Eleven nights 1 0.7% 0.7%

Twelve nights 1 0.7% 0.7%

Thirteen nights 0 0.0% 0.0%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 6 4.1% 4.1%

30 days and over 4 2.7% 2.8%

Not specified 2 1.4%

Total 147 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
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Data for those who stayed overnight in Rotorua: 
Sample 126

Minimum length of stay (nights) 2

Maximum length of stay (nights) 150

Total length of stay (nights) 1,209

Average length of stay (nights) 9.6

Median length of stay (nights) 6.5

Mode length of stay (nights) 7

Note: excludes day visitors  
 
 
13.  (Int) - How long are you staying in New Zealand (including time spent in Rotorua) 

Number Percent % ex non spec.

One night 0 0.0% 0.0%

Two nights 0 0.0% 0.0%

Three nights 0 0.0% 0.0%

Four nights 1 2.0% 2.2%

Five nights 2 4.1% 4.4%

Six nights 1 2.0% 2.2%

Seven nights 5 10.2% 11.1%

Eight nights 3 6.1% 6.7%

Nine nights 2 4.1% 4.4%

Ten nights 9 18.4% 20.0%

Eleven nights 1 2.0% 2.2%

Twelve nights 2 4.1% 4.4%

Thirteen nights 0 0.0% 0.0%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 6 12.2% 13.3%

30 days to 60 days 2 4.1% 4.4%

Over 60 days 11 22.4% 24.4%

Not specified 4 8.2%

Total 49 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Data for those who stayed overnight in New Zealand: 
Sample 45

Minimum length of stay (nights) 4

Maximum length of stay (nights) 400

Total length of stay (nights) 2,475

Average length of stay (nights) 55.0

Median length of stay (nights) 10

Mode length of stay (nights) 10  
 
 
14. (VTR) – Did this event displace another planned potential visit to Rotorua sometime during 

the previous or upcoming 12 months not related to Crankworx? 
Number Percent % ex non spec.

Yes 19 12.9% 13.4% (go to Q15)

No 112 76.2% 78.9% (go to Q17)

Don't Know 11 7.5% 7.7% (go to Q17)

Not specified 5 3.4%

Total 147 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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15. (VTR) - Did you stay in Rotorua longer than you had originally planned because of this 

event? 
Number Percent % ex non spec.

Yes 26 17.7% 18.4% (go to Q16)

No 115 78.2% 81.6% (go to Q17)

Not specified 6 4.1%

Total 147 100.0% 100.0%  
 
 
16.  (VTR) - How many extra nights did you stay in Rotorua? 
 
Number of extra nights stayed in Rotorua: 
Sample 26

Minimum number of days 1

Maximum number of days 26

Total days 117

Average number of days 4.5  
 
 
17a.  (Int) – Was this event the main reason for your coming to New Zealand? 

Number Percent % ex non spec.

Yes 29 59.2% 65.9%

No 15 30.6% 34.1%

Not specified 5 10.2%

Total 49 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
17b. (Int) – If not, what was the main reason for visiting New Zealand 
 
Main reasons specified: 

 I summer in NZ.  

 MTB holiday. 

 Racing National DH, NZDH and Crankworx. 

 Riding the Rotorua trail network...but the Crankworx was an amazing bonus to be on at 
same time as our visit!! 

 Spring break, kids competing in Crankworx and new country to visit. 

 Team camp. 

 The people and the biking / snowboarding culture. 

 Trans NZ Enduro and riding all over the country for six months in general. 

 Travel around the country.  

 Travel. 

 Traveling around the country and riding during the European off season.  

 Traveling (x2). 

 Travels: two months traveling around NZ. 

 Work. 
 
 
18. (Int) – Did this event displace another potential visit to NZ sometime during the previous or 

upcoming 12 months not related to Crankworx? 
Number Percent

Yes 7 14.3% (go to Q19)

No 30 61.2% (go to Q21)

Don't Know 6 12.2% (go to Q21)

Not specified 6 12.2%

Total 49 100.0%  
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19. (Int) - Did you stay in New Zealand longer than you had originally planned because of this 

event? 
Number Percent % ex non spec.

Yes 7 14.3% 16.3% (go to Q20)

No 36 73.5% 83.7% (go to Q21)

Not specified 6 12.2%

Total 49 100.0% 100.0%  
 
 
20. (Int) – How many extra night did you stay in New Zealand? 

Number Percent % ex non spec.

One night 0 0.0% 0.0%

Two nights 2 28.6% 33.3%

Three nights 2 28.6% 33.3%

Four nights 0 0.0% 0.0%

Five nights 0 0.0% 0.0%

Six nights 0 0.0% 0.0%

Seven nights 1 14.3% 16.7%

Eight nights 0 0.0% 0.0%

Nine nights 1 14.3% 16.7%

Ten nights 0 0.0% 0.0%

Eleven nights 0 0.0% 0.0%

Twelve nights 0 0.0% 0.0%

Thirteen nights 0 0.0% 0.0%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 0 0.0% 0.0%

30 days to 60 days 0 0.0% 0.0%

Over 60 days 0 0.0% 0.0%

Not specified 1 14.3%

Total 7 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
21. (VTR) - Excluding yourself, how many people (eg, family/ friends/ team mates) 

accompanied you to Rotorua on this visit? 
 
Number accompanying respondent aged over 15: 
Sample 118

Minimum number of people 0

Maximum number of people 20

Total people 352

Average number of people 3.0  
 
Number accompanying respondent aged under 15: 
Sample 118

Minimum number of people 0

Maximum number of people 16

Total people 70

Average number of people 0.6  
 
Total accompanying people: 
Sample 118

Minimum number of people 0

Maximum number of people 20

Total people 422

Average number of people 3.6  
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Results from international respondents 
 
Number accompanying international respondents aged over 15: 
Sample 37

Minimum number of people 0

Maximum number of people 20

Total people 107

Average number of people 2.9  
 
Number accompanying international respondents aged under 15: 
Sample 37

Minimum number of people 0

Maximum number of people 2

Total people 4

Average number of people 0.1  
 
Total people accompanying international respondents: 
Sample 37

Minimum number of people 0

Maximum number of people 20

Total people 111

Average number of people 3.0  
 
 
22. (All) - Have any friends or family travelled from outside New Zealand to support you? 

Number Percent % ex non spec.

Yes 26 10.4% 11.4% (go to Q23)

No 203 80.9% 88.6% (go to Q24)

Not specified 22 8.8%

Total 251 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
23. (All) - How many friends and family have travelled from outside New Zealand to support 

you? 
 
Number accompanying respondent aged over 15: 
Sample 26

Minimum number of people 1

Maximum number of people 12

Total people 85

Average number of people 3.3  
 
Number accompanying respondent aged under 15: 
Sample 26

Minimum number of people 0

Maximum number of people 7

Total people 12

Average number of people 0.5  
 
Total accompanying people: 
Sample 26

Minimum number of people 1

Maximum number of people 12

Total people 97

Average number of people 3.7  
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23a Was this event the main reason for the travel party coming to New Zealand? 

Number Percent % ex non spec.

Yes 18 69.2% 85.7%

No 3 11.5% 14.3%

Not specified 5 19.2%

Total 26 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
24. (VTR) - What attractions/activities have you visited/undertaken or intend to visit/undertake 

on this trip to Rotorua? (Tick as many boxes as applicable) 
Number Percent

Cycling/mountain biking 88 59.9%

Gondola/Luge 47 32.0%

Restaurants/cafes 43 29.3%

General sightseeing 33 22.4%

Nightlife/clubbing 23 15.6%

Maori Culture/heritage 20 13.6%

Hiking/walking 18 12.2%

Parks and reserves 18 12.2%

Shopping 17 11.6%

Beach/swimming 15 10.2%

Kayaking/rafting 13 8.8%

Gardens 10 6.8%

Eco tourism 8 5.4%

Jet boating 8 5.4%

Movies/Cinema 7 4.8%

Surfing 6 4.1%

Arts and Crafts 4 2.7%

Golf 4 2.7%

Personalised tour 4 2.7%

Fishing 3 2.0%

Horse trekking 3 2.0%

4WD adventure 2 1.4%

Scenic flights 2 1.4%

Farm tours 1 0.7%

Hunting 1 0.7%

Other 11 7.5%

Not specified 47 32.0%

Sample 147

Note: Not additive as respondents could select multiple activities

Note: Does not include Rotorua Residents  
 
Other specified: 

 Extreme activities. 

 Gliding club. 

 Hot pools. 

 Hot springs, waterfalls, motocross races. 

 Motocross. 

 Natural hot pools. 

 None. 

 Skateboarding and DH. 

 Skydiving. 

 Wine tours. 

 Yoga. 
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25. (VTR) - What else are you doing outside of Crankworx? 
 
Comments coded: 

Number Percent

Cycling/mountain biking 17 11.6%

Sightseeing 7 4.8%

Working/school 5 3.4%

Relaxing/eating out/partying 5 3.4%

Visiting friends/family 3 2.0%

Other sports/ other events 3 2.0%

Visiting other areas 3 2.0%

Shopping 2 1.4%

Visiting attractions 2 1.4%

Nothing else 4 2.7%

Other 2 1.4%

Sample 147

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Comments coded to “cycling/mountain biking”: 

 Biking and hot pools. 

 Going to parties and riding bikes as much as possible. 

 Just riding!!!! 

 Mountain biking, running, swimming. 

 Mountain biking. 

 MTB riding and sightseeing. 

 Riding at the redwoods (x2). 

 Riding bikes! 

 Riding my bicycle on some steep dirt paths that bring me happiness and make me feel all 
warm and fuzzy inside.  I like riding my bicycle. 

 Riding other bike parks (440, etc.).  Seeing friends in Auckland, seeing friends in Australia 
(using NZ as a base for a weekend visit). 

 Riding redwoods. 

 Riding the forest trails...as many times as possible! =). 

 Riding. 

 Shopping, riding through the forest.  Visiting family. 

 Visiting the food market, and friends from Rotorua for the event at their places.  Riding 
bike spots away from the event site. 

 Went riding. 
 
Comments coded to “sightseeing”: 

 Biking and hot pools. 

 Hot pools. 

 Hot springs. 

 MTB riding and sightseeing. 

 Redwoods. 

 Riding redwoods. 

 Saw some hot pools. 
 
Comments coded to “working/school”: 

 I am a photo journalist on the World Cup mountain bike tour.  

 School. 

 Working online (x2). 

 Working. 
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Comments coded to “relaxing/eating out/partying”: 

 Chilled out. 

 Drinking and sleeping. 

 Drinking beer. 

 Going out, luge, biking, arts and crafts. 

 Going to parties and riding bikes as much as possible. 
 
Comments coded to “visiting friends/family”: 

 Catching up with friends and family. 

 Shopping, riding through the forest.  Visiting family. 

 Visiting the food market, and friends from Rotorua for the event at their places.  Riding 
bike spots away from the event site. 

 
Comments coded to “other sports/ other events”: 

 Hiking. 

 Looking at Motocross tracks. 

 Mountain biking, running, swimming. 
 
Comments coded to “visiting other areas”: 

 Mountain biking in Queenstown. 

 Riding other bike parks (440, etc.).  Seeing friends in Auckland, seeing friends in Australia 
(using NZ as a base for a weekend visit). 

 Travelled around the North Island. 
 
Comments coded to “shopping”: 

 Shopping, riding through the forest.  Visiting family. 

 Visiting the food market, and friends from Rotorua for the event at their places.  Riding 
bike spots away from the event site. 

 
Comments coded to “visiting attractions”: 

 Going out, luge, biking, arts and crafts. 

 Luge. 
 
Comments coded to “nothing else”: 

 Nothing. 

 Solely for Crankworx. 

 Travel the globe with my bike and have fun. 

 We travelled exclusively for Crankworx. 
 
Comments coded to “other”: 

 As much as possible. 

 Going out, luge, biking, arts and crafts. 
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26. (VTR) - How did you travel to the Bay of Plenty and Rotorua? (tick all that apply) 

Number Percent % ex non spec.

Private Car 99 67.3% 76.7%

Bus 3 2.0% 2.3%

Plane 24 16.3% 18.6%

Other 3 2.0% 2.3%

Not specified 18 12.2%

Total 147 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Plane specified: 

 Air New Zealand (x18). 

 Airlines r us. 

 Jetstar. 
 
Other specified: 

 Bicycle. 

 Hitch-hiking. 

 Rental car. 
 
 
27. (Int) - How did you travel to New Zealand? (tick all that apply) 

Number Percent % ex non spec.

Plane 39 79.6% 100.0% (go to Q28)

Other (please specify) 0 0.0% 0.0%

Not specified 10 20.4%

Total 49 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
28. (Int) - If travelled by plane, which of the following best describes your travel class for this 

visit to New Zealand? (tick all that apply) 
Number Percent

First class 1 2.6%

Business class 2 5.1%

Premium economy 5 12.8%

Economy-discount or standard 31 79.5%

Not specified 0 0.0%

Total 39 100.0%  
 
 
29. (VTR) - What form of accommodation are you staying in while in Rotorua (please tick 

appropriate box and specify number of nights stayed.) 
Number Percent

Hotel (with restaurant) 16 12.5%

Motel (self-contained) 17 13.3%

Camping ground/holiday park 14 10.9%

Hostel/backpackers 4 3.1%

With friends or relatives 19 14.8%

Bed and breakfast 3 2.3%

Other 32 25.0%

Not specified 35 27.3%

Sample 128

Note: Not additive as some respondents stayed at multiple accommodation providers.  

Note: Excludes 19 people who visited Rotorua but did not stay overnight.  
 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  66 

 
Average nights stayed: 

Av nights

Hotel (with restaurant) 7.3

Motel (self-contained) 4.9

Camping ground/holiday park 4.6

Hostel/backpackers 7.5

With friends or relatives 14.8

Bed and breakfast 8.7

Other 11.4  
 
 
Hotel nights: 

Number Percent

One night 0 0.0%

Two nights 0 0.0%

Three nights 2 1.6%

Four nights 0 0.0%

Five nights 1 0.8%

Six nights 4 3.1%

Seven nights 3 2.3%

Over seven nights 6 4.7%

Sample 128  
 
Sample 16

Minimum number of nights 3

Maximum number of nights 14

Total nights 116

Average number of nights 7.3  
 
 
Motel nights: 

Number Percent

One night 2 1.6%

Two nights 0 0.0%

Three nights 3 2.3%

Four nights 4 3.1%

Five nights 1 0.8%

Six nights 2 1.6%

Seven nights 2 1.6%

Over seven nights 3 2.3%

Sample 128  
 
Sample 17

Minimum number of nights 1

Maximum number of nights 10

Total nights 84

Average number of nights 4.9  
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Camping ground/holiday park nights: 

Number Percent

One night 1 0.8%

Two nights 1 0.8%

Three nights 2 1.6%

Four nights 4 3.1%

Five nights 1 0.8%

Six nights 1 0.8%

Seven nights 4 3.1%

Over seven nights 0 0.0%

Sample 128  
 
Sample 14

Minimum number of nights 1

Maximum number of nights 7

Total nights 64

Average number of nights 4.6  
 
 
Hostel/backpackers nights: 

Number Percent

One night 0 0.0%

Two nights 0 0.0%

Three nights 0 0.0%

Four nights 1 0.8%

Five nights 0 0.0%

Six nights 0 0.0%

Seven nights 1 0.8%

Over seven nights 2 1.6%

Sample 128  
 
Sample 4

Minimum number of nights 4

Maximum number of nights 10

Total nights 30

Average number of nights 7.5  
 
 
With friends or relatives nights: 

Number Percent

One night 1 0.8%

Two nights 3 2.3%

Three nights 2 1.6%

Four nights 7 5.5%

Five nights 1 0.8%

Six nights 1 0.8%

Seven nights 0 0.0%

Over seven nights 4 3.1%

Sample 128  
 
 
Sample 19

Minimum number of nights 1

Maximum number of nights 90

Total nights 281

Average number of nights 14.8  
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Bed and breakfast nights: 

Number Percent

One night 0 0.0%

Two nights 0 0.0%

Three nights 0 0.0%

Four nights 0 0.0%

Five nights 0 0.0%

Six nights 0 0.0%

Seven nights 2 1.6%

Over seven nights 1 0.8%

Sample 128  
 
Sample 3

Minimum number of nights 7

Maximum number of nights 12

Total nights 26

Average number of nights 8.7  
 
 
Other nights: 

Number Percent

One night 0 0.0%

Two nights 3 2.3%

Three nights 1 0.8%

Four nights 5 3.9%

Five nights 2 1.6%

Six nights 3 2.3%

Seven nights 9 7.0%

Over seven nights 9 7.0%

Sample 128  
 
Sample 32

Minimum number of nights 2

Maximum number of nights 150

Total nights 364

Average number of nights 11.4  
 
Other specified: 

 Bach. 

 Book a Bach (x5). 

 Doc campsite - Kaimanawas. 

 HelpX. 

 Hired house (x2). 

 Holiday house (x2). 

 Ngongotaha Village Home (x2). 

 Not specified (x3). 

 Our holiday home/house. 

 Private house. 

 Rented house (x7). 

 Short term rented house. 

 VRBO home rental. 
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30. (VTR) - In order to work out the economic impact of an event, we need to have an 

understanding of your spending during this event.  Please answer Q31 as either an 
individual or as a group (recording total group spending). 

 
Notes for financial calculations of the event on Rotorua: 

 All Rotorua residents spending (ie, local spending) was removed. 

 Calculations only include people who identified any spending. 

 Excludes those who indicated that Crankworx was not the main reason for visiting Rotorua 
and didn’t extend their stay due to Crankworx (7 groups, 12 people). 

 A total of 20 respondents (representing 29 people) indicated that they would have, or 
didn’t know if they would have visited Rotorua anyway if Crankworx was not running.  Out 
of this group, a total of (5 respondents (representing 14 people) had their spending 
modified to include only the extended days stayed and re-included because they indicated 
that they increased their planned length of stay due to the Crankworx event).  These are 
known as “time-switchers”. 

 Results have been split between participants and other (ie, management, volunteers, 
media, exhibitors etc.). 

 Results have been split further into domestic and international origins. 
 
PARTICIPANT DATA 
 
Group Size for Participants Number Percent

Individuals 32 68.1%

Group of Two 5 10.6%

Group of Three 4 8.5%

Group of Four 5 10.6%

Group of Five 0 0.0%

Group of six 1 2.1%

Total responses 47 100.0%

Total number of people represented 80

Average number of people per survey response 1.7  
 
 
30. (VTR) - Please estimate spending during your visit to Rotorua on the following things? – 

PARTICIPANT DATA 
 
All spending from sample – accommodation 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $4,000.00

Total spend $16,610.00

Average spend per group $353.40

Average spend per person $207.63

Total people represented 80  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $6,000.00

Total spend per group $20,590.00

Average spend per group $438.09

Average spend per person $257.38

Total people represented 80  
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All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $10,000.00

Total spend per group $14,077.00

Average spend per group $299.51

Average spend per person $175.96

Total people represented 80  
 
All spending from total sample – shopping/retail 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $10,000.00

Total spend per group $18,580.00

Average spend per group $395.32

Average spend per person $232.25

Total people represented 80  
 
All spending from total sample – travel within Rotorua (includes car, petrol, taxi etc.). 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $1,500.00

Total spend per group $7,975.00

Average spend per group $169.68

Average spend per person $99.69

Total people represented 80  
 
All spending from total sample – other spending 
Sample (no of responses) 47

Minimum spend per group $0.00

Maximum spend per group $780.00

Total spend per group $1,560.00

Average spend per group $33.19

Average spend per person $19.50

Total people represented 80  
 
Other spending specified: 

 Airline baggage/ Bike shop. 

 Bike mechanic - servicing, repairs, parts etc. 
 
All spending from total sample – total spending 
Sample (no of responses) 47

Minimum spend per group $40.00

Maximum spend per group $26,600.00

Total spend per group $79,392.00

Average spend per group $1,689.19

Average spend per person $992.40

Total people represented 80  
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Participant spend in Rotorua (from Domestic respondents) 
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Sample (no of responses) 34 34 34 34 34 34 34

Minimum spend per group $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $40.00

Maximum spend per group $650.00 $6,000.00 $10,000.00 $10,000.00 $600.00 $780.00 $26,600.00

Total spend per group $6,420.00 $13,760.00 $10,797.00 $14,730.00 $2,945.00 $1,060.00 $49,712.00

Average spend per group $188.82 $404.71 $317.56 $433.24 $86.62 $31.18 $1,462.12

Average spend per person $114.64 $245.71 $192.80 $263.04 $52.59 $18.93 $887.71

Total people represented 56 56 56 56 56 56 56  
 
Participant spend in Rotorua (from International respondents) 

International spend in Rotorua A
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Sample (no of responses) 13 13 13 13 13 13 13

Minimum spend per group $0.00 $80.00 $0.00 $0.00 $0.00 $0.00 $160.00

Maximum spend per group $4,000.00 $2,000.00 $1,000.00 $2,500.00 $1,500.00 $300.00 $8,500.00

Total spend per group $10,190.00 $6,830.00 $3,280.00 $3,850.00 $5,030.00 $500.00 $29,680.00

Average spend per group $783.85 $525.38 $252.31 $296.15 $386.92 $38.46 $2,283.08

Average spend per person $424.58 $284.58 $136.67 $160.42 $209.58 $20.83 $1,236.67

Total people represented 24 24 24 24 24 24 24  
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OTHER PARTICIPANT DATA 
 
Group Size for other participant types Number Percent

Individuals 23 71.9%

Group of Two 3 9.4%

Group of Three 1 3.1%

Group of Four 1 3.1%

Group of Five 0 0.0%

Group of Six 1 3.1%

Group of Seven 0 0.0%

Goup of > Seven 3 9.4%

Total responses 32 100.0%

Total number of people represented 71

Average number of people per survey response 2.2  
 
 
30. (VTR) - Please estimate spending during your visit to Rotorua on the following things? – 

OTHER PARTICIPANT DATA 
 
All spending from sample – accommodation 
Sample (no of responses) 32

Minimum spend per group $0.00

Maximum spend per group $9,000.00

Total spend $25,209.43

Average spend per group $787.79

Average spend per person $355.06

Total people represented 71  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 32

Minimum spend per group $7.50

Maximum spend per group $8,000.00

Total spend per group $20,883.21

Average spend per group $652.60

Average spend per person $294.13

Total people represented 71  
 
All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 32

Minimum spend per group $0.00

Maximum spend per group $800.00

Total spend per group $2,021.71

Average spend per group $63.18

Average spend per person $28.47

Total people represented 71  
 
All spending from total sample – shopping/retail 
Sample (no of responses) 32

Minimum spend per group $0.00

Maximum spend per group $571.43

Total spend per group $2,008.93

Average spend per group $62.78

Average spend per person $28.29

Total people represented 71  



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  73 

 
All spending from total sample – travel within Rotorua (includes car, petrol, taxi etc.). 
Sample (no of responses) 32

Minimum spend per group $0.00

Maximum spend per group $1,400.00

Total spend per group $4,369.14

Average spend per group $136.54

Average spend per person $61.54

Total people represented 71  
 
All spending from total sample – other spending 
Sample (no of responses) 32

Minimum spend per group $0.00

Maximum spend per group $300.00

Total spend per group $300.00

Average spend per group $9.38

Average spend per person $4.23

Total people represented 71  
 
Other spending specified: 

 Whaka shuttles, CWX event merchandise. 
 
All spending from total sample – total spending 
Sample (no of responses) 32

Minimum spend per group $20.00

Maximum spend per group $19,200.00

Total spend per group $54,792.43

Average spend per group $1,712.26

Average spend per person $771.72

Total people represented 71  
 
 
Other Participant spend in Rotorua (from Domestic Respondents) 

Domestic spend in Rotorua A
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Sample (no of responses) 23 23 23 23 23 23 23

Minimum spend per group $0.00 $20.00 $0.00 $0.00 $0.00 $0.00 $20.00

Maximum spend per group $3,000.00 $3,000.00 $285.71 $571.43 $500.00 $0.00 $5,950.00

Total spend per group $13,091.43 $11,305.71 $685.71 $1,481.43 $1,689.14 $0.00 $28,253.43

Average spend per group $569.19 $491.55 $29.81 $64.41 $73.44 $0.00 $1,228.41

Average spend per person $256.69 $221.68 $13.45 $29.05 $33.12 $0.00 $553.99

Total people represented 51 51 51 51 51 51 51  



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  74 

 
Other Participant spend in Rotorua (from International Respondents) 

International spend in Rotorua A
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Sample (no of responses) 9 9 9 9 9 9 9

Minimum spend per group $0.00 $7.50 $0.00 $0.00 $0.00 $0.00 $25.00

Maximum spend per group $9,000.00 $8,000.00 $800.00 $200.00 $1,400.00 $300.00 $19,200.00

Total spend per group $12,118.00 $9,577.50 $1,336.00 $527.50 $2,680.00 $300.00 $26,539.00

Average spend per group $1,346.44 $1,064.17 $148.44 $58.61 $297.78 $33.33 $2,948.78

Average spend per person $605.90 $478.88 $66.80 $26.38 $134.00 $15.00 $1,326.95

Total people represented 20 20 20 20 20 20 20  
 
 
32. (Int) - In order to work out the economic impact of an event, we need to have an 

understanding of your spending during this event.  Please answer Q32 as either an 
individual or as a group (recording total group spending). 

 
Notes for financial calculations of the event on New Zealand: 

 Only includes international respondents spending. 

 Calculations only include people who identified any spending. 

 Excludes those who indicated that Crankworx was not the main reason or didn’t know if it 
was the main reason for visiting New Zealand (8 respondents (representing 16 people)).  

 Only counted people who came to New Zealand for this event and did not substitute a trip 
planned for the future.  A total of (4 respondents (representing 4 people) were identified 
because they stated that they would have visited anyway, although one respondent, 
representing one individual was re-included (although adjusted) as they indicated that they 
stayed in New Zealand longer than intended due to the Crankworx event.  This return was 
adjusted so that only the extra days they stayed were used in the economic impact.  
These are known as “timeswitchers”. 

 Results have been split between participants and other (ie, management, volunteers, 
media, exhibitors etc.). 

 
PARTICIPANT DATA 
 
Group Size for Participants Number Percent

Individuals 5 55.6%

Group of Two 2 22.2%

Group of Three 2 22.2%

Group of Four 0 0.0%

Group of Five 0 0.0%

Total responses 9 100.0%

Total number of people represented 15

Average number of people per survey response 1.7  
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32b. (Int) - Total expenditure (NZ$) in New Zealand - PARTICIPANTS 
 
All spending from total sample – accommodation 
Sample (no of responses) 9

Minimum spend per group $0.00

Maximum spend per group $1,200.00

Total spend $5,050.00

Average spend per group $561.11

Average spend per person $336.67

Total people represented 15  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 9

Minimum spend per group $150.00

Maximum spend per group $600.00

Total spend per group $3,200.00

Average spend per group $355.56

Average spend per person $213.33

Total people represented 15  
 
All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 9

Minimum spend per group $0.00

Maximum spend per group $200.00

Total spend per group $890.00

Average spend per group $98.89

Average spend per person $59.33

Total people represented 15  
 
All spending from total sample – shopping/retail 
Sample (no of responses) 9

Minimum spend per group $0.00

Maximum spend per group $750.00

Total spend per group $1,350.00

Average spend per group $150.00

Average spend per person $90.00

Total people represented 15  
 
All spending from total sample – travel within New Zealand (includes car, petrol, taxi etc.). 
Sample (no of responses) 9

Minimum spend per group $0.00

Maximum spend per group $1,000.00

Total spend per group $3,140.00

Average spend per group $348.89

Average spend per person $209.33

Total people represented 15  
 
All spending from total sample – other spending 
Sample (no of responses) 9

Minimum spend per group $0.00

Maximum spend per group $200.00

Total spend per group $500.00

Average spend per group $55.56

Average spend per person $33.33

Total people represented 15  
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All spending from total sample – total spending 
Sample (no of responses) 9

Minimum spend per group $200.00

Maximum spend per group $3,100.00

Total spend per group $14,130.00

Average spend per group $1,570.00

Average spend per person $942.00

Total people represented 15  
 
 
OTHER PARTICIPANT DATA 
 
Group Size for other participant types Number Percent

Individuals 3 50.0%

Group of Two 2 33.3%

Group of Three 0 0.0%

Group of Four 0 0.0%

Group of Five 0 0.0%

Group of Six 0 0.0%

Group of Seven 0 0.0%

Group of > Seven 1 16.7%

Total responses 6 100.0%

Total number of people represented 17

Average number of people per survey response 2.8  
 
 
32b. (Int) - Total expenditure (NZ$) in New Zealand – OTHER PARTICIPANTS 
 
All spending from total sample – accommodation 
Sample (no of responses) 6

Minimum spend per group $200.00

Maximum spend per group $9,000.00

Total spend $14,450.00

Average spend per group $2,408.33

Average spend per person $850.00

Total people represented 17  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 6

Minimum spend per group $100.00

Maximum spend per group $8,000.00

Total spend per group $10,100.00

Average spend per group $1,683.33

Average spend per person $594.12

Total people represented 17  
 
All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 6

Minimum spend per group $0.00

Maximum spend per group $800.00

Total spend per group $1,650.00

Average spend per group $275.00

Average spend per person $97.06

Total people represented 17  



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  77 

 
All spending from total sample – shopping/retail 
Sample (no of responses) 6

Minimum spend per group $0.00

Maximum spend per group $300.00

Total spend per group $650.00

Average spend per group $108.33

Average spend per person $38.24

Total people represented 17  
 
All spending from total sample – travel within New Zealand (includes car, petrol, taxi etc.). 
Sample (no of responses) 6

Minimum spend per group $0.00

Maximum spend per group $1,400.00

Total spend per group $3,400.00

Average spend per group $566.67

Average spend per person $200.00

Total people represented 17  
 
All spending from total sample – other spending 
Sample (no of responses) 6

Minimum spend per group $0.00

Maximum spend per group $300.00

Total spend per group $300.00

Average spend per group $50.00

Average spend per person $17.65

Total people represented 17  
 
All spending from total sample – total spending 
Sample (no of responses) 6

Minimum spend per group $500.00

Maximum spend per group $19,200.00

Total spend per group $30,550.00

Average spend per group $5,091.67

Average spend per person $1,797.06

Total people represented 17  
 
 
33. (All) - Gender of respondents. 

Number Percent % ex non spec.

Male 142 56.6% 70.6%

Female 59 23.5% 29.4%

Not specified 50 19.9%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  78 

 
34. (All) - Age grouping of respondents. 

Number Percent % ex non spec.

Less than 18 years of age 24 9.6% 11.8%

18 to 24 years old 29 11.6% 14.3%

25 to 29 years old 26 10.4% 12.8%

30 to 39 years old 40 15.9% 19.7%

40 to 49 years old 46 18.3% 22.7%

50 to 59 years old 17 6.8% 8.4%

60 or older years old 21 8.4% 10.3%

I would rather not say 0 0.0% 0.0%

Not specified 48 19.1%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
35. (All) - Are there any other comments you would like to add? 
 
Comments coded: 

Number Percent

Positive comments about event 33 13.1%

Improvements suggested 13 5.2%

Positive comments about Rotorua 4 1.6%

Negative comments 3 1.2%

Economic impact related comments 0 0.0%

Positive comments about other areas 0 0.0%

Other 6 2.4%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Comments coded to “positive comments about event”: 

 10 more years, 10 more years, 10 more years (of Crankworx!!!!!!!!). 

 A great experience as a volunteer, to be part of an exciting positive happy event. 

 Another awesome year, another awesome event. 

 As a volunteer I am very grateful for the help and support from the management and staff; 
the Crankworx volunteer team, and all that they did to make people welcome over the 
event. 

 Awesome event. 

 Awesome event.  Great kids section. 

 Awesome experience. 

 Awesome team to work with.  Will volunteer again next year. 

 Awesome time and great experience.  Bring on next year. 

 Brilliant event for media.  Really helpful CWX staff, good internet and well laid out site.  
Result emails were helpful! 

 Crankworx has been an amazing event to go to over the past two years and I hope to 
enjoy next years. 

 Crankworx is amazing in Rotorua!  Highlight of the year yeow! 

 Crankworx is such a fun event!  Cheers for letting me bring out my efforts in the 
Pumptrack!  Hopefully I'll be back for speed and style next year and not just the pump race 
or whip offs. 

 Crankworx is the best event of the year by far and I'm already looking forward to next 
year’s event!! 

 Crankworx Rotorua was awesome!!  I hope we get to have it there more than just next 
year. 

 Crankworx was brilliant and should come back next year! 

 Fantastic kids event.  Great staff.  Family friendly attitude.  Will be back. 
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 Great event, well organised!  Thanks, enjoyed it! 

 Great event.  Great riding.  Great courses.  Great people.  Shame about the rampant 
consumerism / US style constant advertising though. 

 Great event.  Great volunteer work. 

 I would like to try to remain positive as the event as a whole, was amazing.  The venue.  
The atmosphere.  The people all first class.  It made me feel like I was truly in my home 
country.  Especially compounded as we are on a year long absence from Canada and 
living in rural Australia.  Firstly I'll give a bit of my background.  I was a professional 
mountain bike racer for more than 12 years.  Competed internationally and at the highest 
level.  Including being a provincial champion and a Canadian national team member for 
three years.  In these years attending hundreds of events.  So firstly.  The organizer I 
believe did a good job.  But there were a few elements in the communication department 
that where left to last minute.  The first being the conflicting event that was held in the 
forest on the days before the Enduro portion of Crankworx.  It was only announced to us 
the athletes.  When we were already in New Zealand.  The conflicting event was a large 
event and I'm pretty sure it was in planning at least a year in advance.  Much the same as 
Crankworx.  The conflicting marathon event made it so practice on the Enduro trails on a 
scheduled day were cancelled.  Not a great deal for me as I was on a 'holiday' trip but my 
background in cycling still loves to be as competitive as possible.  As a professional racer 
today.  I'm sure this would have been extremely frustrating.  Especially when planning can 
be down to hours when arriving to an area for an event.  All in all again I completely 
enjoyed coming to the event.  And plan to again sometime.  The area is world class. I only 
wish to add criticism in order to see events happen here in the future, thanks, Leon May. 

 I would love to be a volunteer again for next year for downhill and be on start gate. 

 It was a fantastic week looking forward to next year. 

 It was awesome. 

 Logistics during the event were quite complicated even though I worked as CWX 
media/staff and private media/staff.  Even so, the overall management was very 
professional.  High-speed internet access via media tent was very much appreciated, 
ideally could have been extended till later in the evenings, especially after late-finishing 
events.  Security of media area was good but would like to see this more 'visible', to give 
reassurance when leaving valuable kit in the area during events... maybe lockers could be 
available next time?  Media goody-bag was very handy to have and genuinely useful... 
USB chargers, etc., all great!  Some confusion over course access and more fun things 
like additional 'freebies' or food/drink available to media during events depending on 
whether wristbands were issued (or not)... sadly missed out on some of this and the 
processes for getting wristbands weren't always clear, despite working for CWX directly. 

 Loved the event...sensational! 

 Media room needed more food.  The food provided wasn't very nutritious and fell more 
into the category of snacks or pastries.  Proper sandwiches or platters with selection 
would have made more sense.  They had a huge amount of food, but instead of wasting 
time with volume, it would have been more effective to feed us higher quality food as to 
properly satisfy hunger, than provide us with over stock of empty calories.  I had to buy 
lunch and dinner nearly every night.  And it would have been nice to only need to do one 
or the other.  The first year of the event was more along these lines.  Otherwise, friendly 
staff were solid and the setup of the room worked well.  

 My husband and I volunteered for Crankworx and thoroughly enjoyed the experience and 
intend to do it again next year!!!! 

 SOOOOOOOOOOOOOOOOOOOOOOOOOOO SICK.  COME BACK EVERY YEAR 
PLEASE!!! 

 The event was well organised.  The scoring system for the Dual Speed & Style event 
needs to be changed as it did not award enough points for the Style component.  Lower 
ticket prices would attract more spectators. 

 This event was awesome and I really hope for the sake of mountain biking both in NZ and 
worldwide that it continues with the same enthusiasm in the future!  Crankworx, everyone 
in Rotorua who helped organise the event and all volunteers did a really good job! 
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 Track was good but public seating, shuttle times and practice could do with some work. 

 Well executed.  Teething problems sorting as time goes on.  Needs more than three years 
to embed. 

 
Comments coded to “improvements suggested”: 

 $120 per race was quite steep.  This means that to enter the AIRDH and IXS DH race it 
would have cost around $200 for entry.  This doesn't include petrol or accommodation for 
out of towners.  Would be cool to see a "camping ground" for Crankworx?  Located near 
the site.  This way you can be surrounded by like-minded people and turn the festival into 
a true party!  The fact that it was so hard to get in any runs on the lifts as well was rather 
absurd.  To have paid for a lift pass that you were not able to use , yet "demo bike riders" 
were allowed to ride during the session times we were not.  I feel that that is with holding 
my goods I have purchased and would like to see the tracks open for longer periods of 
time during the festival.  Photos; the pros are the only ones with the photos.  Would be 
good to see a Crankworx photographer who enjoys to shoot the groms and ams!  Also, 
practice times are far too short for the amateurs. 

 Add more races for people around 15-16 years of age.  Maybe expand Kidsworx and add 
a Teenworx.  Would definitely be good. 

 Entry for events like Speed and Style needs to be made easier.  There is a qualifying so in 
my eyes it doesn’t matter if there are an extra 30 people trying to get in because if their 
times aren't fast enough then they won’t get through.  Seemed like Crankworx tried to limit 
how many people could even try and qualify which seems silly to me. 

 I would like to try to remain positive as the event as a whole, was amazing.  The venue.  
The atmosphere.  The people all first class.  It made me feel like I was truly in my home 
country.  Especially compounded as we are on a year long absence from Canada and 
living in rural Australia.  Firstly I'll give a bit of my background.  I was a professional 
mountain bike racer for more than 12 years.  Competed internationally and at the highest 
level.  Including being a provincial champion and a Canadian national team member for 
three years.  In these years attending hundreds of events.  So firstly.  The organizer I 
believe did a good job.  But there were a few elements in the communication department 
that where left to last minute.  The first being the conflicting event that was held in the 
forest on the days before the Enduro portion of Crankworxs.  It was only announced to us 
the athletes.  When we were already in New Zealand.  The conflicting event was a large 
event and I'm pretty sure it was in planning at least a year in advance.  Much the same as 
Crankworx.  The conflicting marathon event made it so practice on the Enduro trails on a 
scheduled day were cancelled.  Not a great deal for me as I was on a 'holiday' trip but my 
background in cycling still loves to be as competitive as possible.  As a professional racer 
today.  I'm sure this would have been extremely frustrating.  Especially when planning can 
be down to hours when arriving to an area for an event.  All in all again I completely 
enjoyed coming to the event.  And plan to again sometime.  The area is world class. I only 
wish to add criticism in order to see events happen here in the future, thanks, Leon May. 

 Logistics during the event were quite complicated even though I worked as CWX 
media/staff and private media/staff.  Even so, the overall management was very 
professional.  High-speed internet access via media tent was very much appreciated, 
ideally could have been extended till later in the evenings, especially after late-finishing 
events.  Security of media area was good but would like to see this more 'visible', to give 
reassurance when leaving valuable kit in the area during events... maybe lockers could be 
available next time?  Media goody-bag was very handy to have and genuinely useful... 
USB chargers, etc., all great!  Some confusion over course access and more fun things 
like additional 'freebies' or food/drink available to media during events depending on 
whether wristbands were issued (or not)... sadly missed out on some of this and the 
processes for getting wristbands weren't always clear, despite working for CWX directly. 

 Media access is a joke.  Although UCI don't do everything right, the way they run their 
accreditation is professional.  Accredited media having bibs/vests and marshals having a 
clear brief that media are there working for their living is light years ahead of Crankworx’s 
lax format. 
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 Media room needed more food.  The food provided wasn't very nutritious and fell more 
into the category of snacks or pastries.  Proper sandwiches or platters with selection 
would have made more sense.  They had a huge amount of food, but instead of wasting 
time with volume, it would have been more effective to feed us higher quality food as to 
properly satisfy hunger, than provide us with over stock of empty calories.  I had to buy 
lunch and dinner nearly every night.  And it would have been nice to only need to do one 
or the other.  The first year of the event was more along these lines.  Otherwise, friendly 
staff were solid and the setup of the room worked well.  

 More food at the event.  More beer. 

 The beer at Crankworx was too expensive at $8 a small cup.  Should be less than $5. 

 The event was well organised.  The scoring system for the Dual Speed & Style event 
needs to be changed as it did not award enough points for the Style component.  Lower 
ticket prices would attract more spectators. 

 Track was good but public seating, shuttle times and practice could do with some work. 

 We would love to return to Rotorua next year for Crankworx.  However, more time and 
effort needs to be invested in the Kidsworx program.  It was highly disappointing and 
frankly, will be the reason we don't return if it doesn't have new leadership and an 
improved program.  Long way to go for your kids to compete, have fun and then be 
disappointed because the timing system for the races fail.  Lack of follow-up from 
organizer after making a commitment to solve issues is also a problem.  Our kids have 
been competing in Whistler Kidsworx since the beginning, so there is a reasonable 
expectation on what good looks like.  While it's great you are doing this survey ultimately 
for economic impact, you should really be focused on the reasons that would have 
someone come back and visit Crankworx Rotorua again.  

 Would like to see the South Island and Queenstown.  Bike fees from airlines is a lot for the 
amount of bikes we have to bring.  More accommodation links for condos/package deals. 

 
Comments coded to “positive comments about Rotorua”: 

 Great city!  

 I would like to try to remain positive as the event as a whole, was amazing.  The venue.  
The atmosphere.  The people all first class.  It made me feel like I was truly in my home 
country.  Especially compounded as we are on a year long absence from Canada and 
living in rural Australia.  Firstly I'll give a bit of my background.  I was a professional 
mountain bike racer for more than 12 years.  Competed internationally and at the highest 
level.  Including being a provincial champion and a Canadian national team member for 
three years.  In these years attending hundreds of events.  So firstly.  The organizer I 
believe did a good job.  But there were a few elements in the communication department 
that where left to last minute.  The first being the conflicting event that was held in the 
forest on the days before the Enduro portion of Crankworx.  It was only announced to us 
the athletes.  When we were already in New Zealand.  The conflicting event was a large 
event and I'm pretty sure it was in planning at least a year in advance.  Much the same as 
Crankworx.  The conflicting marathon event made it so practice on the Enduro Trails on a 
scheduled day were cancelled.  Not a great deal for me as I was on a 'holiday' trip but my 
background in cycling still loves to be as competitive as possible.  As a professional racer 
today.  I'm sure this would have been extremely frustrating.  Especially when planning can 
be down to hours when arriving to an area for an event.  All in all again I completely 
enjoyed coming to the event.  And plan to again sometime.  The area is world class. I only 
wish to add criticism in order to see events happen here in the future, thanks, Leon May. 

 Lived in NZ for 12 years - first time to Rotorua.  Have already planned a trip to come back 
for more biking! 

 This is my second year in Rotorua and I had a wonderful visit.  Next year, I want to bring 
my family and stay for several weeks after Crankworx to tour around New Zealand. 

 
Comments coded to “negative comments”: 

 Great event.  Great riding.  Great courses.  Great people.  Shame about the rampant 
consumerism / US style constant advertising though. 
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 Media access is a joke.  Although UCI don't do everything right, the way they run their 
accreditation is professional.  Accredited media having bibs/vests and marshals having a 
clear brief that media are there working for their living is light years ahead of Crankworx 
lax format. 

 We would love to return to Rotorua next year for Crankworx.  However, more time and 
effort needs to be invested in the Kidsworx program.  It was highly disappointing and 
frankly, will be the reason we don't return if it doesn't have new leadership and an 
improved program.  Long way to go for your kids to compete, have fun and then be 
disappointed because the timing system for the races fail.  Lack of follow-up from 
organizer after making a commitment to solve issues is also a problem.  Our kids have 
been competing in Whistler Kidsworx since the beginning, so there is a reasonable 
expectation on what good looks like.  While it's great you are doing this survey ultimately 
for economic impact, you should really be focused on the reasons that would have 
someone come back and visit Crankworx Rotorua again. 

 
Comments coded to “other”: 

 About what? this page? this survey?  

 Another vague question... what sort of comments are you after? 

 I have completed a report and handed it to the Chief Commissionaire, Dave Hamilton. 

 I was not only a VIP Sponsor at Crankworx Rotorua, I chair the board of MBE Ltd which 
delivers the event, and I hosted other VIP's and Officials.   I also mountain biked socially 
with visitors to Crankworx Rotorua, and officially as part of the event planning. 

 Question of what else do I do could mean anything.  Also question on number of days, 
was this last year or this year’s event? 

 This survey seems directed at visitors/spectators especially those from outside NZ?  As an 
exhibitor/sponsor of the event some of the questions aren't too relevant. 

 
 
General experience questions: 
 
36. (All) - Did the 2015 Crankworx Rotorua improve your understanding of Maori Culture? 

Number Percent % ex non spec.

Yes 50 19.9% 25.0%

No 150 59.8% 75.0%

Not specified 51 20.3%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Comments for yes, Crankworx did improve respondents understanding of Maori Culture: 

 A small amount by being around some of the local Maori.  

 I already have a large understanding of Maori culture but I loved the feel it gave to this 
event.  Very special. 

 I am Maori and enjoyed the Maori aspects of the event. 

 I am particularly impressed by the integration of Maori culture in everyday life in New 
Zealand.  This is vastly different than what I am used to in Canada.  Every citizen I met in 
Rotorua was very knowledgeable about Maori culture and their knowledge seemed to be 
second nature.  I enjoyed the welcoming ceremony and was impressed to learn that Maori 
rituals and blessings are always included in public events.  All the people I met were very 
proud of the culture and heritage. 

 I really enjoyed.  Could be expanded on.   

 I really liked the opening ceremony in Te Puia.  

 One fellow volunteer was Maori, and we talked. 

 Thank you for including the powhiri in the program.  It was good for our locals and visitors 
to get this unique experience. 

 The first year opening ceremony was better. 

 The opening ceremony did.  Nothing during the event did. 
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Comments for no, Crankworx did not improve respondents understanding of Maori Culture: 

 Already am a local so know it fairly well. 

 Already have a good understanding of the culture. 

 Already heavily exposed to Maori culture. 

 Already very knowledgeable. 

 Being a local resident, I am fairly familiar with the Maori Culture. 

 Being Maori and born and bred in Rotorua there was no change.  I loved seeing some of 
the carvings on the course and Waharoa though. 

 Didn't know that was its intention. 

 I already have a good understanding of Maori culture. 

 I already understand Maori culture. 

 I am Maori. 

 I did not partake in any activities that related to Maori culture.  There are Maori motifs and 
waharoa however these are not explained on site or in the international broadcast that I 
am aware of. 

 I found that the mentions of Te Ao Maori were extremely tokenistic and in my opinion 
added to the cultural appropriation of this culture.  In my opinion, it was done very badly 
and something you should be ashamed of.  Having overseas announcers take the piss out 
of names - not cool at all.  This was just one of a few moments I experienced to do with 
this. 

 I had a good understanding already - I'm from NZ. 

 I have an above average understanding for a Pakeha local. 

 I have lived and breathed it all my life. 

 I live here. 

 I live in Rotorua so already have quite a good understanding of Maori culture, however I 
think it represented it quite well. 

 I'm Maori. 

 It does not need to improve my understanding of the Maori culture. 

 It made me love mountain biking more than I already do. 

 It's a bike event! 

 Not interested in the culture. 

 Only went to the old Maori village by the water in town. 

 This is unrelated to bicycles. 

 Too much Maori culture already being thrust in everyone’s face. 

 Totally appreciative and into Maori culture already. 

 Very little in the way of cultural recognition during the event, other than some carvings.  
The powhiri was good but other than that, not much onsite. 

 Well I am from Maori decent so it did not really. 

 What does Maori culture have to do with Crankworx?  Total Bullshit.  

 What sort of question is the last one!!!!!!!!!!! 

 Why should it have? 

 Why would it? (x2). 
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37. Did the 2015 Crankworx Rotorua improve your perception of Mountain Biking in Rotorua? 

Number Percent % ex non spec.

Yes 160 63.7% 79.6%

No 41 16.3% 20.4%

Not specified 50 19.9%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
Comments for yes, Crankworx did improve respondent’s perceptions of Mountain Biking in 
Rotorua: 

 A more sensible question than previous one. 

 Already knew it was the best in the world.  After attending Crankworx this year have 
started mountain biking. 

 Amazing trails!  

 Another MTB event that showcased Rotorua in a positive way.  

 Biggest industry gathering of MTB riders and importers. 

 Confirmed Rotorua is an international mountain biking venue. 

 Downhill racers are crazy. 

 Good riding there for sure. 

 Great event.  Well organized.  Really enjoyed the interaction with competitors and my kids. 

 Happy to see mountain biking in NZ so accepted by tourism and the community.  Good 
trails, forests, infrastructure, people and shops.  

 I already know how great it is and it gets better every year.  

 I believe the event showed myself and other locals what we are capable of staging - a high 
profile world class mountain biking event. 

 I didn't realise just how big this event was going to be.  Good for the locals. 

 I have no connection to the mountain biking community, but still thought the event was 
awesome.  Made the sport accessible and easy to learn about. 

 I learnt about novice groups for women but it would have been nice to see some more 
stands from Rotorua businesses/organisations. 

 I live here and I am immersed by it already.  I help run mountain bike events with Tim & 
Belinda Farmer (NDURO events). 

 I live in Rotorua so my perception of mountain biking in Rotorua couldn't be higher. 

 I think it’s great for Rotorua and the people who enter this event. 

 In a way it did. 

 It seems like mountain biking gets stronger and more popular in Rotorua every year which 
is awesome to see.  It’s pretty much a household sport there. 

 I've always been intimidated by mountain biking, but biking in Rotorua showed me that 
mountain biking can be safe and enjoyable.  The trails in Whaka forest are well marked 
and easy to navigate.  Whaka forest got me excited about mountain biking for the first 
time!  Rotorua has an incredibly inclusive mountain biking community.  Everyone I met 
was eager to help, had knowledge to share and was clearly passionate about biking! 

 Listening to the international riders and media discuss how great the trails are here was 
good to hear and how much more fun they were than some of the other locations that they 
race/ride in. 

 Lots of non-competitors came to watch all events. 

 More importantly the community of mountain bikers in Rotorua. 

 Now I understand the hype about how good the trails are up there. 

 OMG YES.  New to mountain biking.  Only there as a volunteer.  Have now gone and 
brought myself a bike. 

 Really gives the full experience of off road mountain cycling. 

 Rotorua is the centre place for mountain biking in NZ. 

 Sick riding! 

 The DH track is truly world-class.  Can't wait to come back! 
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 Way beyond my expectations.  I'm going to suggest that our Council travel to see the 
infrastructure in Rotorua.  In order to convince them of the economic benefit of stepping up 
and embracing the sport.  As the town has done so well. 

 Yep! I love mountain biking since Crankworx started.  Continuously see me on the tracks 
out Waipa. 

 Yes.  Being a volunteer was awesome because I got to speak to some top riders on how I 
could improve my riding skills. 

 Yes it was better than thought! 
 
Comments for no, Crankworx did not improve respondent’s perceptions of Mountain Biking 
in Rotorua: 

 Already knew it totally rocks. 

 Already knew it was great.  It was great.   

 Already ride here every day so know it. 

 As a NZ mountain biker, I already have a fully defined perception of this. 

 I already thought it was wonderful. 

 I am mountain biking. 

 I live and ride in Rotorua. 

 I ride here. 

 I ride in Rotorua all the time so already have quite a broad view of mountain biking in 
Rotorua. 

 Know about mountain biking in Rotorua already. 

 Mountain biking in forest regularly. 

 Nope.  I know it’s one of Rotorua's biggest attractions already. 

 Skyline is a small part of Rotorua mountain biking.  Most of the tracks/lines are closed to 
us the rest of the year. 

 We know mountain biking in Rotorua is great. 

 Well, I already know that Rotorua is the place for mountain biking in North Island and ride 
there often. 

 
 
38. (All) - Did the 2015 Crankworx Rotorua improve your perception of Rotorua? 

Number Percent % ex non spec.

Yes 137 54.6% 69.5%

No 60 23.9% 30.5%

Not specified 54 21.5%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
Comments for yes, Crankworx did improve respondent’s perceptions of Rotorua: 

 Again, I already know that Rotorua’s a cool place :). 

 Always a great turnout. 

 Can't wait to come back.  

 Coming back for honeymoon in June! 

 Going to Crankworx and talking to people there - a lot of them say they are from Rotorua 
which says to me that there are a lot of people in Rotorua that like mountain biking or like 
to mountain bike. 

 Having so many international visitors makes the city far more attractive. 

 I could definitely live there.  That's how much I found it appealing. 

 Interesting to see locals come and spectate and enjoy themselves.  Even non-bikers.  As 
a volunteer it was also interesting to see locals be total dickheads and rude. 

 It showed Rotorua can host quality events. 

 It was good although I only saw the venue, the Pinkbike house and my hotel. 

 It's a nice place. 

 It's loose. 
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 I've always loved Rotorua, since traveling there as a young adult.  Coming back after 
many years reminded me of the incredibly friendly people.  Hospitality is second to none 
and the boundless beauty of the natural surroundings.  It's a very special place.  Nothing 
like Rotorua anywhere else on the planet. 

 Keen and friendly locals.  Relaxed atmosphere. 

 Lots of people love our city. 

 Made me appreciate what Rotorua has to offer in my own backyard. 

 Pretty awesome how we all band together as locals.  What's more amazing is how 
welcoming we are!  Meeting new people from different corners of the world and getting to 
know them so well you're able to have a couple beers and enjoy the show. 

 Proves again that we can do international events. 

 The support and positive feedback of Rotorua Locals was outstanding and made me 
proud.  I have received much positive feedback from International visitors attending the 
event. 

 With more time you can enjoy more places. 
 
Comments for no, Crankworx did not improve respondent’s perceptions of Rotorua: 

 Already know what an amazing place it is. 

 Already wonderful. 

 As I live here and embrace Maori culture and mountain bike a lot. 

 Been many times.  Lakefront walk is filthy.  Sort it out Rotorua. 

 I don't think improve is the right question.  We didn't have a negative perception of 
Rotorua.  We found it to be a lovely place.   

 I live here and know it already. 

 I live here so already know it's pretty good. 

 I live here (x4). 

 Live in Rotorua by choice, love the diverse activities here. 

 My perception of Rotorua is already good.  I know it did raise the profile of all the 
international guests I spoke too. 

 Same as above... this survey seems directed at visitors/spectators especially those from 
outside NZ?  As an exhibitor/sponsor of the event some of the questions aren't too 
relevant.  Have been here plenty of times before. 

 Seemed to be a lot of stolen bikes, break-ins at holiday park.  I guess that’s what you get 
in Rotorua, has a bad reputation for crime. 

 We love Rotorua...and live here. 
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Event experience questions: 
 
39. (All) – Please rate the following based on your experiences during the Crankworx event 
 
a)  Guide sheets/maps: 

Number Percent % ex non spec.

Poor 1 0.4% 0.5%

Below average 4 1.6% 2.1%

Average 38 15.1% 19.8%

Good 99 39.4% 51.6%

Excellent 50 19.9% 26.0%

Not specified 59 23.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 As a volunteer I was focused on doing my task. 

 Enduro map wasn't as good as last year.  Was hard to find where riders were. 

 Fairly clear.  

 Maps for the race were precise and accurate. 

 Maps were good but maybe a few more in places. 

 More mapping and directions for navigating around the tracks would be good. 
 
Comments specified for “average”: 

 Could do better ie, description of rides, easier map to read etc., etc. 

 Haven't seen any... 

 Need maps up when you walk in to show where everything is. 

 Need more detail. 

 Not sure what you mean by guide sheets/maps. 

 Some stuff like the kids area was not well sign-posted and perhaps too far away. 

 The sign posting to start of Toa Enduro was very poor. 

 Very open and clear to understand. 
 
Comments specified for “below average/poor”: 

 Locating the Enduro race was poor.  Little to no directional signage for spectators and 
athletes at the start.  One volunteer behind a service gate directing athletes allowed 
confusion and many athletes missed start time.  No location direction for spectators to 
support to the start line.   

 Was constantly asked where the nearest toilets were. 

 Where were they displayed? 
 
 
b)  Personal service by staff: 

Number Percent % ex non spec.

Poor 2 0.8% 1.0%

Below average 1 0.4% 0.5%

Average 15 6.0% 7.7%

Good 78 31.1% 40.0%

Excellent 99 39.4% 50.8%

Not specified 56 22.3%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
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Comments specified for “good/excellent”: 

 All very helpful. 

 Everybody I interacted with were professional and did a fantastic job. 

 Great staff at the kids works. 

 I found that wherever I went I could speak to staff and get along and understand what they 
were talking about and they were helpful as well. 

 More than excellent.  Everyone goes above and beyond.  Thank you! 

 Nathalie is amazing!  

 Really helpful staff throughout! 

 Second to none.  Every experience I had, whether in shops, restaurants, on the street -- 
people treated me, and my team, like family.  

 Some marshals need to learn how to do their job properly. 

 Staff in the VIP area were friendly and helpful. 

 Supportive.  Checked to see that everything was ok regularly.  Quick response by staff 
when called for support on rt. 

 The burrito truck at the event was amazing. 

 Was very grateful of all who I came in contact with at the event. 

 We are a cheerful and positive bunch. 

 With the exception of the DH shuttle drivers.  They were terrible and the worst part of the 
whole event - too fast.  Treated Mt Ngongotaha like a rally track and had no awareness 
that they were carrying 10+ passengers.  It was out of control. 

 
Comments specified for “average”: 

 Crankworx staff were amazing.  Skyline staff were confused, and often rude because they 
didn't know what they were supposed to be doing.  Our worst experience of the entire trip 
was a Gondola supervisor at Skyline.  If it wasn't for Crankworx we would not have 
returned to Skyline.  Just awful.  There is an obvious friction and divide between 
Crankworx and Skyline as organizations that needs to be fixed.  Everyone feels it and it is 
something you would NEVER experience in Whistler. 

 Entry to event poor.   

 Parking was a bit of a shambles.  Being told we couldn't park in athlete area as we had 
five in five and only one athlete, then getting sent to gondolas, then they sent us back.  
Used up 30 mins we didn't have. 

 What staff exactly? 
 
Comments specified for “Below average/Poor”: 

 Skyline staff - some of restaurant staff okay but a lot of helping staff not good. 

 Wasn't going to let me race.  "Hadn't had enough practice runs". 
 
 
c)  Merchandise available: 

Number Percent % ex non spec.

Poor 1 0.4% 0.5%

Below average 1 0.4% 0.5%

Average 31 12.4% 16.1%

Good 89 35.5% 46.4%

Excellent 70 27.9% 36.5%

Not specified 59 23.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 A Shimano tent would have been good as well as some more demo bike brands. 

 Better range than last year. 
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 Could be more at cheaper prices, because most of the 'Crankworx' specials were in fact 
normal price. 

 Excellent and world class displays. 

 Good deal. 

 I didn't take that much notice. 

 I volunteered one day on the merchandising stand and we were asked for Crankworx 
stickers a lot. 

 Loved the T shirts.  #mcgazzaforever. 

 More kids stuff. 

 Most of it beyond my budget but I still liked what was on offer. 

 Pretty cool! 
 
Comments specified for “average”: 

 Captured market but prices not great. 

 I was looking for "one of a kind" New Zealand items.  I found excellent stores in Lake 
Taupo that showcased New Zealand artists and designers.  Rotorua had more interesting 
shops in 2016 than 2015 but I would like to see more.  That said, the food and beverage 
was outstanding.  

 Not that much compared to last year I found.  Nothing great was on sale. 

 Quite expensive. 
 
Comments specified for “below average/poor”: 

 Some merchandise looked ugly.  Could have been better. 
 
 
d)  Food/stalls: 

Number Percent % ex non spec.

Poor 1 0.4% 0.5%

Below average 3 1.2% 1.5%

Average 38 15.1% 19.6%

Good 88 35.1% 45.4%

Excellent 64 25.5% 33.0%

Not specified 57 22.7%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 A long wait for the burritos which were very popular.  Not too many really healthy options. 

 A wide variety of choice. 

 Beer was too expensive at $8 a small cup.  Should be no more than $5. 

 Better range and better prices.  More free water stations. 

 Burrito place was awesome.  Would be good if all vendors took credit.  

 Deejays was by far the best.  Have had their food multiple times and I love it.  Perfect 
price for quantity and quality of the product. 

 Did not like the beer. 

 Eat Streat is exceptional.  Stratosfare sets the bar for mountain-top dining beyond 
anything I've experienced.  The coffee shops and eateries around Rotorua were all 
excellent. 

 Good but more variety would be great. 

 Good food just long queues. 

 Good range but expensive. 

 Looked good.  However food was included in my price so was provided elsewhere. 

 More gluten free options would be good. 

 Tasty. 

 Volunteers provided with packed lunch. 
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Comments specified for “average”: 

 Coffee discounts for volunteers.  We live on it 12 hours a day. 

 For an event this big, there needs to be more food stalls. 

 Great at event. 

 More variety is needed. 

 Needed more than what was available. 

 Placement was strange. 

 Selection of beer, poor. 

 The stalls were good but not enough at busy times. 
 
Comments specified for “below average/poor”: 

 40 minutes to get lunch.  Not that flash to be honest. 

 Far too expensive.  

 There was way more food for us media last year!!!  But the stalls were good. 
 
 
e)  Site cleanliness: 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 1 0.4% 0.5%

Average 12 4.8% 6.1%

Good 100 39.8% 50.8%

Excellent 84 33.5% 42.6%

Not specified 54 21.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 A lot of tidy kiwis and visitors around. 

 Crankworx staff / volunteers fantastic.  Skyline staff useless. 

 Good, however more rubbish bins would be much appreciated. 

 Great venue. 

 However, I think the spectator could do better to help keep the venue clean and tidy. 

 Overall the site is very well maintained and looked after. 

 Sooooooo much dust! 

 The site looked clean and tidy despite the number of people. 

 Very tidy and well organized.  Everything was well planned and executed perfectly, in my 
opinion. 

 
Comments specified for “average”: 

 Great at event. 

 It was dusty. 

 Ok down in the exhibitor area, up by the finish is kinda boring.  

 The lack of recycling/separated trash facilities at an international-standard event seemed a 
missed opportunity.  Crankworx could work with Rotorua Lakes Council to promote 
recycling at the next Crankworx. 

 
Comments specified for “below average/poor”: 

 Rubbish bins were only changed twice a day which isn't enough for an event of this 
magnitude. 
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f)  Car parking: 

Number Percent % ex non spec.

Poor 6 2.4% 3.1%

Below average 8 3.2% 4.1%

Average 31 12.4% 15.9%

Good 90 35.9% 46.2%

Excellent 60 23.9% 30.8%

Not specified 56 22.3%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 Always got a park.  Had VIP sponsor permit, and there was always available parking. 

 Athlete lot was good.  Didn't park anywhere else. 

 Athlete parking was awesome. 

 Athlete pass parking was awesome. 

 Being a bit closer is always better/easier as you are transporting things to and from the 
booth every day/night. 

 For the volunteer at least. 

 I had no issues at all with carparking.  I appreciate that volunteers get special allocated 
parking which makes the experience much more enjoyable. 

 I used the VIP parking areas and also cycled to the event. 

 Needed parking attendants to ensure organised parking (x2). 

 Some of the signs were pointing in an inaccurate direction for a start. 

 VIP parking at Barkers Farm wasn't manned on Saturday so couldn't park there as non-
VIP people had taken spaces.  Several comments about parking not being available in 
other areas but plenty of parks noted when people walked through. 

 
Comments specified for “average”: 

 Did have one episode when cars parked behind me and in front of me in the field.  
Preventing me from leaving. 

 Didn't use it. 

 Due to numbers attending, but alternatives close by well positioned. 

 Excellent for VIPs. 

 Maybe have temporary parking for parents with families.  My wife and two toddlers had to 
park in the upper paddock on the local night and then walk all the way back down to the 
main Skyline office to get in, which was a long way to go with two little kids. 

 
Comments specified for “below average/poor”: 

 BUSES blocking.  TOURISM has more priority than Crankworx and Skyline staff did not 
give a dam even stating tourists brought in more money.  Skyline had plenty of time to sort 
options and needed carpark supervised not just out front!!!!! 

 Half empty athlete carpark and wasn't allowed to park there as we only had one athlete 
and four spectators. 

 If you had non-athletes in the car they made them walk all the way round to the front of 
Skyline - that is bull shit!  

 Need to be able to enter Crankworx straight from carpark once registered rather than 
having to walk all the way round. 

 Needs to be better organized.  

 Not enough car parks. 

 Should have direct access to event from carpark.  Some people with limited mobility found 
it difficult. 
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g)  Ticket counter: 

Number Percent % ex non spec.

Poor 4 1.6% 2.1%

Below average 5 2.0% 2.7%

Average 24 9.6% 12.8%

Good 108 43.0% 57.8%

Excellent 46 18.3% 24.6%

Not specified 64 25.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 Athlete pass. 

 Didn't really get a chance to use this service. 

 Excellent staff.  Very friendly and very helpful. 

 Except for one security lady who should have worn a badge "Major Powertrip". 

 I did not go through this but it looked efficient.  

 It was efficient. 

 Should volunteers be exempt from having their bags checked? 

 The system of security checking was problematic as people came and went often.  Not for 
me though. 

 
Comments specified for “average”: 

 Confusion where and what prices. 

 I personally did not go near the ticket counter. 

 No idea. 

 This is the department I worked in and one of the complaints was that there is no general 
enquiries desk just for info it's either the ticketing and registration or Skyline. 

 You need the N/A cause as volunteer I didn't purchase any. 
 
Comments specified for “below average/poor”: 

 Dealing with the gondola supervisor at Skyline was the worst experience of our trip.   

 It was a great system for athletes/media/staff with a pass on a lanyard.  It was rubbish for 
spectators that had to fumble around with individual tickets and stamps each day even 
though they were there for all five days.  Surely a pass on a lanyard for those who invest 
in the whole event is not a big ask.  Leave the single tickets and stamps for those who 
only turn up to one or two days. 

 No one checked my bag at the front gate all week then two days one person checked it.  If 
they are going to do a job they should do it all the time. 

 
 
h)  Transport: 

Number Percent % ex non spec.

Poor 2 0.8% 1.1%

Below average 8 3.2% 4.5%

Average 29 11.6% 16.4%

Good 85 33.9% 48.0%

Excellent 53 21.1% 29.9%

Not specified 74 29.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 Didn't really get a chance to use this service. 

 Easy to drive and cycle to and from the event. 
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 Very helpful personnel. 

 You need a N/A option in all of these. 
 
Comments specified for “average”: 

 Bike or car always parking with volunteer. 

 Drove my ute everyday. 

 I personally did not use transport. 

 Need to have an N/A option on these questions.  Very difficult to comment on a service I 
didn't use. 

 Shuttle across town in the Enduro arrived late and we almost missed our start time on the 
last stage. 

 While racing the Giant Toa Enduro, and shuttling over to Skyline, a bike almost fell off the 
trailer and I didn't feel my bike was safe on the trailer. 

 
Comments specified for “below average/poor”: 

 More frequent bus service through Rotorua during the week would be nice. 

 Shuttles were decent, but would be better to use gondola to the top.  

 The DH shuttle drivers were an incredible liability.  They were the worst part of the whole 
event.  There MUST be a better induction for drivers next year.  They drove at totally 
unacceptable speeds and treated Mt Ngongotaha like a race track.  They had no 
awareness of the 10+ passengers they carried.  It was exactly the same last year too.  I 
can't relate this strongly enough - it was out of hand. 

 
 
i) General Safety (of spectators): 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 2 0.8% 1.0%

Average 9 3.6% 4.6%

Good 88 35.1% 44.7%

Excellent 98 39.0% 49.7%

Not specified 54 21.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “Good/Excellent”: 

 Always get one to spoil it but overall very happy with the atmosphere. 

 Good marshals on course.  Areas to walk bike were well maintained. 

 I have received good feedback from family of an injured participant on the care he 
received after a crash. 

 I was on duty as a security person, asking bikers to get off their bikes and walk near the 
VIP tent.  The public were walking on the same road.  Verbal requests worked most of the 
time, but what did work was barriers put up in the afternoon separating bikers and walking 
public.  Much better safety. 

 In general, fantastic.  A very safe family-friendly event.  Only fine tuning I can suggest 
would be channelling the casual riders exiting Mr Black so young children can safely cross 
over to watch the DH course / event without the chance of being hit.  

 No concerns. 

 Spectators are well looked after.  There was an adequate amount of safety in place.  
Spectators need to take responsibility for their own safety also. 

 
Comments specified for “Average”: 

 Not separated enough.  Too many close calls between spectators and bikes - both at fault. 

 Some tracks like the end of Mr Black were open to spectator’s crossing over and could be 
dangerous. 
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Comments specified for “Below average/poor”: 

 The way the tracks crossed during slopestyle shuttles and pedestrians was a pain in the 
ass considering people are so dumb. 

 
 
j)  Value for money: 

Number Percent % ex non spec.

Poor 4 1.6% 2.1%

Below average 10 4.0% 5.3%

Average 31 12.4% 16.4%

Good 84 33.5% 44.4%

Excellent 60 23.9% 31.7%

Not specified 62 24.7%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 A bit expensive for locals - although having a free afternoon helped.  Thanks for that.  I 
would recommend it for future events. 

 A top notch experience. 

 As a volunteer I did not pay for entry but my experience says it was a great event. 

 Beer too expensive. 

 Family passes at $160 per day would have been a stretch if I had to pay for them.  That 
would have been nearly $500 for the three days.  I did get my kids in with my sponsor 
tickets. 

 I think the event is good value however know some people think the tickets are relatively 
expensive. 

 If the events and passes could all be available to purchase at the one time, that would 
help those of us who are fully supportive of the event and who are looking for family 
passes, and entering multiple events that already include the five day pass in their price 
e.g. purchasing 'early bird' family passes, then realising you need a supporters pass to 
assist competing family member, and then finding out there's a new event like Air DH that 
can be entered.  The staff were absolutely fantastic at working it all out and refunding the 
double-ups, but I could tell it was a hassle for them and an awkward situation to start the 
event with (and with the double-ups is was a large upfront cost getting registered for 
events and passes etc.). 

 Much cheaper than traveling to the northern hemisphere for such an event, and delivered 
to an equal if not superior standard.   A rare opportunity to see live a 'world first' feat 
performed by one of the slopestyle riders - the video of his run received over 2.5 million 
views in the first week it was on his Facebook page. 

 The whole week was a good package.  My parents would have quite liked to have seen 
me finish the Enduro but I think it would have been $45 each to do this.  They didn't come 
over from Tauranga to do this because of this. 

 
Comments specified for “average”: 

 Big increase in price for spectators this year which was disappointing for support crew. 

 Confused over day and event prices.  Food / merchandising need better prices. 

 Didn't pay. 

 Entry cost for spectators was a bit high for students and families. 

 Expensive for one day.  Worth paying for the pass however would probably only go on the 
weekend for two days, which works out pretty pricey for just two days. 

 N/A. 

 Still expensive for locals.  Better deals for locals bringing in friends from outside Rotorua. 

 Too many breaks during the day without program. 
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Comments specified for “below average/poor”: 

 Compared to the other two Crankworx events, Rotorua is by far the most expensive for 
what you get in return. 

 Event is free in Whistler. 

 NZD is expensive for Canadians. 

 Pricing for families to attend is prohibitively high.  Real consideration needs to be made as 
to whether children of an older age (primary school) can be free or a lot cheaper. 

 Very expensive for my family to spectate and watch.  My friends mum couldn't watch her 
son race because it was too expensive. 

 Very pricey for general public. 
 
 
k)  Athletic events: 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 2 0.8% 1.1%

Average 7 2.8% 3.7%

Good 54 21.5% 28.7%

Excellent 125 49.8% 66.5%

Not specified 63 25.1%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 Enduro needed to be way harder. Tihi O Tawa, Kataore, kung fu, Hatupatu, K2, rocky 
horror.  

 Excellent events.  The timing and change to schedules worked really well and much better 
than 2015. 

 It's a privilege to see events and athletes of this calibre in a venue that is truly outstanding 
in its own right. 

 Much cheaper than traveling to the northern hemisphere for such an event, and delivered 
to an equal if not superior standard.   A rare opportunity to see live a 'world first' feat 
performed by one of the slopestyle riders - the video of his run received over 2.5 million 
views in the first week it was on his Facebook page.  Also the current UCI Downhill World 
Champion competing [and winning] here in Rotorua. 

 Only negative was the Dual Speed & Style - not enough points for the Style component 
and the event seemed to drag out.  The tribute to Kelly McGarry set exactly the right tone. 

 Spectacular.  Fantastic venue for viewing. 

 Speed and style - what even was that?  Even as a rider I did not know what this event 
required.  Could possibly educate public about what the event is about prior.  Thought 
riders needed to do a minimum two tricks but the winner obviously won without doing any.   
Downhill could've been more awesome if there were more big names.  Slopestyle never 
disappoints. 

 The events were excellent to watch especially the slope style which with fine weather ran 
like clockwork.  My only real complaint is I did the Enduro and was disappointed at the low 
number of competitors.  This was clearly affected by being a non EWS event but the other 
factor was the ZERO marketing of the event.  It was like the whole thing was a secret.  
Some of my friends did the NZ Enduro as we were told there would be no Enduro at 
Crankworx this year.  The Giant 2w sold out 400 places three times this summer with 
clever marketing and weekly Facebook updates.  An international event like Crankworx 
should easily have more pulling power.  The course was made much easier this year, it 
even had a shuttle this time.  I know for a fact that friends of mine would have done it if 
they had known this.  Again why did that need to be kept a secret? 

 TOA Enduro used too many of the forests long, flat tracks.  Not enough steep and 
technical tracks. 
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Comments specified for “average”: 

 TV causing delays in events is a spoiler for spectators.  It appears to be necessary, but 
the events are very obviously run for the global online audience first, and the real-life 
spectators second. 

 What does this mean?  Spectating the events? Participation?  C'mon APR - you can do a 
better survey than this?  Can't you? 

 
Comments specified for “below average/poor”: 

 Were good but slow compared to last year.  Especially speed n style and slopestyle.  
Pump track was great under lights. 

 
 
l)  Evening entertainment: 

Number Percent % ex non spec.

Poor 4 1.6% 2.3%

Below average 8 3.2% 4.5%

Average 27 10.8% 15.3%

Good 88 35.1% 49.7%

Excellent 50 19.9% 28.2%

Not specified 74 29.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 Although we weren't there at night this year. 

 Crankworx needs to be able to cater for all type of weather situations.  Especially, making 
the spectators comfortable in whatever situation. 

 Deep summer should be setup in town. 

 Didn't attend so can't pass judgement sorry. 

 Didn't attend. 

 Didn't really get a chance to take part in these activities. 

 Enjoyed the photography awards. 

 I did not stay for evening entertainment.  From what I could see a better main stage is 
required if people are going to stay onsite. 

 I very much enjoyed the end event evening thanks to all concerned. 

 Some of the evening timing was poor.  The photo comp lost a lot of spectators after the 
music event finished and left a large gap until the photo comp. 

 
Comments specified for “average”: 

 Thought the deep summer could have been a way better set up, more people, better 
seating, music and a bonfire might entice people to stay and hang.  

 Very, very cold on the night of the pump track and some heaters (like there were behind 
the Sram tent) would have been nice. 

 
Comments specified for “below average/poor”: 

 The events were way too late.  

 The venue is kind of weird for hanging out at the bottom or staying after an event.  We 
went to the deep summer challenge and it was pretty quiet compared to the Whistler one, 
not much seating.  Thought a bonfire would be a nice addition, and a concert or 
something.  

 Too long to wait for the Deep Summer photo event. 

 What evening entertainment? 
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m)  Accommodation prices: 

Number Percent % ex non spec.

Poor 3 1.2% 1.9%

Below average 3 1.2% 1.9%

Average 55 21.9% 34.8%

Good 72 28.7% 45.6%

Excellent 25 10.0% 15.8%

Not specified 93 37.1%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “good/excellent”: 

 I stayed with friends who live in Rotorua.  

 Live here so free! 

 N/a. 
 
Comments specified for “average”: 

 Don’t know. 

 I stayed at my own home. 

 N/A at home. 

 Quite expensive in Rotorua. 
 
Comments specified for “below average/poor”: 

 Rotorua accommodation greedy. 
 
 
40. What did you like most about the 2016 Crankworx Rotorua? 
 
Comments coded: 

Number Percent

Atmosphere 53 21.1%

Entire event/everything/being part of it 50 19.9%

Events/Slope Style/Enduro 40 15.9%

Event organisation 26 10.4%

Skyline/quality of Skyline MTB tracks/setup 25 10.0%

Volunteers/supporters/staff 17 6.8%

Competitors 15 6.0%

Mix with elite athletes 15 6.0%

Bikes/riding 13 5.2%

Downhill 9 3.6%

Rotorua getting behind Crankworx 7 2.8%

Stalls/expo 7 2.8%

Media/film coverage/promotion of Rotorua 6 2.4%

Viewing opportunities/spectators 6 2.4%

Location/proximity of event 5 2.0%

Achieving personal goals/event placings 4 1.6%

Bike demos 3 1.2%

International event 2 0.8%

Other 4 1.6%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 

Comments coded to “atmosphere”: 

 Area, community, riding. 

 Atmosphere and catching up with friends. 
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 Atmosphere.  Crowd behaviour.  Energy on the hillside.  More food stalls and drink options 
was excellent. 

 Atmosphere.  The tribute to Kelly.  All the events. 

 Atmosphere. 

 Awesome atmosphere.  Great spread of events.  

 Being part of something big for Rotorua as a volunteer.  Very positive happy experience.  
Amazing skills of the competitors. 

 Events were great, atmosphere was great, courses were prepared very well.  Rotorua was 
very welcoming!  Weather was perfect throughout (unlike the week after!). 

 Everything, the vibe, the location. 

 Everything.  Vibe. 

 Exciting for my 10 year old son.  He's totally hooked on biking and is now committed to 
improving and competing.  Very helpful and fair staff. 

 Family atmosphere, great events, well organised. 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 Good people and great riding. 

 Great atmosphere and friendly people. 

 Great competition, mixing with friends, trying new bikes, pulled pork buns (had one every 
day). 

 Great event, the kids had a brilliant time and us big kids also viewed some cool 
disciplines.  The kids works section was brilliantly run, kids bring in families.  

 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 Great vibe, loads of events. 

 How Rotorua got in behind the event. 

 It was a great atmosphere and the volunteers were all very friendly.  I like how the riders 
and also the supporters were amongst it with the pro riders. 

 Just love the atmosphere and the excitement and I really enjoy being a part of the action. 

 Kids Works area / atmosphere. 

 Layout was significantly improved, better vibe - better stalls.  Felt much closer to 
Crankworx Whistler. 

 Like-minded people who are into mountain biking and meeting up with friends and riding 
together. 

 Made Rotorua look like an incredible place to be.  All of the events were incredible!  

 Meeting all the different people. 

 Meeting the pros.  Racing with the pros.  Catching up with overseas friends.  Speaking 
with Industry experts who I work with.  Brandon Semenuk. 

 Participants, track quality. 

 Plenty of action.  Easy to see.  Accessible to lots of people.  Safe environment. 

 Racing with my mates and getting stylish and rowdy for the crowd. 

 Riding and racing.  Awesome to ride with the pros.  Makes you feel cool.  The whole 
atmosphere was sick again.  Such a rad time.  Bring on next year. 

 Seeing and meeting some of the international riders.  The events are awesome.  Weather 
was great. 

 The atmosphere was fantastic and being surrounded by like minded and passionate 
people.  

 The atmosphere was fantastic.  The DH track was sublime.  The Skyline site is 
spectacular... I could go on and on. 
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 The atmosphere, you can't beat the vibe at Crankworx.  Everyone is so helpful and having 
the same goal of making this event the best anyone could imagine is wicked. 

 The atmosphere (x3). 

 The atmosphere.  The opportunity to volunteer and work with others from Rotorua.  The 
profiling of Rotorua as a positive destination for visiting. 

 The atmosphere; it was easy for people to watch and there were a lot of spectators. 

 The buzz, both at the event and in the 'world famous' Whakarewarewa Forest trails! 

 The buzz...it was fantastically organised and ran so smoothly.  Competitions were 
awesome. 

 The entertainment of it all, the chance to get up close to the action. 

 The friendship all round. 

 The good atmosphere within the crew and the team of volunteers and the amount of 
different events, so there was something for everyone.  

 The people and spectacular athletes. 

 The people who run the events and the vibe of the week.  Really relaxed and professional.  
Good courses.  

 The people.  The weather.  The attitude. 

 The riding and people. 

 The vibe. 

 Watching my kids have fun and compete.  Watching the best athletes in the world have 
fun and compete.  Meeting new friends. 

 Weather. 
 
Comments coded to “entire event/everything/being part of it”: 

 All the events.  Very great for the people who were in them. 

 Atmosphere.  The tribute to Kelly.  All the events. 

 Awesome atmosphere.  Great spread of events.  

 Being a part of it as an athlete and also being able to virtually rub shoulders with the 
world's best. 

 Being a volunteer (x2). 

 Being involved (x3). 

 Being part of something big for Rotorua as a volunteer.  Very positive happy experience.  
Amazing skills of the competitors. 

 Being there.  

 Crankworx management and volunteers made you feel part of a team and worked well 
together. 

 Events were great, atmosphere was great, courses were prepared very well.  Rotorua was 
very welcoming!  Weather was perfect throughout (unlike the week after!). 

 Everything was awesome. 

 Everything, the vibe, the location. 

 Everything (x2). 

 Everything.  The Pumptrack comp was amazing though. 

 Everything.  Vibe. 

 Exciting for my 10 year old son.  He's totally hooked on biking and is now committed to 
improving and competing.  Very helpful and fair staff. 

 Family atmosphere, great events, well organised. 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 Great event, great riders. 
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 Great event, the kids had a brilliant time and us big kids also viewed some cool 
disciplines.  The kids works section was brilliantly run, kids bring in families.  

 Great event, very well done. 

 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 Great vibe, loads of events. 

 I enjoyed all the events and as a volunteer I enjoyed being involved in a world event in my 
own home town. 

 I like that I was able to be a part of the Crankworx volunteer crew and being able to help 
make the event run as amazing as it did this year. 

 It was great to be part of this important event. 

 Just love the atmosphere and the excitement and I really enjoy being a part of the action. 

 Made Rotorua look like an incredible place to be.  All of the events were incredible!  

 Racing and riding my bicycle. 

 Riding and racing.  Awesome to ride with the pros.  Makes you feel cool.  The whole 
atmosphere was sick again.  Such a rad time.  Bring on next year. 

 Such a professional and well run event - a perfect pin-up for mountain biking in NZ!  The 
schedule was perfect too - the main events and Kidsworx events were co-ordinated 
enough that we could watch and compete as a family, without any clashes which meant a 
fully immersible experience for everyone. 

 That it was in my town and I got to be involved. 

 The atmosphere, you can't beat the vibe at Crankworx.  Everyone is so helpful and having 
the same goal of making this event the best anyone could imagine is wicked. 

 The biking. 

 The buzz, both at the event and in the 'world famous' Whakarewarewa Forest trails! 

 The buzz...it was fantastically organised and ran so smoothly.  Competitions were 
awesome. 

 The Crankworx event is amazing and many events we all should see and great to watch. 

 The entire event was awesome.  I like the closeness of the events, due to a small site 
(well organized) and the ambiance around mountain biking.  It was amazing to see how 
the population got involved as well. 

 The people who run the events and the vibe of the week.  Really relaxed and professional.  
Good courses.  

 The spectacle that the event provides with different disciplines of Mountain Biking in one 
place. 

 The staff.  Stoked for the locals about having an event like this in their backyard. 

 The whole event (x2). 

 The whole setting/events and general surroundings and time. 

 The wonderful friendly volunteers... aside from the great mountain biking stuff, of course. 

 Was lots of fun competing. 
 
Comments coded to “events/Slope Style/Enduro”: 

 All the events.  Very great for the people who were in them. 

 Atmosphere.  The tribute to Kelly.  All the events. 

 Awesome atmosphere.  Great spread of events.  

 Crankworx downhill presented by IXS, and slope style. 

 Doing well in the pump race. 

 Events were great, atmosphere was great, courses were prepared very well.  Rotorua was 
very welcoming!  Weather was perfect throughout (unlike the week after!). 

 Events. 

 Everything.  The Pumptrack comp was amazing though. 

 Family atmosphere, great events, well organised. 

 Great event, the kids had a brilliant time and us big kids also viewed some cool 
disciplines.  The kids works section was brilliantly run, kids bring in families.  
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 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 Great vibe, loads of events. 

 I enjoyed all the events and as a volunteer I enjoyed being involved in a world event in my 
own home town. 

 Kidsworx. 

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 Seeing and meeting some of the international riders.  The events are awesome.  Weather 
was great. 

 Slope style day. 

 Slope style event. 

 Slope style volunteer party. 

 Slope style (x2). 

 Slope style.  McGazza Train. 

 Slopestyle and meet the athletes. 

 Such a professional and well run event - a perfect pin-up for mountain biking in NZ!  The 
schedule was perfect too - the main events and kidsworx events were co-ordinated 
enough that we could watch and compete as a family, without any clashes which meant a 
fully immersible experience for everyone. 

 The athletes and the events. 

 The buzz...it was fantastically organised and ran so smoothly.  Competitions were 
awesome. 

 The Crankworx event is amazing and many events we all should see and great to watch. 

 The diversity of events there seems to be something on all the time. 

 The Downhill race.  Ample practice time on the track and well run shuttles getting us to the 
top. 

 The Enduro. 

 The events.   

 The good atmosphere within the crew and the team of volunteers and the amount of 
different events, so there was something for everyone.  

 The schedule of events and the times they ran. 

 The timing of the main events was great for people who have to work.   

 The whip off jump. 

 The whole setting/events and general surroundings and time. 

 Timing of events.  

 Watching International competitors. 

 Whip off and slopestyle. 

 Whip off.  Great international athletes. 
 
Comments coded to “event organisation”: 

 Awesome track for the event.  Good schedule and organization. 

 Crankworx management and volunteers made you feel part of a team and worked well 
together. 

 Everything.  The Pumptrack comp was amazing though. 

 Family atmosphere, great events, well organised. 

 Great event, the kids had a brilliant time and us big kids also viewed some cool 
disciplines.  The kids works section was brilliantly run, kids bring in families.  
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 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 I like that I was able to be a part of the Crankworx volunteer crew and being able to help 
make the event run as amazing as it did this year. 

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 Plenty of action.  Easy to see.  Accessible to lots of people.  Safe environment. 

 Such a professional and well run event - a perfect pin-up for mountain biking in NZ!  The 
schedule was perfect too - the main events and Kidsworx events were co-ordinated 
enough that we could watch and compete as a family, without any clashes which meant a 
fully immersible experience for everyone. 

 The buzz...it was fantastically organised and ran so smoothly.  Competitions were 
awesome. 

 The diversity of events there seems to be something on all the time. 

 The Downhill race.  Ample practice time on the track and well run shuttles getting us to the 
top. 

 The Downhill track was running sick so made everything else a blast. 

 The entire event was awesome.  I like the closeness of the events, due to a small site 
(well organized) and the ambiance around mountain biking.  It was amazing to see how 
the population got involved as well. 

 The event was run really smooth with great organisation, also good advertisement for it 
too.  We saw a good number of spectators. 

 The event was well run. 

 The good atmosphere within the crew and the team of volunteers and the amount of 
different events, so there was something for everyone.  

 The organisation of staff was spot on. 

 The people who run the events and the vibe of the week.  Really relaxed and professional.  
Good courses.  

 The schedule of events and the times they ran. 

 The timing of the main events was great for people who have to work.   

 Timing of events.  

 Was well run and well supported locally. 

 Well run excellent event, gets better every year. 

 Working as a volunteer and seeing the work that went into making it the great event it is. 
 
Comments coded to “Skyline/quality of Skyline MTB tracks/setup”: 

 Atmosphere.  Crowd behaviour.  Energy on the hillside.  More food stalls and drink options 
was excellent. 

 Awesome riders and venue. 

 Awesome track for the event.  Good schedule and organization. 

 Demo sessions on the gondola. 

 Events were great, atmosphere was great, courses were prepared very well.  Rotorua was 
very welcoming!  Weather was perfect throughout (unlike the week after!). 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 Good people and great riding. 
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 Hearing international riders raving about Rotorua trails. 

 Kids Works area / atmosphere. 

 Layout was significantly improved, better vibe - better stalls.  Felt much closer to 
Crankworx Whistler. 

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 Participants, track quality. 

 Plenty of action.  Easy to see.  Accessible to lots of people.  Safe environment. 

 Riding the track. 

 The amazing tracks. 

 The atmosphere was fantastic.  The DH track was sublime.  The Skyline site is 
spectacular... I could go on and on. 

 The Downhill race.  Ample practice time on the track and well run shuttles getting us to the 
top. 

 The Downhill track was running sick so made everything else a blast. 

 The entire event was awesome.  I like the closeness of the events, due to a small site 
(well organized) and the ambiance around mountain biking.  It was amazing to see how 
the population got involved as well. 

 The people who run the events and the vibe of the week.  Really relaxed and professional.  
Good courses.  

 The track used for the downhill race is one of the best in the country. 

 The trails and access to them was unparalleled.  

 The whip off jump. 

 The whole setting/events and general surroundings and time. 

 Vibrant Expo area.  Demo area next to Expo.  Very good from my point of view as 
someone working in the industry. 

 
Comments coded to “volunteers/supporters/staff”: 

 Being part of something big for Rotorua as a volunteer.  Very positive happy experience.  
Amazing skills of the competitors. 

 Exciting for my 10 year old son.  He's totally hooked on biking and is now committed to 
improving and competing.  Very helpful and fair staff. 

 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 I enjoyed all the events and as a volunteer I enjoyed being involved in a world event in my 
own home town. 

 I like that I was able to be a part of the Crankworx volunteer crew and being able to help 
make the event run as amazing as it did this year. 

 It was a great atmosphere and the volunteers were all very friendly.  I like how the riders 
and also the supporters were amongst it with the pro riders. 

 Meeting other volunteers.  The biking. 

 N/a -volunteer. 

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 Slope style volunteer party. 

 That I could help out in any little way. 
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 The atmosphere.  The opportunity to volunteer and work with others from Rotorua.  The 
profiling of Rotorua as a positive destination for visiting. 

 The good atmosphere within the crew and the team of volunteers and the amount of 
different events, so there was something for everyone.  

 The organisation of staff was spot on. 

 The staff.  Stoked for the locals about having an event like this in their backyard. 

 The wonderful friendly volunteers... aside from the great mountain biking stuff, of course. 

 Working as a volunteer and seeing the work that went into making it the great event it is. 
 
Comments coded to “competitors”: 

 Awesome riders and venue. 

 Being part of something big for Rotorua as a volunteer.  Very positive happy experience.  
Amazing skills of the competitors. 

 Bikers. 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 Great event, great riders. 

 Hearing international riders raving about Rotorua trails. 

 Meeting the pros.  Racing with the pros.  Catching up with overseas friends.  Speaking 
with Industry experts who I work with.  Brandon Semenuk. 

 Participants, track quality. 

 Racing alongside the pros and personally hitting the podium. 

 Seeing and meeting some of the international riders.  The events are awesome.  Weather 
was great. 

 The athletes and the events. 

 The atmosphere was fantastic and being surrounded by like-minded and passionate 
people.  

 The people and spectacular athletes. 

 Watching my kids have fun and compete.  Watching the best athletes in the world have 
fun and compete.  Meeting new friends. 

 Whip off.  Great international athletes. 
 
Comments coded to “mix with elite athletes”: 

 Being a part of it as an athlete and also being able to virtually rub shoulders with the 
world's best. 

 Interaction with the athletes. 

 It was a great atmosphere and the volunteers were all very friendly.  I like how the riders 
and also the supporters were amongst it with the pro riders. 

 Meeting the pros.  Racing with the pros.  Catching up with overseas friends.  Speaking 
with Industry experts who I work with.  Brandon Semenuk. 

 Participants, track quality. 

 Racing alongside the pros and personally hitting the podium. 

 Racing with my mates and getting stylish and rowdy for the crowd. 

 Riding and racing.  Awesome to ride with the pros.  Makes you feel cool.  The whole 
atmosphere was sick again.  Such a rad time.  Bring on next year. 

 Riding the same tracks the pros ride! 

 Seeing and meeting some of the international riders.  The events are awesome.  Weather 
was great. 

 Slopestyle and meet the athletes. 
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 The atmosphere was fantastic and being surrounded by like-minded and passionate 
people.  

 The people and spectacular athletes. 

 Watching my kids have fun and compete.  Watching the best athletes in the world have 
fun and compete.  Meeting new friends. 

 Watching the world’s greatest mountain bikers zoom past my face. 
 
Comments coded to “bikes/riding”: 

 Area, community, riding. 

 Bikes (x2). 

 Biking (x2). 

 Good people and great riding. 

 Likeminded people who are into mountain biking and meeting up with friends and riding 
together. 

 Meeting other volunteers.  The biking. 

 Racing and riding my bicycle. 

 Riding and racing.  Awesome to ride with the pros.  Makes you feel cool.  The whole 
atmosphere was sick again.  Such a rad time.  Bring on next year. 

 Riding the track. 

 The riding and people. 

 The riding. 
 
Comments coded to “Downhill”: 

 Crankworx downhill presented by IXS, and slope style. 

 Downhill final. 

 Finals every night downhill. 

 Great organisation, great events (DH, Slopestyle, etc.).  Staff were super accommodating 
and were able to give answers/solutions within minutes practically!!  Really great 
atmosphere and overall energy at this event. 

 The atmosphere was fantastic.  The DH track was sublime.  The Skyline site is 
spectacular... I could go on and on. 

 The Downhill race.  Ample practice time on the track and well run shuttles getting us to the 
top. 

 The Downhill track was running sick so made everything else a blast. 

 The downhill track. 

 The track used for the downhill race is one of the best in the country. 
 
Comments coded to “Rotorua getting behind Crankworx”: 

 Events were great, atmosphere was great, courses were prepared very well.  Rotorua was 
very welcoming!  Weather was perfect throughout (unlike the week after!). 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 How it involved the city and showcased us to the world! 

 How Rotorua got in behind the event. 

 The energy that the event brought to the city. 

 The entire event was awesome.  I like the closeness of the events, due to a small site 
(well organized) and the ambiance around mountain biking.  It was amazing to see how 
the population got involved as well. 

 Was well run and well supported locally. 
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Comments coded to “stalls/expo”: 

 Atmosphere.  Crowd behaviours.  Energy on the hillside.  More food stalls and drink 
options was excellent. 

 First and foremost, the hospitality.  The genuine friendliness of New Zealanders makes 
every visit special.  Intertwined with this, is the culture.  It makes New Zealand unique and 
interesting and welcoming.  As for Crankworx, the calibre of the athletes, coupled with the 
attention to detail at the venue (ie, the expo layout, the food trucks, the spectator areas) 
made for a top notch experience overall.  Locals day was a great introduction to the event 
for newcomers to the sport.  I also loved that almost 100% of shop keepers, 
restauranteurs, etc.. in Rotorua knew about Crankworx when I spoke to them. 

 Great competition, mixing with friends, trying new bikes, pulled pork buns (had one every 
day). 

 Layout was significantly improved, better vibe - better stalls.  Felt much closer to 
Crankworx Whistler. 

 Meeting the pros.  Racing with the pros.  Catching up with overseas friends.  Speaking 
with Industry experts who I work with.  Brandon Semenuk. 

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 Vibrant Expo area.  Demo area next to Expo.  Very good from my point of view as 
someone working in the industry. 

 
Comments coded to “media/film coverage/promotion of Rotorua”: 

 Hearing international riders raving about Rotorua trails. 

 How it involved the city and showcased us to the world! 

 Made Rotorua look like an incredible place to be.  All of the events were incredible!  

 Natalie at athlete HQ.  She handles everything so professionally and makes it easy for 
athletes doing several events.  I liked the stadium seating at the Pumptrack and the effort 
for the expo area.  The courses were pretty fun, and the weather being nice really helped 
improve the mood.  Liked the coverage in the media from Pinkbike and the streaming.  
Like the prize money.  Like the people who run it, like NZ in general, but would love to go 
somewhere new.  Cool whip jump too. 

 The atmosphere.  The opportunity to volunteer and work with others from Rotorua.  The 
profiling of Rotorua as a positive destination for visiting. 

 The event was run really smooth with great organisation, also good advertisement for it 
too.  We saw a good number of spectators. 

 
Comments coded to “viewing opportunities/spectators”: 

 I loved all I was able to see. 

 Plenty of action.  Easy to see.  Accessible to lots of people.  Safe environment. 

 The atmosphere; it was easy for people to watch and there were a lot of spectators. 

 The Crankworx event is amazing and many events we all should see and great to watch. 

 The entire event was awesome.  I like the closeness of the events, due to a small site 
(well organized) and the ambiance around mountain biking.  It was amazing to see how 
the population got involved as well. 

 The event was run really smooth with great organisation, also good advertisement for it 
too.  We saw a good number of spectators. 

 
Comments coded to “location/proximity of event”: 

 Area, community, riding. 

 Everything, the vibe, the location. 

 Plenty of action.  Easy to see.  Accessible to lots of people.  Safe environment. 

 That it was in my town and I got to be involved. 
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 The staff.  Stoked for the locals about having an event like this in their backyard. 
 
Comments coded to “achieving personal goals/event placings”: 

 Doing well in the pump race. 

 Getting the opportunity to qualify for dual speed and style. 

 Racing alongside the pros and personally hitting the podium. 

 Watching my kids have fun and compete.  Watching the best athletes in the world have 
fun and compete.  Meeting new friends. 

 
Comments coded to “bike demos”: 

 Demo sessions on the gondola. 

 Great competition, mixing with friends, trying new bikes, pulled pork buns (had one every 
day). 

 Vibrant Expo area.  Demo area next to Expo.  Very good from my point of view as 
someone working in the industry. 

 
Comments coded to “international event”: 

 Hearing international riders raving about Rotorua trails. 

 Watching International competitors. 
 
Comments coded to “other”: 

 Atmosphere.  The tribute to Kelly.  All the events. 

 Getting lit. 

 Kelly McGarry tribute. 

 Rafting. 
 
 
41. (All) - What did you like least about the 2016 Crankworx Rotorua? 

Number Percent

Great event/the event ending 20 8.0%

Enduro/EWS comments 17 6.8%

Disorganised 11 4.4%

Weather/mud 8 3.2%

Parking 7 2.8%

Communication/programme changes/spectator areas 6 2.4%

Food/merchandise/accommodation expensive 6 2.4%

Lack of sound/limited screens/screen height 6 2.4%

Prices:  athletes/spectators/support crew 6 2.4%

Atmosphere 4 1.6%

Entrance/ticket stalls 4 1.6%

Support denied during practice 4 1.6%

Toilet facilities 4 1.6%

Transport 4 1.6%

Being injured 3 1.2%

Location/Access to courses 3 1.2%

Distance from food/beverage stalls 2 0.8%

Other 7 2.8%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Comments coded to “great event/the event ending”: 

 All good. 

 All was good. 

 Can't think of anything. 

 Everything was good. 

 Everything was great. 
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 Having to go back to work afterwards. 

 I thoroughly enjoyed the event. 

 It ended too soon. 

 It ending. 

 It needs to happen all year! 

 Just what I described in earlier comments…  The organizer I believe did a good job.  But 
there were a few elements in the communication department that were left to last minute.  
The first being the conflicting event that was held in the forest on the days before the 
Enduro portion of Crankworx.  It was only announced to us the athletes.  When we were 
already in New Zealand.  The conflicting event was a large event and I'm pretty sure it was 
in planning at least a year in advance.  Much the same as Crankworx.  The conflicting 
marathon event made it so practice on the Enduro Trails on a scheduled day were 
cancelled.  Not a great deal for me as I was on a 'holiday' trip but my background in 
cycling still loves to be as competitive as possible.  As a professional racer today.  I'm sure 
this would have been extremely frustrating.  Especially when planning can be down to 
hours when arriving to an area for an event.  All in all again I completely enjoyed coming 
to the event.  And plan to again sometime.  The area is world class. I only wish to add 
criticism in order to see events happen here in the future, thanks, Leon May. 

 Kidsworx.  Our kids have competed in Kidsworx Whistler since its inception.  We travelled 
with their bikes and gear so they could compete in Kidsworx Rotorua.  With a few years 
experiencing Kidsworx Whistler there is an obvious expectation on how things would go.  
Kidsworx Rotorua was awful.  Poorly organized with broken timing system and worst of all, 
lack of follow-up by staff when commitment was made to fix an issue with our son's timing 
during a race.  The obvious friction between Crankworx and Skyline.  We walked away 
from Crankworx Rotorua with a clear perception that Skyline does NOT like mountain 
bikers.  We were treated randomly and often with little respect.  In contrast, the Crankworx 
staff were world class. 

 Leaving (x2). 

 That it's over!! 

 The cold on the pump track night and having some more tracks at Skyline (which I know 
they had been working on) would have been good.  Other than that it was very good. 

 The day ending. 

 To be honest, there was nothing at all that I was not happy with.  I loved last year, and this 
more due to understanding it more. 

 We need to wait another year for it, and practice for Enduro started way too early, 
however, was nice to have it out of the way on the first day. 

 What wasn't to love?  But I think the VIP area should allow athletes in. 
 
Comments coded to “Enduro/EWS comments”: 

 Dual Speed & Style event. 

 Gaps between the events.  Sunday morning was a loss and needs to be more going on.   
Needs to have the Enduro MTB Event on the weekend and make some time so we can 
watch it.  Maybe Sunday morning Enduro in the Redwoods and finish near the DH event 
so there is more going on Sunday.   

 How difficult it is to get the opportunity to try and qualify for the major events. 

 Increase in price Enduro course very basic compared to the previous year. 

 Just what I described in earlier comments…  The organizer I believe did a good job.  But 
there were a few elements in the communication department that were left to last minute.  
The first being the conflicting event that was held in the forest on the days before the 
Enduro portion of Crankworx.  It was only announced to us the athletes.  When we were 
already in New Zealand.  The conflicting event was a large event and I'm pretty sure it was 
in planning at least a year in advance.  Much the same as Crankworx.  The conflicting 
marathon event made it so practice on the Enduro trails on a scheduled day were 
cancelled.  Not a great deal for me as I was on a 'holiday' trip but my background in 
cycling still loves to be as competitive as possible.  As a professional racer today.  I'm sure 
this would have been extremely frustrating.  Especially when planning can be down to 
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hours when arriving to an area for an event.  All in all again I completely enjoyed coming 
to the event.  And plan to again sometime.  The area is world class. I only wish to add 
criticism in order to see events happen here in the future, thanks, Leon May. 

 Kidsworx.  Our kids have competed in Kidsworx Whistler since its inception.  We travelled 
with their bikes and gear so they could compete in Kidsworx Rotorua.  With a few years 
experiencing Kidsworx Whistler there is an obvious expectation on how things would go.  
Kidsworx Rotorua was awful.  Poorly organized with broken timing system and worst of all, 
lack of follow-up by staff when commitment was made to fix an issue with our son's timing 
during a race.  The obvious friction between Crankworx and Skyline.  We walked away 
from Crankworx Rotorua with a clear perception that Skyline does NOT like mountain 
bikers.  We were treated randomly and often with little respect.  In contrast, the Crankworx 
staff were world class. 

 Long breaks in between events. 

 Long waits between action on the slopestyle event.  

 My only real complaint is I did the Enduro and was disappointed at the low number of 
competitors.  This was clearly affected by being a non EWS event but the other factor was 
the ZERO marketing of the event.  It was like the whole thing was a secret.  Some of my 
friends did the NZ Enduro as we were told there would be no Enduro at Crankworx this 
year.  The giant 2w sold out 400 places three times this summer with clever marketing and 
weekly Facebook updates.  An international event like Crankworx should easily have more 
pulling power.  The course was made much easier this year, it even had a shuttle this 
time.  I know for a fact that friends of mine would have done it if they had known this.  
Again why did that need to be kept a secret? 

 Needs to be more parking, more evening entertainment. 

 No music events in the evenings. 

 Not being able to ride all the events. 

 The cold on the pump track night and having some more tracks at Skyline (which I know 
they had been working on) would have been good.  Other than that it was very good. 

 The Enduro Shuttle didn't take us to the top of stage seven at skyline.  Made transition 
times very hard to make.  

 The female dual speed and style course should be dulled down to an appropriate level to 
get more competitors. 

 The smell :) Just kidding.  I think the Pumptrack, although better is still too easy.  The 
design needs to be more technical and have good corners as well as pumping.  Things 
that link direction changes together.  The big sweeping corner eliminates a bit of skill.  
Start was better this year.  Wish there was just a slalom instead of only speed and style.  It 
was fun but kinda lame for ladies.  Seems like there could be a really good slalom course 
on that hill, a bit longer would be ideal, and then have little pull outs for the wood kickers 
for speed and style.  Everyone loves slalom :).  Also some of the features on the dh could 
have a little safer landings/lips and consider if it was muddy or slippery.  It was a good 
challenging course with a bit of everything.  Rock garden is lame and the wood bridge. 
Super sketchy, especially in the wet.   

 The tracks in the Enduro were a bit on the easy side. 
 
Comments coded to “disorganised”: 

 A couple of the marshals had no idea what they were doing. 

 As a volunteer I was a bit uncertain about what I was meant to do at times. 

 Having little schedule knowledge as a volunteer. 

 I volunteered for three days, and on two of these days I didn't really do anything... was 
kind of a waste of time. 

 Just what I described in earlier comments…  The organizer I believe did a good job.  But 
there were a few elements in the communication department that were left to last minute.  
The first being the conflicting event that was held in the Forrest on the days before the 
Enduro portion of Crankworx.  It was only announced to us the athletes.  When we were 
already in New Zealand.  The conflicting event was a large event and I'm pretty sure it was 
in planning at least a year in advance.  Much the same as Crankworx.  The conflicting 
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marathon event made it so practice on the Enduro Trails on a scheduled day were 
cancelled.  Not a great deal for me as I was on a 'holiday' trip but my background in 
cycling still loves to be as competitive as possible.  As a professional racer today.  I'm sure 
this would have been extremely frustrating.  Especially when planning can be down to 
hours when arriving to an area for an event.  All in all again I completely enjoyed coming 
to the event.  And plan to again sometime.  The area is world class. I only wish to add 
criticism in order to see events happen here in the future, thanks, Leon May. 

 Lack of communication amongst management and volunteers. 

 Location of Media tent, would have been nice to have it closer to action or even a screen 
to watch the event from the tent.  I felt incredibly left out from the media tent had no idea 
what was going on. 

 The lift staffs attitude towards paying customers.  The general help that were screaming at 
people to get off their bikes… at a bike event, just ridiculous.  

 The organisation of the volunteers stations was a bit amiss particularly in the evening - no 
support. 

 The split between the expo area and the top section. 

 Toilets too far away from main areas. 
 
Comments coded to “weather/mud”: 

 Dust. 

 If I had to say something it would just be the weather.  Hot as a mofo.  Would love to see 
more sheltered areas. 

 The cold night. 

 The cold on the pump track night and having some more tracks at Skyline (which I know 
they had been working on) would have been good.  Other than that it was very good. 

 The dust in the exhibitors area. 

 The dust. 

 The dust... but what can you do? 

 Weather too hot. 
 
Comments coded to “parking”: 

 Access from car park crap..... 

 Car parking. 

 Event holder car parking was a bit rough, rubbish bins a bit sparse. 

 Needs to be more parking, more evening entertainment. 

 Parking lol. 

 Parking. 

 The parking. 
 
Comments coded to “communication/programme changes/spectator areas”: 

 I think there could be more seating organised for the pump track challenge night.  

 Just what I described in earlier comments…  The organizer I believe did a good job.  But 
there were a few elements in the communication department that were left to last minute.  
The first being the conflicting event that was held in the forest on the days before the 
Enduro portion of Crankworx.  It was only announced to us the athletes.  When we were 
already in New Zealand.  The conflicting event was a large event and I'm pretty sure it was 
in planning at least a year in advance.  Much the same as Crankworx.  The conflicting 
marathon event made it so practice on the Enduro Trails on a scheduled day were 
cancelled.  Not a great deal for me as I was on a 'holiday' trip but my background in 
cycling still loves to be as competitive as possible.  As a professional racer today.  I'm sure 
this would have been extremely frustrating.  Especially when planning can be down to 
hours when arriving to an area for an event.  All in all again I completely enjoyed coming 
to the event.  And plan to again sometime.  The area is world class. I only wish to add 
criticism in order to see events happen here in the future, thanks, Leon May. 

 No general enquiries desk.  I think some of the events could be more spectator friendly, 
design and layout needs to be considered more in this area. 
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 Pre event information was confusing and lacked detail however all sorted by attending and 
working through everything.  

 Pump track viewing difficult - lots of people made it hard to get a good view if you didn't 
get there early enough. 

 The stages for the Giant Toa Enduro were not marked out or signposted on Wednesday 
morning when practice opened. 

 
Comments coded to “food/merchandise/accommodation expensive”: 

 Beer prices were too high. 

 Expensive beer. 

 Expensive merchandise. 

 Long waits for demo bikes. 

 No chicken at lunch available. 

 No coffee available during setup. 
 
Comments coded to “lack of sound/limited screens/screen height”: 

 Location of Media tent, would have been nice to have it closer to action or even a screen 
to watch the event from the tent.  I felt incredibly left out from the media tent had no idea 
what was going on. 

 Logistics were complicated for media. 

 Nil video or photography of the amateur events. 

 Some events were difficult to understand when they were running, such as the Air DH. 

 The angry camera man at the pump track night. 

 You didn't really know how and where to watch the Enduro events. 
 
Comments coded to “prices: athletes/spectators/support crew”: 

 Competitors had no real bonuses.  Had to pay for extra races. 

 Cost of spectator entry, $45 is a bit too much. 

 If I wasn't volunteering, I don't think I would've paid those prices. 

 Increase in price Enduro course very basic compared to the previous year. 

 Prices. 

 The cost of accommodation close to the venue. 
 
Comments coded to “atmosphere”: 

 Pushy parents. 

 Smell. 

 The angry camera man at the pump track night. 

 The smell.  Would love to go to Queenstown instead. 
 
Comments coded to “entrance/ticket stalls”: 

 Constant advertising and nothing included in ticket. 

 Paying at gate. 

 Signage for ticket sales. 

 The opening could have been promoted better.  Possibly have registration set up so it 
attracts more people. 

 
Comments coded to “support denied during practice”: 

 Organisation of shuttle timing.  Not enough practice and too early for amateur practice. 

 The little number of practice runs before seeding and racing. 

 The stages for the Giant Toa Enduro were not marked out or signposted on Wednesday 
morning when practice opened. 

 We need to wait another year for it, and practice for Enduro started way too early, 
however was nice to have it out of the way on the first day. 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  112 

 
Comments coded to “toilet facilities”: 

 Fly's in the portaloo. 

 Need more toilets. 

 The location of toilets and portaloos.  There needed to be loos further up (especially for 
the gents). 

 Toilets too far away from main areas. 
 
Comments coded to “transport”: 

 I wish there was a free transport to get there.  (Free bus every hour or even access to the 
bus with the pass). 

 Organisation of shuttle timing , not enough practice and too early for amateur practice. 

 The DH shuttle drivers were an incredible liability.  They were the worst part of the whole 
event.  There MUST be a better induction for drivers next year.  They drove at totally 
unacceptable speeds and treated Mt Ngongotaha like a race track.  They had no 
awareness of the 10+ passengers they carried.  It was exactly the same last year too.  I 
can't relate this strongly enough - it was out of hand.  It was exactly the same last year 
and was out of hand. 

 The Enduro shuttle didn't take us to the top of stage seven at skyline.  Made transition 
times very hard to make. 

 
Comments coded to “being injured”: 

 Athletes getting hurt. 

 Crashing in practice and fucking bike up. 

 Hangover. 
 
Comments coded to “location/access to courses”: 

 Access from car park crap..... 

 It felt a little disconnected with the city in terms of all the action happening at skyline and 
the forest and did not hear about much things happening in town as part of Crankworx. 

 The drive from hotels. 
 
Comments coded to “distance from food/beverage stalls”: 

 Event holder car parking was a bit rough, rubbish bins a bit sparse. 

 People leaving their rubbish behind. 
 
Comments coded to “other”: 

 My chain fell off. 

 Poor turnout from the big names. 

 That I was, and am, too old and too tired to check out the night time events.  

 The opportunity to be involved. 

 The smell.  Would love to go to Queenstown instead.  

 Volunteering. 

 Was boring. 
 
 
42. (All) - Would you consider attending again? 
 
Comments coded: 

Number Percent % ex non spec.

Yes 150 59.8% 94.3%

No 1 0.4% 0.6%

Maybe 8 3.2% 5.0%

Not specified 92 36.7%

Total 251 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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Comments coded to “maybe”: 

 Depending on whether work commitments require it. 

 I would, however for me to enter there would have to be significant changes to race 
organisation.  

 If they fix the problems…  Organisation of shuttle timing, not enough practice and too early 
for amateur practice. 

 Only if Kidsworx is improved with new leadership.  

 Possibly. 

 Probably not as a volunteer. 

 Probably. 

 Yes... but if pricing for children / families isn't revised, then we won't be able to afford to go 
soon. 

 
Comments coded to “yes”: 

 100%. 

 Absolutely!  Will be there in 2017! 

 Absolutely (x8). 

 Absolutely.  I am looking forward to 2017. 

 Absolutely.  Looking forward to it. 

 As a volunteer - absolutely. 

 Definitely will be racing again next year! 

 Definitely yes. 

 Definitely, without a doubt. 

 Definitely (x9). 

 For sure. 

 Heck yes! (x2). 

 Hell yeah (x4). 

 Hell yes. 

 I would definitely attend again. 

 If I'm volunteering, then yes. 

 Of course.  Riding is my life. 

 Of course.  When do tickets come out?  Where do I sign up? 

 Oh yeah, just need to save money and organise baby sitters properly!! 

 Shit yeah. 

 We will be there in 2017. 

 Would love to come back as volunteer again. 

 Yeah, for sure. 

 Yep, for sure. 

 Yes 100%. 

 Yes and competing. 

 Yes, absolutely (x2). 

 Yes, but wish it were in Queenstown.  

 Yes, definitely. 

 Yes, for sure (x4). 

 Yes, I would very much. 

 Yes, of course. 

 Yes.  Would be keen to do more events. 

 Yes, yes, yes! 

 Yes (x91). 

 Yes.  100%. 

 Yes.  As volunteers. 
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43. (All) - What recommendations would you have for future Crankworx Rotorua Events? 
 
Comments coded: 

Number Percent

Bigger/more events, entertainment/less breaks/length of event 24 9.6%

Organisational improvements/scheduling/layout 16 6.4%

Course improvements/practice times 15 6.0%

Cost/packages/locals night 14 5.6%

Food and vendors 12 4.8%

PA/commentary/screens/music 9 3.6%

Race updates/Facebook or mobile App info/info stands 8 3.2%

Enduro 8 3.2%

Accessibility/public transport 7 2.8%

Parking facilities/signage/entry/promotion of events/security 7 2.8%

Cooperation from skyline 6 2.4%

Volunteer organisation 5 2.0%

Support for media 4 1.6%

Kids activities 4 1.6%

Toilets/rubbish/recycling 3 1.2%

Nothing 11 4.4%

Positive comments 17 6.8%

Other 3 1.2%

Sample 251

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Comments coded to “bigger/more events, entertainment/less breaks/length of event”: 

 An extension. 

 Bigger = better.  Needs more international athletes to draw in the crowds. 

 Ensuring events are clearly identified, more mountain biking events leading up to Deep 
Summer from the Slope Style, as many patrons left. 

 Extend the contract for 10 years in Rotorua. 

 Get more of them. 

 Host slalom.  Gondola to the top.  More technical Pumptrack. 

 Keep kids involved and add more events.  Lots of fun for the kids. 

 Make it longer.  The events are too close together.  Practice for multiple events are hard to 
make.  

 More activities during the day to involve the crowd. 

 More events to entertain visitors during the day (i.e. Jump Jam or Trials). 

 More events. 

 More food for media.  More demo bikes?  More tracks to ride on Skyline?  

 More freebies, more evening activities. 

 More music, I loved the concert at the Lakefront last year.  There wasn't much publicity 
about it which resulted in poor numbers, however I still enjoyed it. 

 More notice of other events such as the Air DH, that could have attracted more riders if 
there had been prior notice.  Perhaps relocating the TOA Enduro closer to the weekend?  I 
think it doesn't attract as many amateurs because of its midweek placing.  Maybe perhaps 
a women’s only event? 

 More practice for the amateurs.  A skyline sprint warrior ADULTS race.  "Event village" - 
cheap camping accommodation for those VANZACS.  More things to buy!!!!!    

 More professional media accreditation and corresponding access as previously detailed.  
Reduce wait time during events (if possible).  Make it a priority to bring EWS back - at the 
first Rotorua Crankworx that created a far more diverse audience on many levels. 

 More riding. 

 Nothing except stay in Rotorua for more days and extend the contract for 10 years. 

 Smoother transition/better promotion of evening events. 
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 Some dirt jumping style riding/comps for local riders, otherwise keep doing the same 
awesome stuff that you're currently doing! 

 The entertainment provided after events - bands etc., communicated clearer to the public 
so more attend, because they were awesome to watch and listen to, unfortunately people 
left straight after the event finished. 

 Try to incorporate some sort of live music either at the venue at the end of each day or at 
a local bar in town. 

 Utilise the Redwood forest for more events other than just the Enduro.  Set up a marquee 
there and extend the festival to a full week. 

 
Comments coded to “organisational improvements/scheduling/layout”: 

 Find better spot for Crankworx goods tent. 

 Fix Kidsworx.  Figure out how to get better planning and support from Skyline.  The friction 
created by the two organizations does affect the spectator and athlete's experience. 

 Flatten the area at the top where giant and specialized were in 2015 - have the expo 
there. 

 Get the PA system to more places around the venue.  Improve access to the gondola by 
making it free.  Allow vendors to have stickers and encourage them to have more free stuff 
to give away.  This is a fading tradition that needs to be supported to bring the next 
generation through in support of the sport. 

 It seemed better tied with an EWS for the Enduros.  Either get rid of Enduro or have all the 
best people there.  I think Crankworx Enduros are too long and draining for a week long of 
events though.  Kinda dangerous for athletes to do multiple events.  Or utilize the lift more 
and have it focus on the racing and not the transfers.   Also practices seem to overlap a 
bit.  This is tough.  Downhill needs the most practice availability.  Slalom qualifying the 
same time is tough.  We only need a few laps for Pumptrack practice too.  Could be a 
tighter schedule for that event.  Daytime to dusk could be better for photos too.  

 Keep working on the layout of the sponsors area. 

 Make it longer.  The events are too close together.  Practice for multiple events are hard to 
make.  

 Maybe don't spread the program over so many days.  E.g. training from Wednesday to 
Friday and then all the events on Friday/Saturday. 

 More of the same.  Better pre-event information with more detail.  Improve the website.  
Quite confusing, especially for Kidsworx. 

 No general enquiries desk.  I think some of the events could be more spectator friendly, 
design and layout needs to be considered more in this area. 

 Organise photographers for the younger riders instead of all the pros. 

 Recycling!  Please.  Evening events - timetabling could be improved.  

 Sticking to schedule.  No surprises.  It's a long way for people to come.  I would want them 
to come back. 

 Swap the big screen position with the kids area or may be have an additional big screen 
there.  Maybe put the kids area in the VIP car park behind the big screen.  Need to work 
out how you could accommodate another 1000 people around the event/finish area. 

 Try and finish events earlier to aid with media, and don't put the whip-off and the Enduro 
on the same day!  

 Utilise the Redwood forest for more events other than just the Enduro.  Set up a marquee 
there and extend the festival to a full week. 

 
Comments coded to “course improvements/practice times”: 

 Clearly stating times of shuttle pickups more practice and less practice early in the 
morning. 

 Do not have 10 hour volunteer shifts - how are we supposed to get water, food, go to the 
toilet??  Better arrangement of fencing & areas.  More big name riders. 

 Dual slalom! 

 Have more practice. 

 Host slalom.  Gondola to the top.  More technical Pumptrack. 
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 If possible the downhill splits should have been earlier instead of just the bottom part of 
the course.  Also some more live cameras could have been placed further up the hill, but I 
know that's not always so simply done... 

 It seemed better tied with an EWS for the Enduros.  Either get rid of Enduro or have all the 
best people there.  I think Crankworx Enduros are too long and draining for a week long of 
events though.  Kinda dangerous for athletes to do multiple events.  Or utilize the lift more 
and have it focus on the racing not the transfers.   Also practices seem to overlap a bit.  
This is tough.  Downhill needs the most practice availability.  Slalom qualifying the same 
time is tough.  We only need a few laps for Pumptrack practice too.  Could be a tighter 
schedule for that event.  Daytime to dusk could be better for photos too.  

 Longer practice for downhill events. 

 Make it longer.  The events are too close together.  Practice for multiple events are hard to 
make.  

 More notice of other events such as the Air DH, that could have attracted more riders if 
there had been prior notice.  Perhaps relocating the TOA Enduro closer to the weekend?  I 
think it doesn't attract as many amateurs because of its midweek placing.  Maybe perhaps 
a women’s only event? 

 More practice for the amateurs.  A skyline sprint warrior ADULTS race.  "Event village" - 
cheap camping accommodation for those VANZACS More things to buy!!!!!    

 Shuttle to the top of Stage seven for the Enduro riders. 

 Somehow make it possible for more athletes to get a chance to try and qualify for main 
events. 

 The Enduro courses were a big let-down based on last year.  Bring back the doc land and 
more technical tracks.  And back to the weekend please. 

 The Enduro was Dull.  It would be good to have freedom for the stages, watching 
everyone cycle to their start times for the stages was like watching people on a cycle tour. 

 
Comments coded to “cost/packages/locals night”: 

 Discounts on entry fees for attending multiple events. 

 For competitors, have a discount for doing multiple events they need to pay for, as the 
price of one of the events includes the tickets for the whole week.  So it is expensive 
because you are paying for the whole week when you already have. 

 Keep the local free night please.  Really well run event. 

 Keep the prices down. 

 Keep up the good work.  Free afternoon for locals. 

 Local discounts.  If you want to boost attendance, make it less expensive for locals to 
attend.  Also, add a time where it is free to come visit all the vendors.  No racing, just 
retail.  It would be great for retailers. 

 Lower locals price for four day pass.  Great to see huge crowd on local's day - would be 
good to get that support throughout the event but not affordable for locals at $80pp.  

 Lower prices.  

 Lower the ticket prices.  Bring back the EWS event. 

 More kid/ family friendly events - clearer ticket prices maybe posters up around the site. 

 More practice for the amateurs.  A skyline sprint warrior ADULTS race.  "Event village" - 
cheap camping accommodation for those VANZACS.  More things to buy!!!!!    

 Reduced entry price for guardians athletes under the age of 16yrs? 

 Review children's pricing (the more children at these events the better for the future of the 
sport!).  Encourage even more exhibitors to the expo. 

 That when you enter a race and get your multi day pass, any further races entered are 
discounted. For example, the downhill was $130.  That covered a $80 multi day pass and 
a $50 race.  The air dh was an extra $100 on top of the $130.  It should be $130 and an 
extra $20 for the air dh because you already have the multi day pass.  Would've entered 
more events at that cheaper price or just take out the multi day pass and add a second 
option to race just the race and not get the pass. 
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Comments coded to “food and vendors”: 

 Better marshals on the race track (educate them about rider safety).  More food venders 
and/or food vouchers for media/VIP media.  

 Cheaper beer. 

 Find better spot for Crankworx goods tent. 

 Get the PA system to more places around the venue.  Improve access to the gondola by 
making it free.  Allow vendors to have stickers and encourage them to have more free stuff 
to give away.  This is a fading tradition that needs to be supported to bring the next 
generation through in support of the sport. 

 Have cheaper beer available. 

 Healthier food options? 

 Keep it up.  Some more food and drinks up closer next to the event.  Not just for VIP. 

 Local discounts.  If you want to boost attendance, make it less expensive for locals to 
attend.  Also, add a time where it is free to come visit all the vendors.  No racing, just 
retail.  It would be great for retailers. 

 More food for media.  More demo bikes?  More tracks to ride on skyline?  

 More free Redbull. 

 More freebies, more evening activities. 

 Review children's pricing (the more children at these events the better for the future of the 
sport!).  Encourage even more exhibitors to the expo. 

 
Comments coded to “PA/commentary/screens/music”: 

 Downhill on Sunday worked well.  A microphone at the volunteers dinner so everyone 
could hear the speeches. 

 Ensuring events are clearly identified, more mountain biking events leading up to Deep 
Summer from the Slope Style, as many patrons left. 

 Get the PA system to more places around the venue.  Improve access to the gondola by 
making it free.  Allow vendors to have stickers and encourage them to have more free stuff 
to give away.  This is a fading tradition that needs to be supported to bring the next 
generation through in support of the sport. 

 If possible the downhill splits should have been earlier instead of just the bottom part of 
the course.  Also some more live cameras could have been placed further up the hill, but I 
know that's not always so simply done... 

 More music, I loved the concert at the Lakefront last year.  There wasn't much publicity 
about it which resulted in poor numbers, however I still enjoyed it. 

 More toilets inside the event area.  More projecting screen to show the race.  More good 
and cheap food.  Such as, $2 sausage sizzle.  

 Swap the big screen position with the kids area or maybe have an additional big screen 
there.  Maybe put the kids area in the VIP car park behind the big screen.  Need to work 
out how you could accommodate another 1000 people around the event/finish area. 

 Techno music. 

 Try to incorporate some sort of live music either at the venue at the end of each day or at 
a local bar in town. 

 
Comments coded to “race updates/Facebook or mobile app info/info stands”: 

 A map of all events etc. 

 Clearly stating times of shuttle pickups more practice and less practice early in the 
morning. 

 Ensuring events are clearly identified, more mountain biking events leading up to Deep 
Summer from the Slope Style, as many patrons left. 

 More accessible info about event timings to help decision making around when to come 
and where to be. 

 More kid/ family friendly events - clearer ticket prices maybe posters up around the site. 

 More of the same - Better pre-event information with more detail - Improve the website. 
Quite confusing, especially for Kidsworx. 
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 No general enquiries desk.  I think some of the events could be more spectator friendly, 
design and layout needs to be considered more in this area. 

 Start a Facebook page.  Have weekly posts about who is coming, events like air DH, bikes 
that will be available to demo etc.  This will get public interest well in advance.  It is cheap 
advertising and very effective. 

 
Comments coded to “Enduro”: 

 Enduro to include grade five tracks. 

 Get the giant 2W Enduro organizers to run the giant toa.  Also there was plenty of time for 
waiting at the top of each stage which was good.  

 Have EWS being part of Crankworx. 

 It seemed better tied with an Ews for the Enduros.  Either get rid of Enduro or have all the 
best people there.  I think Crankworx Enduros are too long and draining for a week long of 
events though.  Kinda dangerous for athletes to do multiple events.  Or utilize the lift more 
and have it focus on the racing not the transfers.   Also practices seem to overlap a bit.  
This is tough.  Downhill needs the most practice availability.  Slalom qualifying the same 
time is tough.  We only need a few laps for Pumptrack practice too.  Could be a tighter 
schedule for that event.  Daytime to dusk could be better for photos too.  

 Lower the ticket prices.  Bring back the EWS event. 

 More professional media accreditation and corresponding access as previously detailed.  
Reduce wait time during events (if possible).  Make it a priority to bring EWS back - at the 
first Rotorua Crankworx that created a far more diverse audience on many levels. 

 The Enduro courses were a big let-down based on last year.  Bring back the doc land and 
more technical tracks.  And back to the weekend please. 

 The Enduro was Dull.  It would be good to have freedom for the stages, watching 
everyone cycle to their start times for the stages was like watching people on a cycle tour. 

 
Comments coded to “accessibility/public transport”: 

 Free transport from downtown.  

 Keep up the great work improve access for athletes and family of athletes. 

 Let more unknown names do the events they want to do. 

 More accessible info about event timings to help decision making around when to come 
and where to be. 

 Shuttles to and from the venue (and that is a minor observation). 

 Somehow make it possible for more athletes to get a chance to try and qualify for main 
events. 

 Swap the big screen position with the kids area or maybe have an additional big screen 
there.  Maybe put the kids area in the VIP car park behind the big screen.  Need to work 
out how you could accommodate another 1000 people around the event/finish area. 

 
Comments coded to “parking facilities/signage/entry/promotion of events/security”: 

 Access from carpark. 

 Better parking. 

 Have an area for athletes to park at Skyline itself. 

 More notice of other events such as the Air DH, that could have attracted more riders if 
there had been prior notice.  Perhaps relocating the TOA Enduro closer to the weekend?  I 
think it doesn't attract as many amateurs because of its midweek placing.  Maybe perhaps 
a women’s only event? 

 Security needs tightening / Skyline needs to work for not against and realise there are 
others. 

 Smoother transition/better promotion of evening events. 

 The entertainment provided after events.. bands etc., communicated clearer to the public 
so more attend, because they were awesome to watch and listen to, unfortunately people 
left straight after the event finished. 
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Comments coded to “cooperation from skyline”: 

 Fix Kidsworx.  Figure out how to get better planning and support from Skyline.  The friction 
created by the two organizations does affect the spectator and athlete's experience. 

 Get the PA system to more places around the venue.  Improve access to the gondola by 
making it free.  Allow vendors to have stickers and encourage them to have more free stuff 
to give away.  This is a fading tradition that needs to be supported to bring the next 
generation through in support of the sport. 

 Have an area for athletes to park at Skyline itself. 

 Host slalom.  Gondola to the top.  More technical Pumptrack. 

 It would be nice if the athletes got to use the gondola bike shuttling through their event 
entry fee. 

 Security needs tightening / Skyline needs to work for not against and realise there are 
others. 

 
Comments coded to “volunteer organisation”: 

 Better marshals on the race track (educate them about rider safety).  More food venders 
and/or food vouchers for media/VIP media.  

 Coffee for volunteer (marshal the whole day in the cold was a bit harsh). 

 Do not have 10 hour volunteer shifts - how are we supposed to get water, food, go to the 
toilet??  Better arrangement of fencing & areas.  More big name riders. 

 Have a very serious talk to any prospective DH shuttle drivers about their SIGNIFICANT 
responsibilities, ferrying 10+ people up the mountain.  There should be a formal induction 
and drivers should sign a commitment to adhere to certain simple standards.  There was 
an accident on the mountain last year, where a van went over the edge.  I saw numerous 
close-calls between vans this year, drivers being needlessly reckless, trailers clipping 
banks etc.  Seriously, two years now it's been a debacle. 

 Make sure there is shade provided for volunteers, weather was very hot this year. 
 
Comments coded to “support for media”: 

 For media/staff, ideally a travel partnership with an airline for cheaper flights to NZ (and 
Rotorua), plus travel partnerships for cheap car hire during the event, meaning less 
reliance on shuttle buses, etc. 

 More professional media accreditation and corresponding access as previously detailed.  
Reduce wait time during events (if possible).  Make it a priority to bring EWS back - at the 
first Rotorua Crankworx that created a far more diverse audience on many levels. 

 Organise photographers for the younger riders instead of all the pros. 

 Try and finish events earlier to aid with media, and don't put the whip-off and the Enduro 
on the same day! 

 
Comments coded to “kids activities”: 

 Fix Kidsworx.  Figure out how to get better planning and support from Skyline.  The friction 
created by the two organizations does affect the spectator and athlete's experience. 

 Keep kids involved and add more events.  Lots of fun for the kids. 

 More kid/ family friendly events - clearer ticket prices maybe posters up around the site. 

 More kids events. 
 
Comments coded to “toilets/rubbish/recycling”: 

 More toilets inside the event area.  More projecting screen to show the race.  More good 
and cheap food.  Such as, $2 sausage sizzle.  

 Nice flushable mobile toilets especially for VIP area. 

 Recycling!  Please.  Evening events - timetabling could be improved. 
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Comments coded to “nothing”: 

 N/A (x2). 

 Nil. 

 None it seemed to be running very smoothly!!!!!!!!!! 

 None.  Looking forward to the next one.  Being able to buy VIP tickets for each day was 
great. 

 Nothing comes to mind. 

 Nothing except stay in Rotorua for more days and extend the contract for 10 years. 

 Nothing, everyone was amazing!  Bring on next year!!! 

 Nothing (x3). 
 
Comments coded to “positive comments”: 

 Downhill on Sunday worked well.  A microphone at the volunteers dinner so everyone 
could hear the speeches. 

 Get the giant 2W Enduro organizers to run the Giant Toa.  Also there was plenty of time 
for waiting at the top of each stage which was good.  

 I think everyone did really well. 

 I would recommend to anyone to come along and see or join in the event to make 
everything possible in Rotorua. 

 Just go hard out like it every year. 

 Just keep up the good work. 

 Keep it up.  Some more food and drinks up closer next to the event.  Not just for VIP. 

 Keep the local free night please.  Really well run event. 

 Keep up the good work guys! 

 Keep up the good work. 

 Keep up the good work.  Free afternoon for locals. 

 Keep up the great work improve access for athletes and family of athletes. 

 Like the free spirit of these events and no rules like UCI and MTB riders can just ride there 
bike and put on a show. 

 Make it as good as this one! 

 None,  looking forward to the next one.  Being able to buy VIP tickets for each day was 
great. 

 Nothing, everyone was amazing!  Bring on next year!!! 

 Some dirt jumping style riding/comps for local riders, otherwise keep doing the same 
awesome stuff that you're currently doing! 

 
Comments coded to “other”: 

 I have completed a report and handed it to Dave Hamilton. 

 Increased funding support for NZ Government and Rotorua Inc funders. 

 It must stay in Rotorua. 
 
 
44. (All) - On a scale of one to five, with five being great and one being poor, how was your 

overall experience at the 2015 Crankworx Rotorua event. 
Number Percent % ex non spec.

Poor 1 0.4% 0.6%

Below average 1 0.4% 0.6%

Average 6 2.4% 3.4%

Good 39 15.5% 22.0%

Excellent 130 51.8% 73.4%

Not specified 74 29.5%

Total 251 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
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APPENDIX FOUR:  TABULATED SURVEY DATA FOR 

SPECTATORS  
 
A simplified survey was created to lessen the survey burden on spectators to Crankworx.  There 
were 453 completed surveys received from Spectators of the event.  The sample was collected by 
collecting people’s email addresses so they could be sent a link to the survey.  Emails were also 
sent to those that had purchased event tickets online, and to all participants who provided an 
email address.   
 
There were three different groups of questions that respondents could answer.  As it was an 
online survey, questions that were not relevant to any group were not shown.  The three groups 
were: 
All = All athletes. 
VTR = Athletes who did not live in Rotorua (ie, excluding Rotorua residents). 
Int = International visitors to New Zealand. 
 
For each question below, the question has been coded into one of the groups above to illustrate 
who could respond to each question. 
 
(All) - Are you a (please tick one only)? 

Number Percent

Spectator 453 64.3%

Participant 104 14.8%

Other 147 20.9%

Not specified 0 0.0%

Total 704 100.0%  
 
Note: The results of the Participant and other survey are in Appendix Two. 
 
 
1. (All) – Which events did you attend? 

Number Percent

Crankworx Rotorua Slopestyle 392 86.5%

Crankworx Rotorua DH presented by iXS 314 69.3%

Rotorua Pump Track Challenge presented by RockShox 260 57.4%

Mons Royale Dual Speed and Style 199 43.9%

Whip-Off Championships presented by SPANK 190 41.9%

Crankworx Rotorua Air DH 178 39.3%

Skyline Warrior DH Race 108 23.8%

GIANT Toa Enduro 75 16.6%

Hipster DH Race presented by Spawn Cycles 57 12.6%

Kidzworx 50 11.0%

Tamariki Track 37 8.2%

Kidsworx Pimp My Ride 32 7.1%

Kidsworx Pump Track Skills Coaching 28 6.2%

Welcoming and Opening of CWX Rotorua 25 5.5%

Tiki Tour Scavenger Hunt 22 4.9%

Deep Summer Rotorua Photo Challenge 19 4.2%

Other 2 0.4%

Not specified 8 1.8%

Sample 453

Note: Not additive as respondents could attend more than one event  
 
Other specified: 

 Locals night. 

 Watched lots of practise sessions. 
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2. (All) - Where do you normally live? 

Number Percent % ex non spec.

North Island - New Zealand

Bay of Plenty 143 31.6% 32.3%

Northland 4 0.9% 0.9%

Auckland 99 21.9% 22.3%

Taupo 7 1.5% 1.6%

Waikato (ex. Taupo) 50 11.0% 11.3%

East Coast/Gisborne 3 0.7% 0.7%

Hawkes Bay 11 2.4% 2.5%

Manawatu-Wanganui 12 2.6% 2.7%

Taranaki 16 3.5% 3.6%

Wellington/Wairarapa 40 8.8% 9.0%

South Island - New Zealand

Nelson/Marlborough/Tasman 6 1.3% 1.4%

West Coast 0 0.0% 0.0%

Canterbury 11 2.4% 2.5%

Otago 6 1.3% 1.4%

Southland 0 0.0% 0.0%

International

Australia 23 5.1% 5.2%

Canada 2 0.4% 0.5%

China 0 0.0% 0.0%

Fiji 0 0.0% 0.0%

France 0 0.0% 0.0%

Germany 2 0.4% 0.5%

Malaysia 0 0.0% 0.0%

Samoa 0 0.0% 0.0%

Singapore 1 0.2% 0.2%

South Korea 0 0.0% 0.0%

Taiwan 0 0.0% 0.0%

Tonga 0 0.0% 0.0%

United Kingdom 2 0.4% 0.5%

USA 2 0.4% 0.5%

Other 3 0.7% 0.7%

Not specified 10 2.2%

Total 453 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Summary table: 

Number Percent % ex non spec.

North Island 385 85.0% 86.9%

South Island 23 5.1% 5.2%

International 35 7.7% 7.9%

Not specified 10 2.2%

Total 453 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified responses removed  
 
Other international specified: 

 New Caledonia (x2). 

 Switzerland. 
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3. (All) - If from the Bay of Plenty, where in the Bay of Plenty do you normally live (nearest 
town/city)? 

Number Percent % ex non spec.

Rotorua 108 75.5% 75.5%

Other 35 24.5% 24.5%

Not specified 0 0.0%

Total 143 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Other specified: 

 Galatea.  45 mins from Rotorua. 

 Katikati. 

 Mt Maunganui (x2). 

 Ngongotaha (x2). 

 Ohope. 

 Opotiki. 

 Papamoa (x3). 

 Tauranga (x17). 

 Te Puke (x3). 

 Whakatane (x4). 
 
 
4a.  (VTR) - Was this event the main reason for you coming to Rotorua? 

Number Percent % ex non spec.

Yes 306 88.7% 95.6%

No 14 4.1% 4.4%

Not specified 25 7.2%

Total 345 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
 
4b.  (VTR) – If not, what was the main reason for you coming to Rotorua? 
 
Comments specified: 

 I have a holiday home there. 

 Mountain biking (x6).  

 MTB with a group of girlfriends. 

 Ride my bike. 

 To ride in the Redwoods (x2). 

 To visit my partner, we both went to Crankworx. 

 Vacation. 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  124 

 
5.  (VTR) - How long are you staying in Rotorua? 

Number Percent % ex non spec.

Day visitor 72 20.9% 22.6%

One night 11 3.2% 3.5%

Two nights 51 14.8% 16.0%

Three nights 56 16.2% 17.6%

Four nights 42 12.2% 13.2%

Five nights 38 11.0% 11.9%

Six nights 11 3.2% 3.5%

Seven nights 7 2.0% 2.2%

Eight nights 17 4.9% 5.3%

Nine nights 7 2.0% 2.2%

Ten nights 3 0.9% 0.9%

Eleven nights 0 0.0% 0.0%

Twelve nights 1 0.3% 0.3%

Thirteen nights 1 0.3% 0.3%

Fourteen nights 0 0.0% 0.0%

Over two weeks to 30 days 1 0.3% 0.3%

30 days and over 0 0.0% 0.0%

Not specified 27 7.8%

Total 345 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Data for those who stayed overnight in Rotorua: 
Sample 246

Minimum length of stay (nights) 1

Maximum length of stay (nights) 23

Total length of stay (nights) 1,031

Average length of stay (nights) 4.2

Median length of stay (nights) 4

Mode length of stay (nights) 3

Note: excludes day visitors  
 
 
6. (VTR) - Did this event displace another potential visit to Rotorua sometime during the 

previous or upcoming 12 months not related to Crankworx? 
Number Percent % ex non spec.

Yes 33 9.6% 10.4% (go to Q7)

No 258 74.8% 81.4% (go to Q9)

Don't Know 26 7.5% 8.2% (go to Q9)

Not specified 28 8.1%

Total 345 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
7. (VTR) - Did you stay in Rotorua longer than you had originally planned because of this 

event? 
Number Percent % ex non spec.

Yes 7 21.2% 21.9% (go to Q8)

No 25 75.8% 78.1% (go to Q9)

Not specified 1 3.0%

Total 33 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed
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8.  (VTR) - How many extra nights did you stay in Rotorua? 
 
Number of extra nights stayed in Rotorua: 

Number Percent

One night 2 28.6%

Two nights 1 14.3%

Three nights 1 14.3%

Four nights 0 0.0%

Five nights 1 14.3%

Six nights 1 14.3%

Seven nights 0 0.0%

Eight nights 0 0.0%

Nine nights 0 0.0%

Ten nights 0 0.0%

More than 10 nights 1 14.3%

Not specified 0 0.0%

Total 7 100.0%  
 
Sample 7

Minimum length of stay (nights) 1

Maximum length of stay (nights) 19

Total length of stay (nights) 37

Average length of stay (nights) 5.3

Median length of stay (nights) 3

Mode length of stay (nights) 1  
 
 
10. (VTR) - Excluding yourself, how many people (eg, family/friends/team mates) 

accompanied you to Rotorua on this visit? 
 
Number accompanying respondent aged over 15: 
Sample 308

Minimum number of people 0

Maximum number of people 34

Total people 806

Average number of people 2.6  
 
Number accompanying respondent aged under 15: 
Sample 308

Minimum number of people 0

Maximum number of people 10

Total people 235

Average number of people 0.8  
 
Total accompanying people: 
Sample 308

Minimum number of people 0

Maximum number of people 34

Total people 1,041

Average number of people 3.4  
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Results from international respondents 
 
Number accompanying international respondent aged over 15: 
Sample 33

Minimum number of people 0

Maximum number of people 34

Total people 133

Average number of people 4.0  
 
Number accompanying international respondent aged under 15: 
Sample 33

Minimum number of people 0

Maximum number of people 8

Total people 13

Average number of people 0.4  
 
Total people accompanying international respondent: 
Sample 33

Minimum number of people 0

Maximum number of people 34

Total people 146

Average number of people 4.4  
 
 
12. (VTR) - In order to work out the economic impact of an event, we need to have an 

understanding of your spending during this event.  Please answer Q12 as either an 
individual or as a group (recording total group spending). 

Group Size for Spectators Number Percent

Individuals 139 53.7%

Group of Two 44 17.0%

Group of Three 23 8.9%

Group of Four 29 11.2%

Group of Five 13 5.0%

Group of Six 7 2.7%

Group of Seven 1 0.4%

Group of Eight 0 0.0%

Group of Nine 1 0.4%

Group of Ten 0 0.0%

Goup of > Ten 2 0.8%

Total responses 259 100.0%

Total number of people represented 585

Average number of people per survey response 2.3  
 
Notes for financial calculations of the event on Rotorua: 

 All Rotorua residents spending (ie, local spending) was removed. 

 Calculations only include people who identified any spending. 

 Excludes respondents who indicated that the event was not their main reason for visiting 
Rotorua (16 respondents representing 32 people).  Of these, two respondents, 
representing two people were re-included as they indicated that they stayed in Rotorua 
longer than intended due to the Crankworx event. 

 Only counted people who came to Rotorua for this event and did not substitute a trip 
planned for the future.  A total of 31 respondents (representing 70 people) were excluded 
because they stated that they would have visited anyway.  These are known as 
“timeswitchers”.  Of these, 6 respondents (representing 13 people) were modified to only 
include impacts from extended days stayed and re-introduced as they indicated that they 
increased their stay in Rotorua due to the Crankworx event.  

 Results have been split further into domestic and international origins. 
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12. (VTR) - Please estimate spending during your visit to Rotorua on the following things? 
 
All spending from total sample – accommodation 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $22,000.00

Total spend $94,064.00

Average spend per group $363.18

Average spend per person $160.79

Total people represented 585  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $8,000.00

Total spend per group $76,372.67

Average spend per group $294.88

Average spend per person $130.55

Total people represented 585  
 
All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $2,000.00

Total spend per group $19,201.00

Average spend per group $74.14

Average spend per person $32.82

Total people represented 585  
 
All spending from total sample – shopping/retail 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $15,000.00

Total spend per group $62,077.17

Average spend per group $239.68

Average spend per person $106.11

Total people represented 585  
 
All spending from total sample – travel within Rotorua (includes car, petrol, taxi etc.). 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $2,968.00

Total spend per group $23,078.50

Average spend per group $89.11

Average spend per person $39.45

Total people represented 585  
 
All spending from total sample – other spending 
Sample (no of responses) 259

Minimum spend per group $0.00

Maximum spend per group $7,500.00

Total spend per group $11,338.00

Average spend per group $43.78

Average spend per person $19.38

Total people represented 585  
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Other spending specified: 

 Bike hire/uplift. 

 Bike maintenance. 

 Crankworx merchandise and clothes. 

 Fix broken bits on my MTB. 

 Gondola and shuttle passes. 

 I water for this event for months.  It gave me an opportunity to demo bikes that I am 
shopping for.  The bike that I was able to ride is only sold at Bike Culture in Rotorua.   The 
entry level model is $7500.00.  This event is how bikes like this are sold.  While I have not 
purchased my new bike yet it solidified that purchase for me.  I will buy this bike in New 
Zealand and the demo opportunities at this event enable that.  Also it highlights your 
biking area both skyline and the Redwoods.   

 Misc - I know it was about $1500 all up excl. flights. 

 MTB Hire. 

 My entry fee? 

 Purchases at vendor stalls at Crankworx. 

 Shuttles, Whaka and Whirinaki Forest. 

 Souvenir CRWX hat. 

 VIP tickets. 
 
All spending from total sample – total spending 
Sample (no of responses) 259

Minimum spend per group $15.00

Maximum spend per group $34,000.00

Total spend per group $286,131.33

Average spend per group $1,104.75

Average spend per person $489.11

Total people represented 585  
 
 
Spectator spend in Rotorua (from Domestic Respondents) 
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Sample (no of responses) 234 234 234 234 234 234 234

Minimum spend per group $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $15.00

Maximum spend per group $2,000.00 $2,000.00 $1,200.00 $15,000.00 $700.00 $7,500.00 $17,750.00

Total spend per group $58,154.00 $55,102.67 $13,071.00 $51,147.17 $13,180.50 $11,098.00 $201,753.33

Average spend per group $248.52 $235.48 $55.86 $218.58 $56.33 $47.43 $862.19

Average spend per person $114.70 $108.68 $25.78 $100.88 $26.00 $21.89 $397.94

Total people represented 507 507 507 507 507 507 507  
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Participant spend in Rotorua (from International Respondents) 

International spend in Rotorua A
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Sample (no of responses) 25 25 25 25 25 25 25

Minimum spend per group $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $260.00

Maximum spend per group $22,000.00 $8,000.00 $2,000.00 $1,000.00 $2,968.00 $140.00 $34,000.00

Total spend per group $35,910.00 $21,270.00 $6,130.00 $10,930.00 $9,898.00 $240.00 $84,378.00

Average spend per group $1,436.40 $850.80 $245.20 $437.20 $395.92 $9.60 $3,375.12

Average spend per person $460.38 $272.69 $78.59 $140.13 $126.90 $3.08 $1,081.77

Total people represented 78 78 78 78 78 78 78  
 
 
13a.  (Int) – Was this event the main reason for your coming to New Zealand? 

Number Percent % ex non spec.

Yes 18 51.4% 52.9%

No 16 45.7% 47.1%

Not specified 1 2.9%

Total 35 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
13a.  (Int) – If no, what was the main reason for you coming to New Zealand? 
 
Comments specified: 

 Just to experience New Zealand as we've never been there.  The impetus was the 
discounted tickets offered by Air New Zealand last Aug 2015. 

 Mountain bike holiday, but wanted to see Crankworx as well. 

 Mountain biking. 

 Mountain bike riding the Redwoods. 

 Mountain biking with a group of girlfriends. 

 Ride redwoods. 

 Riding. 

 Trans NZ Enduro. 

 Trans NZ the week before. 

 Travel and for work I fly through New Zealand. 

 Vacation. 

 Visit friends but son racing at Crankworx also. 

 Visiting family. 

 Wedding. 

 Work and travel. 
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14.  (Int) - How long are you staying in New Zealand (including time spent in Rotorua) 

Number Percent % ex non spec.

One night 0 0.0% 0.0%

Two nights 0 0.0% 0.0%

Three nights 1 2.9% 3.0%

Four nights 0 0.0% 0.0%

Five nights 0 0.0% 0.0%

Six nights 2 5.7% 6.1%

Seven nights 2 5.7% 6.1%

Eight nights 6 17.1% 18.2%

Nine nights 3 8.6% 9.1%

Ten nights 3 8.6% 9.1%

Eleven nights 0 0.0% 0.0%

Twelve nights 1 2.9% 3.0%

Thirteen nights 1 2.9% 3.0%

Fourteen nights 4 11.4% 12.1%

Over two weeks to 30 days 8 22.9% 24.2%

30 days to 60 days 1 2.9% 3.0%

Over 60 days 1 2.9% 3.0%

Not specified 2 5.7%

Total 35 100.0% 100.0%

Note: % ex non spec. is the percentage with non specified results removed  
 
Data for those who stayed overnight in New Zealand: 
Sample 33

Minimum length of stay (nights) 3

Maximum length of stay (nights) 210

Total length of stay (nights) 657

Average length of stay (nights) 19.9

Median length of stay (nights) 10

Mode length of stay (nights) 8  
 
 
14a.  (Int) - How did you travel to New Zealand? 

Number Percent

Plane 35 100.0%

Other 0 0.0%

Not specified 0 0.0%

Total 35 100.0%  
 
Airline specified: 

 Air Canada/Air New Zealand. 

 Air New Zealand (Virgin Airlines). 

 Air New Zealand (x12). 

 Emirates (x8). 

 Hawaiian. 

 Jetstar (x2). 

 Qantas. 

 Singapore Airlines. 

 Virgin / Air NZ. 

 Virgin Australia. 

 Virgin (x5). 
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14b.  (Int) - How did you travel to the Bay of Plenty and Rotorua? 

Number Percent

Private car 17 48.6%

Bus 4 11.4%

Plane 5 14.3% [go to Q14c]

Other 8 22.9%

Not specified 2 5.7%

Sample 35 100.0%

Note: Not additive as respondents could use multiple methods of travel  
 
Other specified: 

 Camper Van (Britz). 

 Hire car (x2). 

 Hire vehicle. 

 Mini-bus. 

 Rental car. 

 Rental van. 

 Rental. 
 
 
14c.  (Int) - If travelled by plane, which of the following best describes your travel class for this 

visit to New Zealand? (tick all that apply) 
Number Percent

First class 0 0.0%

Business class 0 0.0%

Premium economy 2 40.0%

Economy - discount or standard 3 60.0%

Not specified 0 0.0%

Total 5 100.0%

Note: Not additive as respondents could use multiple methods of travel  
 
 
15. (Int) - Did this event displace another potential visit to New Zealand sometime during the 

previous or upcoming 12 months not related to Crankworx? 
Number Percent % ex non spec.

Yes 4 11.4% 12.1% (go to Q16)

No 26 74.3% 78.8% (go to Q17)

Don't Know 3 8.6% 9.1% (go to Q17)

Not specified 2 5.7%

Total 35 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
 
 
16. (Int) - Did you stay in New Zealand longer than you had originally planned because of this 

event? 
Number Percent

Yes 1 25.0% (go to Q17)

No 3 75.0% (go to Q18)

Not specified 0 0.0%

Total 4 100.0%  
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17.  (Int) - How many extra nights did you stay in New Zealand? 
 
Number of extra nights stayed in New Zealand: 

Number Percent

One night 0 0.0%

Two nights 0 0.0%

Three nights 0 0.0%

Four nights 0 0.0%

Five nights 1 100.0%

Six nights 0 0.0%

Seven nights 0 0.0%

Eight nights 0 0.0%

Nine nights 0 0.0%

Ten nights 0 0.0%

Not specified 0 0.0%

Total 1 100.0%  
 
Sample 1

Minimum length of stay (nights) 5

Maximum length of stay (nights) 5

Total length of stay (nights) 5

Average length of stay (nights) 5.0  
 
 
19. (Int) – Excluding yourself, how many people (eg, family/friends/team mates) 

accompanying you to New Zealand on this visit? 
 
Number accompanying respondent aged over 15: 
Sample 31

Minimum number of people 0

Maximum number of people 9

Total people 83

Average number of people 2.7  
 
Number accompanying respondent aged under 15: 
Sample 31

Minimum number of people 0

Maximum number of people 8

Total people 14

Average number of people 0.5  
 
Total accompanying people: 
Sample 31

Minimum number of people 0

Maximum number of people 9

Total people 97

Average number of people 3.1  
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20. (Int) - In order to work out the economic impact of an event, we need to have an 

understanding of your spending during this event.  Please answer Q21 as either an 
individual or as a group (recording total group spending). 

Group Size for Spectators Number Percent

Individuals 8 66.7%

Group of Two 3 25.0%

Group of Three 0 0.0%

Group of Four 0 0.0%

Group of Five 0 0.0%

Group of Six 0 0.0%

Group of Seven 0 0.0%

Group of Eight 1 8.3%

Total responses 12 100.0%

Total number of people represented 22

Average number of people per survey response 1.8  
 
 
Notes for financial calculations of the event on New Zealand: 

 Only international respondents are included. 

 Excludes those who did not come to New Zealand solely for this event (16 respondents 
representing 33 people), although 1 respondent representing 1 person was re-introduced 
as they indicated that they stayed in New Zealand longer due to Crankworx.  This return 
was adjusted so that only the extra days they stayed were used in the economic impact.   

 Excludes people who substituted a trip planned for the future.  A total of 2 respondents 
(representing 2 people) were excluded because they stated that they would have visited at 
another time.  One of these two was re-introduced as they stayed in New Zealand longer 
than they would have otherwise due to Crankworx.  This return was adjusted so that only 
the extra days they stayed were used in the economic impact. These are known as 
“timeswitchers”. 

 Calculations only include people who identified any spending. 
 
 
21. (Int) - Total expenditure (NZ$) in New Zealand 
 
All spending from total sample – accommodation 
Sample (no of responses) 12

Minimum spend per group $0.00

Maximum spend per group $2,000.00

Total spend $7,112.08

Average spend per group $592.67

Average spend per person $323.28

Total people represented 22  
 
All spending from total sample – food and/or beverages (not included in accommodation) 
Sample (no of responses) 12

Minimum spend per group $41.67

Maximum spend per group $2,000.00

Total spend per group $7,341.67

Average spend per group $611.81

Average spend per person $333.71

Total people represented 22  
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All spending from total sample – entertainment, sightseeing and attractions (not included in 
entry ticket) 
Sample (no of responses) 12

Minimum spend per group $0.00

Maximum spend per group $500.00

Total spend per group $3,183.33

Average spend per group $265.28

Average spend per person $144.70

Total people represented 22  
 
All spending from total sample – shopping/retail 
Sample (no of responses) 12

Minimum spend per group $50.00

Maximum spend per group $21,000.00

Total spend per group $25,666.67

Average spend per group $2,138.89

Average spend per person $1,166.67

Total people represented 22  
 
All spending from total sample – travel within New Zealand (includes car, petrol, taxi etc.). 
Sample (no of responses) 12

Minimum spend per group $10.00

Maximum spend per group $2,950.00

Total spend per group $7,196.67

Average spend per group $599.72

Average spend per person $327.12

Total people represented 22  
 
All spending from total sample – other spending 
Sample (no of responses) 12

Minimum spend per group $0.00

Maximum spend per group $0.00

Total spend per group $0.00

Average spend per group $0.00

Average spend per person $0.00

Total people represented 22  
 
All spending from total sample – total spending 
Sample (no of responses) 12

Minimum spend per group $178.75

Maximum spend per group $28,300.00

Total spend per group $50,500.42

Average spend per group $4,208.37

Average spend per person $2,295.47

Total people represented 22  
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Event experience questions: 
 
22. (All) – Please rate the following based on your experiences during the Crankworx event 
 
a)  Guide sheets/maps: 

Number Percent % ex non spec.

Poor 9 2.0% 2.2%

Below average 11 2.4% 2.7%

Average 72 15.9% 17.9%

Good 209 46.1% 52.0%

Excellent 101 22.3% 25.1%

Not specified 51 11.3%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 All the family had a great time.  

 Great event. 

 Great layout and easy to follow on maps. 

 Great positive time.  Well run event. 

 Lots of info. 

 Need more toilets. 

 The website schedule was cumbersome to use.  The printed version at Crankworx was 
brilliant. 

 Very good diagrams.  Maybe place a few smaller maps on sign boards or something up 
around the base of the tracks. 

 Website guide was confusing.  Printed handout was much better. 

 What can you say.  It was epic. 
 
Comments specified for “good”: 

 All relevant information was available in the booklet. 

 Don't think it showed where the slope style was. 

 Easy to navigate. 

 Easy to understand. 

 Even though I knew my way around I still found the map with timetable on to be most 
helpful. 

 Helpful for navigating my way around the event.  Accurate. 

 No issues. 

 Really need to get the big screens in a position that can be seen from the DH track, 
maybe in the centre of the arena?  Speaker placement on the DH track would be good so 
you can hear times etc., if not near the finish area.  Music playing near the spectators on 
tracks being used for events (Air DH, slopestyle, DH), would add to the atmosphere and 
hopefully everyone will get a bit more vocal!  Rather than music just at the bottom.  

 The map was fine, but there was so little info about what was happening and when.  We 
were watching stuff but didn't even know what we were watching.  During the downhill 
racing we loved watching the whole track on the big screen, but saw no point in the big 
screen otherwise.  Here's a suggestion - we could hear the prize giving for the kids race 
over the loudspeaker, why not broadcast it on the screen at the same time so it can be 
seen by spectators in other parts of the park too. 

 The schedule was great but the event location map was a bit confusing as to where to 
walk to get from the car parking to the event. 

 Timing was a bit off on some of the events but other than that no complaints. 

 Took a while to find Kidsworx. 

 Was expecting the kids little passports like last year and branded year stickers too. 

 Would be good if they showed the best viewing areas for each track. 
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Comments specified for “average”: 

 Could be more large maps around the site detailing where events were taking place and 
how to get to them. 

 Could have done with more ie, practice times for pro events. 

 Didn't get offered any maps on arrival.  Would have been good to sus out where to go 
when I arrived. 

 I couldn't find anywhere on the website where parking was at event centres so I could plan 
ahead.  This needs to be included. 

 I did not receive a guide sheet. 

 I don't recall getting a map or guide sheet. 

 I never got one, but it wasn't too hard to find my way around anyway. 

 Maps were hard to follow. 

 Need more readily available.  Starts - list times etc. 

 Only because of the problems finding the carpark.   

 Only looked online.  Didn't see any other guide sheets or maps. 

 Only used the map at the end of the street where the caravan park was.  

 Spectator points on the Enduro would be good. 

 The guide/map was only of the general sponsor booths.  One of where each event is held 
and on what trail would be nice. 

 The website was difficult to find the daily schedule on.  Was not clear. 

 Time table could have been better set out and made available before the event. 

 Times were different than on the guide sheet. 

 Timetable on internet difficult to follow.  Skyline timetable better than Crankworx one. 

 Tried to find a guide off the net website.  Version was day by day not the whole week 
which would of been easier to read and plan. 

 Was a bit hard to understand. 

 Was hard to figure out what was where. 

 Way finding signage needs to be improved. 

 We did not receive anything on entry.  We had a multiday pass. 

 Website was confusing. 

 When I bought the tickets online, I should have been e-mailed a copy of the guide sheets 
and maps.  Maybe just the time sheet for the events. 

 
Comments specified for “below average”: 

 Didn’t receive any site maps on entry.  Ended up guessing then asking about the various 
courses. 

 I didn't see any guide sheets or maps at the venue. 

 More specific info as to where events were needed.  Had to wander site at times. 

 Poor guide sheets.  No maps of the courses, especially the downhill course.  No indication 
of how to get to the start to walk the course etc.  You need to pay more attention to 
helping spectators with that kind of thing.  

 Really hard to understand what was on and when from the website. 

 Signage for Hipster was poor.  For first timers to Crankworx it was a hassle trying to get 
two u10s to the starting gate.  No signage at top of Gondola. 

 The Crankworx timetable should be given to you when you exchange your computer 
printout for actual tickets.  Same problem as last year.  Only difference this year is we 
found timetables located on some of the exhibitors stands.  Give them out with the tickets - 
this is a MUST. 

 Was a little hard to figure out what to see and when on the day.  Need better maps and 
spectator guidance so we know where to go.  We were wondering around trying to find the 
downhill track from the top as there was no map and almost no signage. 
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Comments specified for “poor”: 

 Did not receive anything at Gondola venue to show what was on, where things were eg, 
finish lines. 

 Didn't see any guide sheets. 

 I did not receive any event timetable or anything of the sort. 

 I expected to receive a kit, with more information such as competitors sequence, for 
example.  More information regarding the competition, the course map, etc.…  Also a t-
shirt would be nice... 

 We purchased VIP tickets online.  Once we got to Skyline car park we advised the event 
coordinator that was directing traffic at the roundabout that we needed to collect our VIP 
cards.  He directed us back down the road to the grass VIP parking area.  Upon arriving at 
the grass VIP car park we were asked for our VIP cards, of which we did not have and 
were still trying to obtain.  We then had to return to Skyline for these.  We went to the 
gazebo out the front of the Skyline venue which was not well signposted.  Once signed in 
there, we were directed round the side to "a tent" which when we arrived at found out it 
was the volunteer tent.  They then told us to try the pavilion which we had passed through 
to get to the incorrect tent.  We have now found our way to the people who could supply 
us with our VIP cards for access.  We were surprised to find that our VIP cards were not 
made up yet and we had to wait whilst the coordinator printed our names, applied them to 
cards, hole punched our cards and then told us they had run out of lanyards so we could 
not have one.  The lack of a lanyard was very painful when entering the different gates for 
each of the areas and to ensure we did not lose our cards also.  Pre purchased VIP cards 
should have been made up and ready for collection I would have thought. 

 
 
b)  Personal service by staff: 

Number Percent % ex non spec.

Poor 2 0.4% 0.5%

Below average 5 1.1% 1.2%

Average 44 9.7% 10.7%

Good 193 42.6% 46.8%

Excellent 168 37.1% 40.8%

Not specified 41 9.1%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 A staff member knocked someone’s beer and it spilt... He brought the punter another!!!  
Top Bloke. 

 All lovely and helpful.  Even got upgraded to free VIP parking.... must have looked Enduro. 

 Didn't need to use much but the team at Kidsworx were amazing!!!! 

 Everyone seemed to have the right spirit for the occasion. 

 Everyone was super friendly and chatty. 

 Friendly and relaxed.  Not one bad experience from the staff involved in the variety of 
activities and purchases.  The only comment would be the wait and 'triaging or handling' of 
sightseers/mountain bikers.  There was a constant line at the gondola and getting people 
up was slow, having worked in Whistler and France on gondolas and as a biker/skier, I 
could see the wait did not relate to the cabin size or the number of people but the way they 
were being loaded.  I think Skyline needs to review how busy places work overseas to 
adapt to the changes in numbers throughout the day.  Treating the gondola in a busy 
period the same as they treat it when quiet, was slow for sightseers and the mountain 
bikers which is not suitable at an international event.  

 Friendly security and ticket staff as usual in Rotorua. 

 Friendly smiles and good attitude even at the end of a hot day. 

 Good.  Helpful happy staff.  Great attitude. 
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 Great dealing with kids. 

 Great experience dealing with volunteer tent and medic tent when my husband was 
injured in the Enduro. 

 I assume you mean Crankworx staff... not staff of stalls, tents etc.? 

 I injured myself and was well taken care of by bike patrol and they showed much 
sympathy and checked in how I was doing the next day.  Entry staff were friendly and 
helpful. 

 Kidsworx staff were amazing!!!! 

 Kidsworx staff were awesome and so were the skyline staff. 

 Kidsworx staff were excellent.  Everyone about the place was enthusiastic anyway. 

 Knowledgeable staff. 

 Local Rotorua support staff were great - friendly, helpful and very involved. 

 Loved the VIP tent and the service was fun and interactive with friendly staff. 

 Nice service. 

 On a positive note we must give a massive thumbs up for the canapes at the VIP tent.  
Awesome spread and certainly did not go hungry that day, thank you.  And a big shout out 
to all the staff present in the VIP tent.  All the security and wait staff were cheerful and 
easy to talk to and get directions. 

 Polite, friendly and helpful. 

 Staff were very helpful. 

 The Crankworx employees were very friendly and helpful. 

 Very enthusiastic man at the ticketing desk welcoming everyone and stoke levels. 

 Very friendly and approachable. 

 Very friendly and efficient. 

 Very helpful and friendly. 

 Volunteers we dealt with were great.  Friendly, committed and enthusiastic. 

 Volunteers were very helpful and friendly and so were exhibitors & bar/food staff. 

 Was lucky enough to experience a few sessions in VIP area.  The service was 
spectacular.  Well done. 

 With young kids we hung out at the kids areas - the staff there were great.  Really 
enthusiastic, encouraging for the kids and made it all fun! 

 
Comments specified for “good”: 

 All very pleasant and helpful. 

 Always friendly. 

 Approachable, helpful and friendly. 

 Friendly people on door. 

 Had a particularly bad experience with one of the volunteers at the exit gate.  First and 
only rude volunteer we came across. 

 Seemed pretty tired by day five but otherwise great. 

 The parking warden could not understand the need for us to access the competitors 
carpark on the night of the Whip-off.  Caused us a major issue as we had a competitor 
with us who was running late.  

 The staff were nice. 

 They were friendly! 

 We arrived early to avoid queues. 

 Would have been good to gain a better understanding of how the demo bike area worked.  
I couldn't figure out what passes we needed, or how the whole system worked so I didn't 
bother trying anything which was a real shame. 

 
Comments specified for “average”: 

 Did not have many run ins with staff but guards and track staff did not seem to have a 
good handle on spectators crossing in the areas that you are supposedly not supposed to 
cross at.  They just kept yelling down the trail but never put someone there to enforce it.  
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 Did not see a lot of event staff about.  Staff on the trade stands and food carts were all 
excellent though. 

 Greeting staff didn't seem too enthused. 

 In general, everything was great.  But customer service with parking was a bit lacking.  
Also inability to fill up car park as it was emptying.  On two separate days we were refused 
entry despite their being car park space on the fields available and cars were also leaving 
creating space.  Very frustrating.  Also no personal service with tickets or ability for a 
family to arrive at different times.  No willingness to hold onto ticket or allow family 
member who had to arrive separately/later to be let in.  But like I said, on the whole, it was 
pretty good. 

 No real service required. 

 On the Wednesday night the parking staff weren't very good at communicating as to what 
to do.  Instead they just stood there not letting cars park in Rowi St reserve and not 
directing cars to other areas.  When I walked through the reserve there was plenty of 
parking spaces available.  On egress they were very casual about directing traffic and 
assisting with the merging streets.  However on return on Saturday they were MUCH 
better and there was directional signage for egress also.  The staff at the gates were very 
casual, not smiling and welcoming.  Same with the Skyline ticket staff on Saturday.  I 
didn't interact with any staff once inside the venue, but they were easily spotted in their 
green shirts and looked very approachable :). 

 Some parking personnel could have been a bit more user friendly. 

 They didn't do much to impact me. 

 They were mean. 

 When volunteers were asked where to go to watch the end of the Hipster, the answer was 
"somewhere over there, just look for anxious mothers". 

 
Comments specified for “below average”: 

 I arrived at Crankworx on Sunday 13 March & presented this printout which included a ride 
on the Luge, but when they gave me the tickets I never got a pass for the Luge and had to 
pay cash for it when I got up the top.  The ticketing office at the bottom of the gondola was 
closed when we got back down the bottom & I couldn’t get any money back. 

 
Comments specified for “poor”: 

 I have not had the chance to give direct feedback to Crankworx about the poor arrogant 
manners of the head of security, who I was told was #### ####.  My son and his friends 
had put my gazebo in the wrong area on Wednesday to assist with practice and their gear.  
On Sunday morning (the day of the DH race) he came over to the boys (I was not quite 
there) and said to them if they do not remove it within 15 minutes he will remove it himself 
in a strong manner.  I accept now that they were in the wrong place.  However, he 
represents Crankworx and treated athletes poorly.  It was completely inappropriate for this 
to occur when they were about to go do their race and he would not back down.  Down Hill 
is a risky sport and having this hang over 15 year old boys mentally was not a good look.  I 
would not want to put it down some of the boys crashes in the final run to this!  Why wait 
until just before their race.  He could have said you are in the wrong place, I know you 
have a race, but please remove when they had finished, or made the request a few days 
earlier.  I do not mind you or Crankworx contacting me further, if needed.  Other than this 
the event was great to be part of and my son and his friends will be back and have no 
other issues with the event or staff.  In fact the other security staff were very helpful.   

 I purchased online VIP tickets to Saturday and Sunday events.  When collecting them 
Friday, no available staff at any entry points to event could direct or show me where the 
uplift location was and common comment passed to me and my companions "I don’t know 
and I have no idea - ask someone else.  This was both ticket checkers at the entrance 
tents and security staff.  It took over half an hour before I found someone that actually 
knew and then the VIP ticket area was closed. 
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c)  Merchandise available: 

Number Percent % ex non spec.

Poor 1 0.2% 0.2%

Below average 12 2.6% 3.0%

Average 56 12.4% 13.8%

Good 207 45.7% 51.0%

Excellent 130 28.7% 32.0%

Not specified 47 10.4%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 An improvement on 2015 and good to see discounts offered on products. 

 Great event discounts. 

 Great merchandise although it sold out pretty quick. 

 Great range and great prices. 

 Have to get t-shirt or sweatshirt, excellent quality. 

 Lots of brands represented.  Lots of goodies to buy. 

 Lots of goodies. 

 Merchandise tents and displays were a great way of seeing new products and grabbing a 
few freebies. 

 Seemed to be plenty although I did not purchase any merchandise except a little food. 

 Soooooooooo much awesome stuff.  Limited myself to $100 for the tents though.  
Would've been a different story if I found a Blueshark tent (troy lee designs and the like). 

 Two of us bought new bikes from IXS tent via Marleen.  Some product on display wasn't 
available to purchase but didn't affect our group.  Overall, outstanding but such a shame 
Shimano weren't represented because we'd have spent a significant amount there given 
our spending mood.  I understand why though re sponsorship.  A HUGE MISSED 
OPPORTUNITY! 

 Way better than previous year.  Great selection.  Good variety from a wide range of 
suppliers, both NZ and international. 

 Well above our expectations. 

 Would be good if there was more bigger sizes. 
 
Comments specified for “good”: 

 A large selection of merchandise from a wide range of suppliers.  Lots of bike related 
merchandise and other applicable/associated stalls. 

 All of the merchandise was very expensive. 

 Be good if Crankworx merchandise be discounted after event, left over stock. 

 Bit pricey, could have been more to suit more budgets. 

 Considering the potential of this event the merchandising was limited - although there was 
a noticeable improvement/increase compared with 2015.  

 Crankworx tee could have been $10 cheaper.  Wholesalers had a great opportunity to 
clear stock, but didn't.  Disappointing (although 100% had a good deal as well as 
Specialized clearing tees last day). 

 Good selection of merchandise available at discount. 

 Great range of bikes, gear and apparel. Good Job!  

 Hoping for a bit more. 

 I like how they all had special prices.  Keep this up!  It's a reason to save and spend at 
CWX. 

 I liked that the expo had expanded since last year.  Keep it up!  A small part of my 
motivation to attend Crankworx is to buy discounted gear, so it's nice to have a good 
selection of vendors and reps to chat with. 

 Lots of variety. 

 Love the tee shirts :-). 
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 Much better this year. 

 Not as much chick stuff as I would have liked. 

 Not enough free merchant. 

 POC helmets are $110!!!!  New helmets for all. 

 Some new 2016 shirts were displayed but couldn't be bought. 

 The vendors area was cool. 

 There can never be too much bike stuff! 

 Thought there might be more event merchandise but what was available was reasonably 
priced. 

 We were expecting more kids gear to be available - were looking for a helmet and gloves 
for a six year old. 

 Would have been cool to see a few more event specials. 

 Would like to see more fat bike product. 

 Would like to see more kids gear for demo/sale. 
 
Comments specified for “average”: 

  A lot of products on display but not for sale on site.  Crankworx apparel limited & lower 
end garments.   

 Boring.  Should have been more variety. 

 Didn't look at the merchandise. 

 Expensive!  

 I don't know if this could be considered as merchandise but...my brother was wanting to 
ride a demo bike with his friends but were told he had to be over 18 (he's 17).  I am 19 and 
was not considered an "adult".  I found this a bit unfair.  My brother was left disappointed 
and so we left early that day not wanting to continue watching the event. 

 I have ticked average as there is no "not applicable"; or "I don't know" option and I have no 
idea.  I did not look! 

 I would have got a Crankworx T-shirt/hoody if I had seen one. 

 Lack of t-shirts available.  I understand shipment hadn't arrived. 

 No kids T shirts when we visited on Saturday afternoon and Sunday. 

 Official Crankworx gear was not as good as expected or seen at other Crankworx events 
around the world. 

 Seemed to be less available this year. 

 Seemed to have a limited range of Crankworx merchandise on the first day and couldn't 
get the correct shirt sizes so had to get bigger for the kids. 

 Some stock was late arriving.  Online merchandise would be really good. 

 We only noticed the merchandise tent in the corner when we left on Saturday.  Didn't even 
know it was available until then.  Can't really comment on range, quality or prices as we 
didn't stop to look. 

 Would have liked to seen more Giant live merchandise.  More giveaways. 
 
Comments specified for “below average”: 

 Crankworx merchandise had limited choice and a bit of a backyard special setup.  Other 
retailers where good but too expensive.  Really no event special prices other than the Yeti 
tent.  Santa Cruz tent was pathetic which was disappointing considering I own one and 
would have spent up big if they had decent stuff on offer. 

 I think there were good products advertised but when approaching tent owners to buy 
products they said that they did not carry products to sell and had to either order online or 
at a store for proper Fox and Ngo?  To name the two. 

 I wanted to by a t-shirt for the event.  Guess I just didn't see the stall. 

 I was expecting more products under "Crankworx" brand, and a bigger structure for 
retailers… 

 Merchandise sellers were quite rude, making me not want to purchase items.  You got the 
feeling it was a chore not a job to help answer questions and provide product advice.  A bit 
disappointing really. 
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 Not enough - most ran out. 

 Poor set up of tents.  Not much variety for a trade show. 

 Pretty cheap looking and a bit tacky. 
 
Comments specified for “poor”: 
No comments specified. 
 
 
d)  Food/stalls: 

Number Percent % ex non spec.

Poor 2 0.4% 0.5%

Below average 10 2.2% 2.5%

Average 77 17.0% 19.0%

Good 210 46.4% 51.7%

Excellent 107 23.6% 26.4%

Not specified 47 10.4%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 Awesome selection. 

 Best haloumi burger ever from one stall.  Some more food stalls would be good.  Definitely 
need more bar stalls. 

 Every day we had pizza! 

 Good range and selection. 

 Good variety of food stall at a variety of prices. 

 Great burrito.  Good healthy choices fresh juice - pita pit etc. 

 Great range.  Never had to eat the same thing twice and was so nice to see more options 
than just burgers, hot chips and hot dogs.  Well done.  

 Heaps of selection. 

 I really liked the California burrito food truck.  Their burritos were real tasty!  All the other 
food I had at Crankworx was also good, but the burrito truck really stood apart from the 
rest. 

 Mexican burritos were ace. 

 Pleasantly surprised with options. 

 Prices were a little excessive. 

 Variety and good availability. 

 Very expensive. 
 
Comments specified for “good”: 

 A little on the expensive side but great selections. 

 Again a bit pricey. 

 Bar too busy at times.  Should separate food / drinks queue to avoid long waiting times. 

 Could have been a few more...  Was quite a queue sometimes but hey, plenty of options 
down the road. 

 Didn't actually buy any food but it looked good. 

 Disappointed in the beer on offer.  I didn't like the beer offered.  Most of our group did not 
really drink whilst we were there consequently.  Not that we are big drinkers, but it was 
sunny days and cold beer would have been nice.  More variety. 

 Food available good but could have a few more options.  Was good that there were 
healthy options and not just all fried food and burgers. 

 Food was nice at the booths we went to, and priced fairly for an event.  Great range of 
products.  Only suggestion would be more so the waiting times weren't so long (15 min for 
a smoothie on Saturday).  Appreciate it's hard to provide a service too so many people 
when they majority buy tickets on the day. 
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 Good choice, variety and a value that I expected.  I didn't feel like I was a hungry victim 
being screwed for every cent in my pocket.  The Croucher beer was excellent.  Good to 
see a local brewer promotion too. 

 Good coffee.  Nice, but common comment was about the beer choices.  Only select craft 
beer available.  No mainstream beer so no beer consumed by group as we did not like the 
four choices available even in the VIP tent. 

 Good selection.  We eat at the event often. 

 Good variety, but the length of time to get some items got a bit ridiculous.  

 Great to see the Fat Dog and others there.  Good coffee was easy to get. 

 Hard to get water. 

 It was a little expensive but expected to be more pricey. 

 It would be a good idea to have toilets up by the slope style area so you don’t have to walk 
back to the gate to go to the loo. 

 It would have been good to have a coffee cart by the VIP tent.  And an ice cream stand.  

 Much better this year. 

 Nice choice and all good. 

 Not a fan of craft beer.  Some Lion Red wouldn't have gone astray. 

 Only went to the one by the Sram rig.  Food was mint.  Kinda pricy though. 

 Pricey but the burgers were tasty! 

 Pulled pork sandwich.  Was very tasty. 

 Seemed a variety rather than just hot chips which was good.  Great to have water station- 
that was the best. 

 Sushi would have been nice. 

 The beer wasn't very nice.  Another option would have made me buy more. 

 The food that I ate was good quality and reasonably priced.  Lines got too long in some 
places, and it was spread out all over.  It'd be good to have a 'food court' sort of area so 
that you can check out all options... 

 There could have been a couple more options of food available. 

 There could of been more food and drink stalls near the events as it was a pain walking 
down to where the food stalls where. 

 There really wasn't much seated area near food.  I was on crutches and unable to walk 
and eat so ended up either not eating or getting strangers to carry my food somewhere I 
could sit. 

 We bought our own picnic. 
 
Comments specified for “average”: 

 Beer was expensive! 

 Could do with some more basic hot food places a little cheaper than the gourmet ones 
provided for those with a tighter budget. 

 Didn't buy anything. 

 Didn't really use them, but looked ok. 

 Expensive!  

 Fairly good variation.  Reasonable pricing, but queues too long, and a bit too much 
stodge... 

 Food was alright but I was fine with that.  It is an event. 

 Great food and drink.  Slow processes and staff. 

 Had to wait a long time for food!!!! 

 Huge queues.  Took my own food as too difficult to access. 

 More options.  More quality.  A food court... 

 More stalls in general were needed. 

 More variety needed as queues were too long and the wait was far too long.  Prices could 
be a lot more competitive.  

 More variety. 

 Most evenings if you didn't buy food before or during an event then you were out of luck 
after the event, as most stalls had closed.  On a few nights we wanted to eat after (about 
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7pm) and let’s just say the Burrito place on the lower level was doing a roaring trade!  And 
they had delicious food too. 

 Not everyone wants to eat hot fried food.  Not enough coffee stalls close to the events. 

 Overpriced. 

 Poor range of food.  Could have been more healthy options also. 

 Price and quality good be better.  If you are based there for the entire week it gets very 
expensive.  Maybe a meal voucher purchased before the event with discounted prices?  
This would help spectators budget and guarantee income for stall owners.  Better 
availability/selection and price of beer! 

 Pricing was extreme considering this is the only Crankworx event that requires tickets to 
be purchased to attend. 

 Queue's at peak times. 

 Queues got long.  Hard with kids. 

 Small selection at end of events when exiting and wanting food. 

 The first year there was a catering company that made amazing food.  I was pretty 
disappointed that they were not there this year.  

 Thought the choices seemed good, but wasn't appealing enough for me to actually 
purchase much other than beverages. 

 
Comments specified for “below average”: 

 Could have been a lot better.  More options ie healthy choices and more of them but ok. 

 Not enough food stalls. 

 They were making burgers with bare hands. 

 Too longer wait at good food places.  Expensive also.  Poor beer selection onsite.  Two 
types..... 

 WAAAAAAAY too expensive at Crankworx.  Much better to go down the road and grab 
something. 

 
Comments specified for “poor”: 

 I didn't see many food stalls and none of it was food that I really wanted to eat. 

 The food was expensive and not healthy at all. 
 
 
e)  Site cleanliness: 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 5 1.1% 1.2%

Average 17 3.8% 4.1%

Good 226 49.9% 54.6%

Excellent 166 36.6% 40.1%

Not specified 39 8.6%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 A lot of bins for rubbish available. 

 Didn't see much litter aye.  Good thing about bikers is they respect nature I guess. 

 More toilets would be great. 

 Suggest toilets closer to events.  

 Very clean.  Next to no rubbish lying around.  (Most mountain bikers don’t tend to litter 
anyway). 

 Very little litter around the venue. 

 Very well done.  Very dusty but this is very difficult to manage.  No complaints. 

 Was great!  Hardly saw any rubbish around at all, and when I used the portaloos after the 
Slopestyle, they were still lovely and clean. 
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Comments specified for “good”: 

 Adequate bins provided.  I would have liked to have seen recycling bins available for 
spectators to use as a large percentage of the trash in the bins was recyclable.  Seems a 
waste in the current times we live in to still be sending recyclable material to the dump. 
Other festivals I am aware of offer a number of tickets to people who work a certain 
number of hours in exchange for trash/recycling duties - maybe Crankworx did this?  

 Good. 

 Lacking in toilets.  Needed more up on the top level by the tracks and bar. 

 Lots of bins. 

 Lots of places to put rubbish and people seemed to respect the area. 

 More rubbish bins is always helpful. 

 Need more toilets higher up. 

 No problems. 

 No recycling available. 

 There should be toilets in more locations. 
 
Comments specified for “average”: 

 More amenities needed. 

 More rubbish cans in spectator area would have been nice.  Often overflowing at end of 
events. 

 Need more portaloos at the top.  I think there were only four and one was out of toilet 
paper for an afternoon or the times I visited at least.  Could there be a portaloo at 
Kidsworx end? 

 Needed to have recycling available. 

 Toilets not great.  Improved signage needed.  Footer toilets would be good so not 
everyone is using the two toilets by the sound tower. 

 
Comments specified for “below average”: 

 Not enough toilets or rubbish bins. 

 Not enough toilets up at higher levels. 

 There was a bit of litter around the place.  Nothing to major but I thought it was noticeable. 
 
Comments specified for “poor”: 
No comments specified. 
 
 
f)  Car parking: 

Number Percent % ex non spec.

Poor 11 2.4% 2.7%

Below average 30 6.6% 7.4%

Average 96 21.2% 23.6%

Good 189 41.7% 46.4%

Excellent 81 17.9% 19.9%

Not specified 46 10.2%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 All lovely and helpful.  Even got upgraded to free VIP parking.... must have looked Enduro. 

 Car parking in the adjacent field was fantastic.  Just a short walk to the action.  The 
contractors tasked with looking after it and directing traffic weren't particularly good 
though.  Poor attitudes at times. 

 Got in early so had no problems. 

 Great use of the soccer fields nearby. 

 Great VIP parking this year. 

 Great. 
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 I had an athlete support pass and that was great.  It made it easier when I went there two 
to three times a day for my sons DH practicing and race. 

 Lots of car space available.  Awesome! 

 The field adjacent to the event allowed for ample parking on the Sunday that I was there. 

 Well sign posted and helpful attendants.  Free.  Not far to walk. 
 
Comments specified for “good”: 

 Bike parking with tickets next year please. 

 Close parking good.  Love the upgrade to the walk path between the grass park and the 
footpath.  Clearer alternative parking options would be good to be noted (only an issue for 
Slopestyle). 

 Closer dedicated parks for prams/babies would be appreciated.  Our 14 month old has 
been to two events now and loves it, but he gets tired quicker than us adults! 

 Could be better. 

 Did not use car parking facilities as travelled to Crankworx by bicycle from 
accommodation. 

 Didn't use, but saw lots of carparks. 

 Drove round the Skyline site.  Was told to follow the car in front to parking area.  Lost said 
car at lights and had to return to Skyline to request more specific details on where the 
carparking actually was.  Bit of a shambles really, but I imagine you know that and will 
inform people in advance where to park.  Large arrowed signs would help too. 

 Good except for the day the spectator park was full and we had to park on the road, while 
the competitor car park had acres of space.  Perhaps it could have been used as an 
overflow. 

 Had to park on the street Saturday which was difficult.  Parking Sunday in the paddock 
was excellent. 

 Heaps of parking.  Well organised.  Getting out was a bit of a hassle, but that’s fair enough 
cause everyone left at the same time. 

 I had an athlete competing, so parking was not an issue. 

 It's a shame it is so expensive to park. 

 On the Wednesday night the parking staff weren't very good at communicating as to what 
to do.  Instead they just stood there not letting cars park in Rowi Street reserve and not 
directing cars to other areas.  When I walked through the reserve there was plenty of 
parking spaces available.  On egress they were very casual about directing traffic and 
assisting with the merging streets.  However, on return on Saturday they were MUCH 
better and there was directional signage for egress also.  It is quite a walk to/from parking, 
but appreciate the site location doesn't really allow for any better options.  The grass was 
quite long in the reserve.  Made it a bit more difficult to walk through/push chairs etc. 

 Only difficulty with parking on Saturday afternoon. 

 Only problem was others being inconsiderate and blocking us and half the row we were 
parked in. 

 Parking was good, but it was a concern that we were advised not to leave bikes on car 
when not in use even though they were locked due to some thefts.  Could do with better 
security. 

 Plenty of space.  Would be nice to have a better track from the parking.  We rode our 
bikes in with the kids.  Not much space beside a busy road. 

 The spectator car parking overflowed for the Slope Style event.  Given the popularity of 
this event, it would be good to have more parking available for this event.  

 We arrived early, so ok for us. 

 We push-biked in from our digs. 

 Would be good to know about the free parking prior to the event, as we weren't aware of 
this on the first day and paid for parking.  Mostly our fault to be fair. 

 
Comments specified for “average”: 

  A couple of times there was lots of gaps closer to the walking track, but we were directed 
to the furthest end of the field.  The parking staff didn't seem to know where the gaps 
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were.  A bit frustrating when you were trudging off to the event to pass all the empty parks.  
Ditto the night it was. 

 Arrived late to the slopestyle and all assigned parks were full - had to walk 15 mins from 
closest available street parking. 

 Be good if you could purchase a special parking pass with week ticket and have a secure 
parking area at venue for those that buy a ticket so can park close and come and go as 
you please. 

 Better monitoring of when the carpark is full.  The parking was said to be full at the 
entrance by staff on a couple of days, but when walking through, many empty spaces 
were seen. 

 Bit of a walk, which was fine.  Parking wardens (teenagers) were power tripping and a 
complete pain to deal with. 

 Didn't have parking for mothers with infants.  Had to walk a very long way. 

 Didn't use it. 

 Difficult to find for out of towners. 

 Had to park on street as car park was full on Saturday. 

 I arrived at midday so had to park some distance away.  That was, however, my 
expectation based on last year’s event too.  It wasn't that far to walk really. 

 I think parking was probably ok, but the signage to get to parking was poor. 

 No parking was available on one of the days and we had to find street parking. 

 Once the main lot filled up, we had to find street parking.  If it's possible to have a second 
main lot for other upcoming events, I think this is preferable 1. because it could be closer 
to the event, and 2. would have a lesser impact on the neighbourhoods surrounding 
Skyline.  

 Our car park was a wee while away, nothing very close though. 

 Parked at relatives - so no problem.  

 Parking could have been a lot more organised to allow more cars onto the sports field, 
especially on the Saturday reducing congestion on the main road. 

 Parking on the field near the trade area and the field located at the bottom beside the mini 
golf would have been good as the main car park was full each time we attended. 

 Parking site adequate.  Attendants need to take more care on guidance of parking, to 
avoid unnecessary towing of cars parked incorrectly. 

 Rotorua struggled to keep up with the amount of spectators. 

 Security at carpark was poor, as we parked we were informed of thefts and gangs of 
youths. 

 Some clearer direction was obviously required for the idiots that parked three deep...! 

 The main parking field close to skyline was not that well managed / organised and the 
other site is just way too far away. 

 Very hard to get out at end of event. 

 VIP parking tickets should be sent as part of package, and not be picked up at venue.  
Trying to get parking tickets in high volumes of traffic was tricky. 

 We have always parked in the grounds off Rowi St and it's a pain that you can't enter the 
venue up around the back instead of walking all the way round the road then up the back 
within skyline.  This year they did allow people to exit around the back.  It would be good if 
they could get access to have a carpark in the field directly beside skyline. 

 We only parked once (bike parking was really good), but it was a long way to walk. 

 When carpark was full wondered if security was going to extend to surrounding streets 
while slopestyle competition was on, would  have been easy pickings for vehicle break ins, 
also temporary lights in carpark for night events just a suggestion. 

 With kids and a strapped up knee, it proved quite a walk to get to the entrance and back 
daily.  With so many parking spots free in the car park at skyline it seemed like a bit of 
understanding wouldn't have gone unnoticed.  

 With the amount of cars it was understandable. 
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Comments specified for “below average”: 

 A real pain in the arse when you park you had to walk all the way around to Skyline when 
there was another far quicker way to get in. 

 Better directions needed.  More signage needed. 

 But customer service with parking was a bit lacking.  Also inability to fill up car park as it 
was emptying.  On two separate days we were refused entry despite their being car park 
space on the fields available and cars were also leaving creating space.  Very frustrating.    
There were ample spaces which we were able to see as we walked through field.  On one 
occasion we were let through but others behind were refused entry.  On driving around to 
easily find a park, there was still plenty of parks available yet the poor people behind us 
weren't allowed in.  Good location of the field.  It definitely had capacity to fit more vehicles 
in.  This is definitely an area that could be better managed.  This view was held by three 
different adults I know of that arrived at separate times and had to use the facility or were 
refused access to the facility (field). 

 Car park same side as gondola was full, so told to go back up the road on opposite side.  
Could not find it, no signs.  Ended up parking near some hotel on a grass verge with 
numerous others.  Got very confusing.  As we had a multiple day pass, parking should 
have been both available and easy to locate.  We should not have had to worry about the 
legality of our parking. 

 Car park was full so had to park on road. 

 Driveway into participants parking needed attention and looked untouched from last year.  
It needed to be graded and smoothed for access.  It was very rough and bumpy and not 
good for getting vehicle in for me but would have been impossible in wet. 

 For the event ticket price it would be a lot more comforting to know that my car was parked 
ALL DAY in a secure location, not just on the side of a local street in a not so secure 
suburb. 

 Good to have car parking, but arrived several times to be told the carpark was full, then 
when walking through it on the way there were heaps of empty car parks and lots of un-
used space. 

 Had to park in residential streets for each of the three events I attended as event parking 
was full.  More event parking is needed, and you need to have parking locations on event 
maps so that spectators can plan ahead and save hours trawling the street looking for a 
park. 

 Heaps of parks available at Skyline, but the general public didn't have access. 

 It was much harder to get a park than last year. 

 Need more onsite parking.  I gave up trying to go to the Slopestyle because of parking, 
and I got there a good two hours early. 

 Needed more car parks available.  And more secure bike storage for those with bikes.  

 Parking attendants giving false information.  Was told no parking available as full up, when 
this was not the case.  We saw plenty of spaces free and cars parked poorly taking up 
more than one space not marshalled by attendants. 

 People weren't being guided to parks and so weren't parking properly so taking up too 
much space, meaning the main carpark filled up.  Also the guys manning the gates had no 
idea how many cars were going in and out. 

 Too far away when you have kids. 

 Too far away and chaotic. 

 Too far away from the event!  

 Too far to walk having three kids in tow.  Poor directions on where to park in the car park 
(we were blocked in on the Sunday when trying to get home). 

 
Comments specified for “poor”: 

 Being turned away from the car parking field with two small children when there was 
clearly spaces for at least another 50 to 100 vehicles.  Then being forced to walk even 
further to the event site with children and almost missing the starts of the event.  Really 
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disorganised in terms of the layout of the parking...  Get your spray cans out and properly 
mark spaces!!!  

 More information needed on parking options and bus options.  Would be good if this could 
be advertised on the Crankworx website.  We found it difficult to find a park and had a 
young child to consider. 

 Parking was terrible!!!  Especially the lack of signage/guiding of where to park!  Everybody 
turned into the Gondola car park just to then realize there was no parking for the public 
there!  No one was telling people where to go alternatively! 

 Skyline parking spaces were not open. 

 There weren't enough parks over the weekend and there was no clear place to park if you 
missed out.  The marshal just directed us in a general direction and said that we would 
see a sign.  There was no sign and there were about 20 cars driving around looking for it. 

 What a joke that was.  Between trying to park somewhere (on the popular event days) and 
catching public transport, it was just a nightmare. 

 Wish you guys had transport available from the car park.  I was really unhappy about that.  
I had two kids both under the age of three.  I just took way too long to walk to and from the 
car park.  Another thing was accessibility around the track.  I wanted to show my kids 
around but it was just not possible which meant that I was not able to attend.  I could only 
get a couple of hours in the day to visit the event, but I spent most of that time parking and 
walking. 

 
 
g)  Ticket counter: 

Number Percent % ex non spec.

Poor 6 1.3% 1.5%

Below average 11 2.4% 2.7%

Average 58 12.8% 14.1%

Good 214 47.2% 52.1%

Excellent 122 26.9% 29.7%

Not specified 42 9.3%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 Easy and helpful staff. 

 Easy to get through. 

 Fast, efficient and friendly. 

 No issues. 

 Quick and easy process and friendly staff. 

 Super easy to pick up the tickets we bought online as we walked in, quick, no wait. 

 Super helpful as we bought tickets online.  They directed us to get it converted.  Was easy 
as and everyone was smiley as. 

 The website was disappointing.  I was hoping to see a schedule of events for each day, 
broken down into times.  And remember that not all spectators are familiar with cycling so 
more information about the events would be welcome. 

 Very enthusiastic man at the ticketing desk welcoming everyone and stoke levels. 

 Very helpful with questions relating to ticketing. 

 Very helpful! 

 Warm friendly.  Staff did their job with professionalism. 

 We had pre purchased tickets, but we never had to wait for entry which was great. 

 Weekly pass could have had just one ticket entry got confusing almost lost them. 
 
Comments specified for “good”: 

 Actual passes would be better than stamps - we arrived early one day and left planning to 
return after lunch and a swim (kids) they couldn't swim because the stamp would wear off, 
asked staff before we left and they couldn't help out - no answers. 
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 Again, early so not busy when we exchanged our web tickets for real ones. 

 Better than last year.  Possible options for making multi day tickets not paper?? 

 Found ticket purchase box out by the terminal a bit confusing as opposed to being by the 
entry gates.  

 Friendly and quick. 

 Friendly staff, maps and information brochures available, no long queues. 

 Had an issue on whip off night.  Attendants said park was full but we were let in because 
had a volunteer with us.  On-going in there were a large number of parks available. 

 Helpful staff when we arrived. 

 I bought tickets online, but people at the event were friendly. 

 No problems. 

 Paid on-line, so pick-up was easy, and we arrived early. 

 Unclear why we had to go via the gondola ticket place when had purchased online. 

 Was able to give good clear instructions and understanding of ticket details, and what was 
included in purchase. 

 We did have a problem that I had already bought a multiway entry ticket for my son, he 
then entered two events which included the multiway pass, so there needed to be that 
option when exiting events that you already had a venue pass. 

 Well organised, low wait time, friendly helpful staff. 
 
Comments specified for “average”: 

 As a frequent rider at Skyline, not being able to renew the uplift passes during the event 
seemed like a sting for a regular visitor outside of Crankworx. 

 As per the car parking and entry options… We have always parked in the grounds off 
Rowi St and it's a pain that you can't enter the venue up around the back instead of 
walking all the way round the road then up the back within Skyline.  This year they did 
allow people to exit around the back.  It would be good if they could get access to have a 
carpark in the field directly beside Skyline. 

 Being asked to look in my Camelbak to search for bombs was a surprise.  Also witnessed 
riders giving passes through the fence in the pit area to get people in more than once. 

 Buying session time tickets and then told the particular trails where closed, despite 
checking before purchasing the session tickets was poor form.... 

 Didn't really affect me.  I didn't really like the stamp as it rubbed off quite easy and left a 
red mark on my top. 

 I got in without anyone asking for my ticket! 

 I have ticked average as there is no "not applicable" "I don't know" option and I have no 
idea.  I did not use this service.  I purchased my tickets through Mountain Bike Rotorua. 

 I purchased a two hour ride and it turned out that most bike companies offered free 
passes.   

 It was a pain to go to the Crankworx gate only to have to trapse over to Skyline to redeem 
tickets - with kids that's another 200 metres when they've already walked from carpark 
down the road and still have to get up to the tracks.  Instead of tickets could there be 
wristbands?  Was terrified of losing tickets for subsequent days. 

 It wasn't clear where to go if you had your ticket and just wanted to go up the gondola.  

 Long wait to pick up tickets ordered via internet. 

 Needed to display prices… the family in front of us were shocked at the price...  Poor dad 
almost died! 

 Only had one person on till on the first few nights.  When people had to validate online 
tickets, so queues.  Should have had more on first night at least! 

 Separate the Crankworx ticket booth and the actual Skyline ticket booth. 

 The queues were quite long and slow on Saturday and there only seemed to be two 
sellers on initially.  Two more did open up a while after though to assist with demand.  
There wasn't any signs up with costs etc., or terms of entry at the ticket booths.  We knew 
the prices from looking online first.  Was confusing with the three separate ticketing 
areas/tents for pre purchases, sales, then entry /ticket collection, and having so many 
directional signs to read. 
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 Turned up with email then got sent back out to get ticket before going back in.  Should 
have just been able to scan email at first gate. 

 Unsure.  Ticket was purchased online. 

 Would be much better to have wrist bands for multi day tickets. 

 Would have been great if we could have left something behind the counter for husband to 
collect when he came in later. 

 
Comments specified for “below average”: 

 Four ticket people standing talking and one ticket counter open.  12 people lined up 
waiting. 

 I arrived at Crankworx on Sunday 13 March and presented this printout which included a 
ride on the Luge, but when they gave me the tickets I never got a pass for the Luge and 
had to pay cash for it when I got up the top.  The ticketing office at the bottom of the 
gondola was closed when we got back down the bottom and couldn’t get any money back. 

 I found booking the tickets was great, but when I picked them up at Skyline the chap 
behind the counter looked like and spoke like he didn't want to be there.  Bit of a shame, 
but did let him know.  

 It seemed daft to print out a ticket online only to have to go to the Skyline counter to get 
another one.  If there needs to be a Skyline ticket, post them out to those who have 
bothered to pre-purchase tickets and save them clogging up the Skyline ticket queue.  And 
I didn't see any signage about this at event entrance or approaches so had to backtrack to 
get the Skyline tickets. 

 Should have handed out a timetable of events.   

 SSSSSLLLLLLOOOOOOWWWWW. 

 The customer service and friendliness was excellent but the speed seemed poor. 
 
Comments specified for “poor”: 

 I paid online and then had to wait 15 minutes in line to get my physical ticket.  Online 
payment should produce tickets. 

 Pre booked and paid for tickets then had to queue for online form to be exchanged for 
another ticket so we could queue again to enter site.  Not a good system. 

 Separate tickets per day (very poor system).  If leaving site the stamp system useless if 
intending to have shower or swim (because of heat) before returning as stamp almost 
gone from sweat, much less water. 

 Why buy tickets online only to have to queue to exchange them before getting in.  
Pointless.  2015 was much better when you could print your own tickets and skip the 
queues. 

 
 
h)  Transport: 

Number Percent % ex non spec.

Poor 6 1.3% 1.8%

Below average 13 2.9% 4.0%

Average 63 13.9% 19.3%

Good 186 41.1% 56.9%

Excellent 59 13.0% 18.0%

Not specified 126 27.8%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 Gondola access was cool.  Walked around most of it though. 

 I drove and I'm ace. 

 No issues. 
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Comments specified for “good”: 

 Didn't use any. 

 I drove. 

 Unsure - did not use, but saw signs offering transfers from Zippy's cafe. 

 Used my own. 
 
Comments specified for “average”: 

 Did not use any public transport. 

 Didn't use any. 

 Didn't use. 

 Gondolas were good for the DH. 

 I actually bought my bike to cycle to and from the event as I heard the parking and public 
transport was limited.  

 I have ticked average as there is no "not applicable" or "I don't know" option and I have no 
idea.  I did not use this service. 

 N/A as I drove to the event. 

 N/a (x2). 

 Never used or saw any transport? 

 Parking needed to be directed prior entering the Skyline car park. 

 Unable to comment as we drove by private car. 

 We didn't use transport.  If there was a shuttle bus we did not know about it. 

 We had a car. 

 You need n/a as an option as some of these don't apply to us eg, transport, car parking. 
 
Comments specified for “below average”: 

 A Crankworx bus to and from town other than public transportation would be nice.  It was 
very inconvenient on Sundays event to try and plan with the public bus which did not run 
at the end of the day. 

 Buses from city centre would be good, especially as it was a bottle neck to leave.  Free 
buses for multi day pass holders would allow people to drink more.  Would also funnel 
people back into town.  

 Didn't use.  A promoted non-stop bus service would be good. 

 Not enough transport to Skyline from town.  Local buses are available, but most stop 
running before the last events finish leaving you stranded or paying more for a cab.  A 
couple of dedicated shuttles to and from town would be good. 

 Public transport from city to event (maybe was there already) would be good. 
 
Comments specified for “poor”: 

 No information on getting public transport to event from town.  Waited over an hour for a 
bus at the main terminal in town which didn't show up so started to walk to event, but 
managed to get a taxi 30 minutes later.  Happened on more than one occasion.  

 Waited for 1.5 hours for a bus to get to the event and ended up catching a taxi.  Waited for 
so called shuttle bus to return to city, but it didn't show.  Need a dedicated bus service 
running continuously which should be included in ticket price. 

 Wasn't aware of any transport options. 
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i)  General Safety (of spectators): 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 1 0.2% 0.2%

Average 32 7.1% 7.8%

Good 204 45.0% 49.8%

Excellent 173 38.2% 42.2%

Not specified 43 9.5%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 Awesome.  Really close to the action. 

 Didn't feel at risk at any time. 

 Everything was well fenced off the tracks for safety of spectators. 

 Improvements in access for spectators on the DH course from last year were great. 

 It is great that you can get so close to the action.  Makes this event very special.  
Spectators need to take personal responsibility and then everyone can enjoy themselves.  

 Nice pathways for spectators for the Downhill course. 

 Safety areas well marked.  Only recommendation having larger exit points when event is 
over so spectators can leave venue more easily instead of a few thousand people being 
herded through a narrow shoot through the Expo.  Easy to lose track of friends and family. 

 Security staff were very visible.  Barriers good etc. 

 The marshals at various points were very friendly and I watched a few "arrogant" grown 
men in their late 30s or say early 40s behaving like bullies when the very polite young men 
were instructing very respectfully, asking the spectator to move from a no spectator 
access area which was FOR THE SAFETY OF THE SPECTATOR!  This man and his 
friend proceeded to heckle the two young marshals whom kept their composure in the 
extreme heat with a lot of spectators around.  They behaved with such calm and poise.  I 
however let rip I just told them how it was in a blunt matter of factual tone and they then 
shut up like most bullies do....this was during the Down Hill event on Sunday.  I couldn't 
help myself and to be honest the older lady next to me thanked me for saying something 
as she was growing tired of their "bullshit".  Otherwise CRANKWORX ROCKED! 

 
Comments specified for “good”: 

 Appropriate measures taken as expected at a large public event.  (Security very pleasant 
unlike some events I've been to where security act like bullies). 

 For slopestyle it was good to be able to get fairly close to the course, but still clear of the 
riders. 

 Not a safety issue really, but the lack of toilet facilities throughout the venue was sad.  
Having them in one spot at the bottom of the hill (by the entry) was a bit of an oversight, 
especially for the Slopestyle and Downhill days, and if there were other toilet areas then 
signposting was severely lacking.  

 On air Down Hill nobody with a whistle to warn you when a rider is coming.  Understand 
you have limited numbers of volunteers.  

 Spectators must take responsibility for themselves to a degree. 

 There needs to be more access provided for the DH trail.  Pedestrian access is terrible 
along the route.  Also a small temp grandstand next to the slopestyle would be great.  

 Very good. 
 
Comments specified for “average”: 

 At least this year there were some tracks cut in for spectators for the Downhill.  So if 
people wanted to risk their safety by sliding down the tracks they could, and the sensible 
ones could take the safe clean option.  More of these would be good. 

 I personally didn't have any problems or witness them so I have no comment. 
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 People in the DH practice got hit. 

 Skyline MTB tracks were still open to the public which proved dangerous when trying to 
access viewing points for the Down Hill and Whip Off.  

 Some hairy parts walking down beside the Downhill track! 

 There was a hazard our family spotted on the Saturday when we went to watch the DH 
warm ups around 11.30am.  It wasn't clear where the riders were coming down near the 
end and could have ended in a rider colliding with a spectator.  

 Walking the Downhill track was dangerous for some people. 
 
Comments specified for “below average”: 
No comments specified. 
 
Comments specified for “poor”: 
No comments specified. 
 
 
j)  Value for money: 

Number Percent % ex non spec.

Poor 3 0.7% 0.7%

Below average 7 1.5% 1.7%

Average 56 12.4% 13.7%

Good 180 39.7% 44.0%

Excellent 163 36.0% 39.9%

Not specified 44 9.7%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 Being able to purchase passes early at a discounted rate was great.  

 Best MTB event I have been to.  Awesome atmosphere. 

 Excellent if you brought a week pass.  Day passes for my wife and son were a bit pricey. 

 Fabulous day for me and my young lad. 

 Five day pass was great value.  

 Good value for a whole day of entertainment. 

 Great entertainment. 

 Having young kids free and including the Gondola in the price.  Made it a pretty 
reasonable day out for our family. 

 This was a fantastic event and will be back again next year! 

 Tickets are a mean price for like a super sick day out. 

 Tickets very reasonably priced. 
 
Comments specified for “good”: 

 Affordable for the entertainment/atmosphere.  Was great that the Wednesday event 
(Whipoff champs) was free to local residents.  A++. 

 Bit pricey for kids one day, but not too bad. 

 For an event of this level I thought it was good.  Multi day pass was a bit much for our 
young kids, but we did one 12 hour day! 

 Free would be excellent, but the quality of the riders coming all the way to NZ and the 
Slopestyle course make it worthwhile.  I came with kids and the free trip up the gondola 
was also a bonus for them. 

 Great weekend and didn't set me back to far! 

 I think the current ticket price is fair.  I work during the week, so I unfortunately couldn't 
make the earlier events.  I'll happily pay double the daily entry fee for two+ days of entry. 

 I water for this event for months.  It gave me an opportunity to demo bikes that I am 
shopping for.  The bike that I was able to ride is only sold at Bike Culture in Rotorua.  The 
entry level model is $7500.00.  This event is how bikes like this are sold.  While I have not 
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purchased my new bike yet it solidified that purchase for me.  I will buy this bike in New 
Zealand and the demo opportunities at this event enable that.  Also it highlights your 
biking area both Skyline and the Redwoods.   

 It was amazing seeing all of the pro rides up close. 

 Multi day passes were good value. 

 Slightly on the pricey side for a one day pass.  Understand that they were pushing for 
multiday purchases, but for those who aren't into biking so can't see themselves being 
there for a full day, $45 was a lot for two hours of entertainment.  $30 for a day pass and 
$80 for a week would be easier to digest for us non-bikers.  If we knew more about the 
wider event, rather than just the key events each day we would likely have made a full day 
of it to get our money’s worth.  It's still cheaper than an All Blacks game though so can't 
really complain since this too is an international sporting event.  From the talk going 
around though I don't think many of the Joe Public understand the true calibre of such an 
event. 

 Spectating Dual Speed & Style wasn't the best as Whip-Off jump obscured view.  For this 
event and Slopestyle there was too much time between riders, which I understand is for 
TV, but is really too long for people on the ground.  Perhaps it should be free to under 
10s?  It's not that easy for younger kids to follow. 

 The price didn't put me off attending.  For the ticket price I was able to: witness the 
Downhill race on Sunday; have access to the different bike representative stalls and 
accordingly the demo bikes; the stalls of the participants; gondola rides to the top. 

 Unlimited Gondola rides included were great value for money. 

 Wouldn't want to see the tickets any more expensive when bringing children. 
 
Comments specified for “average”: 

 $150 for VIP tickets a bit steep for what you get next time would not buy VIP just normal. 

 A bit expensive for one day passes.  Full pass good value. 

 A family pass for the week was reasonable value, however, for locals that had to work all 
day, and wanted to come for a couple of hours at night, it was expensive.  I know a good 
number of people that did not come because of this.  

 As a regular attendee always buying a multiday pass.  Having free entry for all for the 
Whip Off is a bit grating.  Make it a less popular event like Speed and Style. 

 Aware that other Crankworx events overseas are not as expensive.  Trying to get on the 
Gondolas took ages and did not appear to be well organised. 

 Being able to enjoy a drink with more ease.  It is very restrictive.  Building a fenced off bar 
at the moose knuckle could create a way better atmosphere there. 

 Crankworx in Whistler is free!  But we're happy to pay to make sure this great event stays 
in New Zealand. 

 Expensive on a per day cost, particularly if you don't purchase early. 

 Fairly expensive for a family. 

 From memory paid about $100 for me and my son.  On reflection I feel this was average 
value and probably may put me off going next year unless I have a child who desperately 
wants to attend.  I think I'd rather attend a Chief’s home game with the money. 

 Having been to Crankworx in Whistler where all events are free, it was a slight shock to 
have to pay to watch, but I can understand the reasoning and the price isn't too high. 

 I found it a touch expensive for a multiday pass.  

 I missed a couple of events as was biking in the forest. 

 It's free in Whistler! 

 It's very expensive, particularly with families.  I know lots of people who didn’t go other 
than the free Wednesday because it was too expensive for them. 

 Needs to be cheaper for bigger crowds.  Personally think it's cheap, but not everyone feels 
the same. 

 Probably more expensive than I would have thought it should be. 

 Thought the VIP was less value than first year and we had to pay more this year. 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  156 

 
Comments specified for “below average”: 

 As a parent of a participant, we paid for our son to race, then we paid to enter as mum and 
dad.  A bit steep for the privilege of being a captive market.  Spoke to food vendors who 
also paid quite a bit to participate.  $80 each to get in the gate is too much. 

 Expensive to just spectate.  Only value for money if you buy a whole week pass, but then 
if you can't attend it is a waste. 

 Last year seemed much better for some reason.  I am not really sure what the difference 
was. 

 On site costs were high.  Some took advantage of being the only choice.  

 Too dear.  Too much waiting between events.  Need to just open up all tracks so people 
can watch.  Got VERY BORING at times. 

 Too expensive for families. 
 
Comments specified for “poor”: 

 I rate it poor because I understand CWX is free in France and Canada. 

 Sound system and screen set up was hopeless.  We would have been better off watching 
it on TV.  Only a small part of the crowd could hear the system.  Those on the northern 
side of the event (downhill) in particular had no sound or screen (unlike last year).  I 
wouldn't go again.  Hopefully it is moved to Christchurch with better facilities. 

 
 
k)  Athletic events: 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 2 0.4% 0.5%

Average 15 3.3% 3.9%

Good 123 27.2% 31.9%

Excellent 246 54.3% 63.7%

Not specified 67 14.8%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 An entertaining mix of events throughout Crankworx.  I'll potentially try and attend more 
days next time in order to enjoy some of the other events. 

 Amazing!!! 

 Awesome spectacle. 

 Awesome to see all the action. 

 AWESOME!!! 

 Badly worded question.  Not sure what you are asking.  If you are asking whether the 
athletes provided good entertainment, then the answer is most definitely yes. 

 Great addition of Air DH this year.  This gives more competitor options for those visiting.  
Was great that entry was acceptable close to the event. 

 Great time, but sometimes there were long gaps between competitors (to accommodate 
TV I was told) - made it very boring. 

 I liked the rearrangement of the Slopestyle/DH from CWX 2015 to 2016.  The DH is my 
favourite event to watch, after the Dual Speed and Style.  Having the DH on the weekend 
meant that I could stick around and cheer my favourite athletes on.  Next year, I'll have to 
take some time off work to make the other earlier events. 

 I own and operate the National Park Service Station in National Park Village, Central 
North Island.  I think the event is great for New Zealand.  We have a great biking culture 
and this just adds fuel to the fire.  

 I was there for the Slopestyle like everyone else I guess, but only cause I was allowed one 
day off work damn boss. 

 Loved them. 
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 Something for everyone. 

 The kids loved it. 

 The Slope Style was great. 

 The Slopestyle was amazing.  Fantastic entertainment.  Was really cool that we could get 
up close and watch their warm up runs too.  The tree could have been surrounded in a 
safety cushion though, as one guy ran into it. 

 This made my son decide to compete next year in these events.   

 Well done.  Excellent medical staff, outstanding. 

 Would be good to see more international downhillers. 

 Wowowowowow!!!  Blown away by the athletes... took my mum who was ho hum about it 
all and she left with a huge smile on her face. 

 
Comments specified for “good”: 

 Didn't participate. 

 "It was a pity that the Best Trick was cancelled.  Even though it wasn't on the programme, 
a lot of families stayed around for it, and waited, and waited.  There was little 
communication.  No one seemed to know what was going on.  Kidsworx feedback - to 
whom it may concern.  After a lot of thought and discussion with a lot of parents, I have 
some feedback that I would like to pass on with regards to the Kidsworx events held here 
at Rotorua.  I know that it is very separate to Crankworx - The kids absolutely LOVE it, and 
long may it continue!!  If the ethos of Kidsworx is to be all inclusive (which I personally 
like), then I believe that it should be exactly that and run as it is; but without the 
“professional” Crankworx medals and prizes such as frames, or even necessarily any 
placings.  These things all create a competitive platform and there are a huge number of 
extremely competitive riders that are in this age group in NZ (not to mention competitive 
parents).  These children get plenty of time to shine in other events.  Under no 
circumstances should a track be changed after children have had their warm-up run on it 
(as it was this year), without a brief on the changes to parents and kids, as it is extremely 
dangerous.  If prizes are to be awarded, participation tee shirts, drink bottles, medals or 
plates are fantastic prizes for all.  Rotorua activities such a mini golf, trampoline parks or 
mazes can also be used (and showcase the city to visitors).  Spot prizes for a children’s 
non-competitive event are more than ample.  Kids love tee shirts, caps, drink bottles, 
activities etc.  They don’t need to be big prizes.  If, on the other hand the events are to be 
competitive and professional, then they need to be run as such.  30 seconds between 
riders is not enough time to ensure that riders are not held up.  Rather than a warm up lap, 
seeding runs should be run, and as there is no timing shown, the race-run could be fastest 
to slowest to limit the impact riders have on others if there is limited time.   The prizes for a 
kid’s event should be child sized, not adult.  Adult frames, shirts, socks etc. were prizes 
this year.  For the pump races, timing devices should be used to ensure that false starts 
and thumb speed do not impact race results.  Having first aid there for all event.  My 
thoughts are that there are actually two sets of races (and at the moment they are being 
held as one event).  The Kidsworx everyone can have a go/race and the Kidsworx 
competitive races.  If they were run separately, with different tracks used, then everyone 
could be catered for.  Kids should have to choose one or the other, not both (ensuring 
numbers do not get out of hand).  Children that are not capable of riding a certain track 
(and the jumps it includes) should not enter – there is a place for them in the non-
competitive races.  The expectations can easily be outlined in the entry.  Hipster or Sprint 
Warrior for 6-9 year old racers and Sprint Warrior or Mr Black 10-12 year old racers are 
both great for the competitive groups while Hipster is excellent for the non-competitive 
group.  Leading with the older riders would also ensure that there are not so many hold-
ups occurring.  I also believe that anyone that enters Crankworx should not be allowed to 
enter Kidsworx.  Hope that this is helpful… and as I said, the kids really do love it!!" 

 It would be great to have more commentary up the Slope Style so can hear the times and 
results, for us without modern technology.  

 Needs louder commentary / more speakers so we can hear what’s happening.  Too many 
breaks between competitors slows event down and people get bored. 
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 Slopestyle was disappointing this year.  Last year was superb.  Good flow, lots of 
awesome riders doing tricks...  This year the waiting time between riders was way too 
long!  Up to 10-15 minutes.  People getting bored and losing interest.  It was my favourite 
event last year, but not sure if I would go again next year because the value for money 
was not worth it. 

 Sound system at slope style competition was average as there was some echo.  Also 
placement of the video screen to be able to see whole of the course could have been 
better. 

 Speed & Style was the only let down, only because there seemed to be too much 
emphasis on the speed and not enough on style to even the event out.  It shouldn't be 
possible to win the event on speed alone. 

 The sound system on the Slopestyle course was bad.  Couldn't understand much and why 
not play some music for even better atmosphere? 

 Very poor commenting this year compared to last year, especially in the seeding of the DH 
race and on race day you had no idea what was going on or who was coming down the hill 
until the last pro group.  It would have been a bit sad for all the friends and families who 
had come to see the racers.  It certainly affected the atmosphere and enjoyment of those 
around me. 

 Would have been a lot better without long gaps waiting for TV adverts etc.  We left speed 
and style and the pump challenge early because of the delays (it was cold and had kids). 

 
Comments specified for “average”: 

 Athletic Events? 

 Don't know what this question means.  What athletic events?  I saw biking events, not 
athletic events so will give this question a n/a if I could. 

 Have no idea what this question means. 

 Hipster - Could have been excellent.  Poor directions and only one race coordinator at 
start for 95 kids.  Perhaps there was an assumption that under 12s are considerate and 
organised.  Also many kids familiar with the track were sneaking practice runs contrary to 
race rules.  Both boys loved it and will give it another go next year.  Will be a bit wiser. 

 They were pretty good.  Maybe just having more than just one big event per day might be 
better as it makes people that travel up from different cities have a bigger weekend. 

 
Comments specified for “below average”: 

 Slope style the speakers and video screen was changed from previous year.  Most 
spectators could not hear or see who was doing the event.  It made it hard to watch if not 
impossible as you could not know what was happening.  Please change it back to 
previous year. 

 
Comments specified for “poor”: 
None specified. 
 
 
l)  Evening entertainment: 

Number Percent % ex non spec.

Poor 7 1.5% 2.2%

Below average 10 2.2% 3.1%

Average 74 16.3% 22.9%

Good 167 36.9% 51.7%

Excellent 65 14.3% 20.1%

Not specified 130 28.7%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
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Comments specified for “excellent”: 

 Didn't stay till evening. 

 I liked them. 

 I only attended the Pump event.  The event itself was fantastic.  Really enjoyed the racing.  
The crowd go behind the competitors.  Recommendation - a lot of standing around waiting 
for the racing to start.  A lot of ads on the Big screen.  If I wanted ads would have stayed 
home/Motel in the warm watched on Sky, then I could use the mute.  Ruins the flow of the 
event.  Seemed a lot of down time waiting for things to happen. 

 McGazza tribute was insane. 

 Pump track was awesome. 

 The Pump race night was freezing, but that’s no one’s fault.  Just commenting. 
 
Comments specified for “good”: 

 Also I would like to add that there needs to be more of an expo style event.  I saw that 
there were a few suppliers, but I think there is room for improvement. 

 Big screens were better this year. 

 Could have been more. 

 Did not participate in anything specific. 

 Didn't participate. 

 Gaps between events and entertainment were too big.  Had to hang out in the cold for way 
too long waiting for stuff to happen. 

 I heard good things, but did not attend any myself. 

 Missed it but heard it was good.  Maybe organise a night ride... 

 More seating required around the pump track please. 

 Most people had gone by the time the last nights entertainment started, which was great!!  
In that respect, it was a bit disappointing. 

 N/a. 

 Pump track challenge needs more seating.  A great event, but I was looking over people's 
shoulders the whole time.  And have the commentators down at the track to get in 
amongst the crowd. 

 We didn't go. 

 We enjoyed the pump track. 

 We were mainly just there to ride and watch the events so we didn't usually hang around 
for the evening entertainment. 

 Whip Off was great.  Speed & Style was too slow - we left early.  Pump track was 
awesome - can't do much about the chilly temps! 

 
Comments specified for “average”: 

 A little loud at times so hard to hear the commentary. 

 Concert would be great in the city. 

 Did not participate in any evening entertainment. 

 Didn't attend any so not sure. 

 Didn't attend any. 

 Didn't bother this year.  Last year was cool in town.  Was too late and cold to stay out at 
the Skyline venue. 

 Didn't see much? 

 Didn't stay for them. 

 I ticked average because it was N/A to me. 

 Long delay between events and music. 

 Missed the local bands concert this year. 

 More of a celebration/party scene would be fun.  It seemed a bit dead at the end of the last 
event each day. 

 N/A as didn't attend - but watched on TV - Sky Sports Pop up Channel. 

 N/A didn't attend any. 
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 N/a. 

 Shape Shifter was average.  There was no atmosphere and most people had left. 

 The only evening we stayed at the event site was for the Pump Track Event.  We would 
have stayed more if other events/entertainment was available.  More evening events 
would be great, if feasible?? 

 We didn't partake this year, so can't comment. 
 

Comments specified for “below average”: 

 Not advertised/promoted well enough. 

 Personal opinion.  What was offered didn't appeal to me at all. 

 Seating was slack.  VERY COLD. 

 Wasn't really that impressive.  Nothing really made me want to stay longer to watch. 
 
Comments specified for “poor”: 

 Didn't see any! 

 It wasn't well documented that the music was on Saturday night so most spectators had 
left by that time. 

 What evening events?  Maybe I live under a rock. 
 
 
m)  Accommodation prices: 

Number Percent % ex non spec.

Poor 1 0.2% 0.3%

Below average 5 1.1% 1.7%

Average 103 22.7% 35.8%

Good 121 26.7% 42.0%

Excellent 58 12.8% 20.1%

Not specified 165 36.4%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
Comments specified for “excellent”: 

 My parents live nearby in Paengaroa. 

 Overall a great experience.  Better than last year. 

 Private house in town boundary with a group. 

 Stayed at the bros house in Tauranga so was all good. 

 Stayed with friends. 

 The accommodation prices at my own house were great.  (so glad this event is here in 
ROTORUA). 

 Used Bookabach (x2). 

 We used Bookabach.  Very well priced. 
 
Comments specified for “good”: 

 Didn't stay this time, but Rotorua is always good value. 

 Didn't stay. 

 Good value. 

 I did not use accommodation but I believe they are reasonable. 

 N/a. 

 Pretty standard with the rest of the country.  Lots to choose from. 

 Stayed right next door! 
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Comments specified for “average”: 

 Don't know. 

 Expensive. 

 Hotels were pricey like everywhere and hostels are the same price as elsewhere. 

 I have ticked average as there is no "not Applicable" or "I don't know" option and I have no 
idea.  I did not require accommodation! 

 I live here so didn't have to pay. 

 N/A as were day trippers. 

 N/a (x2). 

 Normal Rotorua. 

 Not applicable.  Live in Rotorua. 

 Stayed at a friends house so didn't impact me. 

 Stayed at my usual place.  Was same price as I always pay.  Having event 
accommodation rates would be good. 

 Struggled to find places online, but I did book rather last minute. 

 We stayed in a private home. 

 We stayed very close to Redwood Forest so it was handy place to leave the car during the 
day.  Rotorua is a tourist town expect higher motel costs, great service, six nights. 

 
Comments specified for “below average”: 

 Very expensive as prices were raised dramatically for Crankworx week.  We had to rent 
house on opposite side of the lake. 

 
Comments specified for “poor”: 
None specified. 

 
 

23. (All) – Overall, on a scale of one to five, with five being great and one being poor, how was 
your overall experience at the 2015 Crankworx Rotorua event. 

Number Percent % ex non spec.

Poor 0 0.0% 0.0%

Below average 8 1.8% 2.0%

Average 7 1.5% 1.7%

Good 147 32.5% 36.3%

Excellent 243 53.6% 60.0%

Not specified 48 10.6%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
 
24. (All) - Gender of respondents. 

Number Percent % ex non spec.

Male 276 60.9% 70.4%

Female 116 25.6% 29.6%

Not specified 61 13.5%

Total 453 100.0% 100.0%

Note: % ex non spec is the percentage with non specified responses removed  
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25. (All) - Age grouping of respondents. 

Number Percent % ex non spec.

Less than 18 years of age 22 4.9% 5.5%

18 to 24 years old 26 5.7% 6.5%

25 to 29 years old 34 7.5% 8.4%

30 to 39 years old 114 25.2% 28.3%

40 to 49 years old 134 29.6% 33.3%

50 to 59 years old 64 14.1% 15.9%

60 or older years old 8 1.8% 2.0%

I would rather not say 1 0.2% 0.2%

Not specified 50 11.0%

Total 453 100.0% 100.0%

Note: % ex non specified is the percentages with non specified responses excluded  
 
 
26. (All) - Are there any other comments you would like to add? 
 
Comments coded: 

Number Percent

Positive comments about event 100 22.1%

Improvements suggested 61 13.5%

Negative comments 28 6.2%

Positive comments about Rotorua 3 0.7%

Other 12 2.6%

Sample 453

Note: Not necessarily additive as comments could be coded into multiple categories  
 
Improvements coded: 

Number Percent % tot samp

Organisation of events 16 26.2% 3.5%

Commentary/speakers/music 14 23.0% 3.1%

Location/availability/maintenance of Toilets 9 14.8% 2.0%

Screen placement 9 14.8% 2.0%

Cost/passes 8 13.1% 1.8%

Signage/information at event/website 8 13.1% 1.8%

Promotion/awareness 4 6.6% 0.9%

Seating/viewing areas 3 4.9% 0.7%

Transport/parking 3 4.9% 0.7%

Entry/tickets 2 3.3% 0.4%

Food/drink 2 3.3% 0.4%

Access to tracks 1 1.6% 0.2%

Comments about VIP 1 1.6% 0.2%

Community/crowd involvement 1 1.6% 0.2%

Evening events/extra events 1 1.6% 0.2%

Link between venues/events 1 1.6% 0.2%

Other 8 13.1% 1.8%

Sample 61

Note: Not necessarily additive as comments could be coded into multiple categories

Note: Only includes comments coded to 'Improvements suggested'

Note: % tot sample is the pecentage out of the entire sample (ie, 453 respondents)  
 
Comments specified for “positive comments about event”: 

 A great event that we as a family enjoyed.  The access to the downhill was better than last 
year for spectators, but still tricky in places. 

 Amazing and will definitely attend for more than one day next year and make sure the kids 
have their bikes. 
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 Amazing event!  We are so lucky to have this in Rotorua!  World class!  Please don't 
increase prices though as I have to save up for tickets to get the whole family there.  In 
saying that, it is such an amazing event, I really want us all to go.  Great having major 
events in the evening after work.  I wish I could have heard more about each individual 
rider and seen a bit more on a big screen on the big tracks.  Also long periods where I 
wasn't sure what was going on - as nothing was going on.  Improve carparking.  Great 
event! 

 As a family with young kids, we really enjoyed the event.  It catered well for families. 

 Awesome event and will be definitely coming back next year. 

 Awesome event thank you.  Layout was better this year of the expo relaxed and fun 
atmosphere.  Look forward to next year.  

 Awesome event went last year for three days, decided to go for five days this year with 
huge expectations… it not only lived up to them but surpassed them!!!  KEEP UP THE 
GREAT WORK!!!! 

 Awesome to have it in NZ.  Would go every year if it comes back.  Way to go Crankworx!  
Awesome. 

 Best event to take passionate biking 12yr old son to, was a very enjoyable time, and he 
absolutely loved it we managed to bike everywhere, brought our bikes up and only used a 
taxi to get to and from the airport, Rotorua so well set up for doing this. 

 Brilliant job everyone.  My only suggestion is to make the Kidsworx a bit more 
professional, don't dumb the sprint warrior down so much and you need proper timing for 
the pump race. 

 Bring on the next one, will definitely go again next year. 

 Can't wait for next year! 

 Can't wait for next year!  I noted changes made from the previous year to this one, and 
liked them.  The layout of exhibitors and bike demos was much better.  

 Can't wait for next year!! 

 Can't wait for next year. 

 Congratulations.  Was a fun event to watch.  

 Crankworx is such a Rotorua event and it would be awesome to secure it for another three 
year contract. 

 Crankworx was a great excuse to visit Rotorua for our annual mountain bike trip. 

 Crashed a demo bike, medical staff were excellent. 

 Definitely do it again, it's awesome and it's an event my kids enjoy to watch and participate 
in.  It gives the average cyclist non-professional in NZ to compete against some of the 
world’s best and it brings a lot of publicity to the country as a good mountain biking 
destination as the event is webcast. 

 Despite a few issues, regarding retail, and information, my overall sensation was great.  
The main reason to be there, which was the competition itself, was great, the weather 
helped a lot, the athletes were awesome, and was really a dream that came through to be 
able to watch Crankworx Live... Great vibe !!!  Please, do it again, and again, and again..... 
and again... 

 Discount local tickets would have bought more people along I think.  Wednesday evening 
was busy, but Thursday and Friday were very quiet.  Great to have water refill stations!  
And there was an adequate number of toilets.  I never had to queue which is rare at a big 
event!  I liked the introduction of more steps to get up/down the downhill track.   Ps. the 
survey questions weren't worded great.  I filled out that I lived in Rotorua then the next 
page asked me how I got to NZ and how I got to Rotorua.... could be improved. 

 Epic - keep it coming back - next time I'm visiting for longer. 

 Excellent event and well organised.  We as a group came to Rotorua to bike for the week 
and managed this around Crankworx.  Otherwise we would have ridden elsewhere for the 
week. 

 Excellent event, enjoyed by all. 

 Excellent event, I loved it last year and it was bigger and better this year. 

 Fantastic event.  I will be bringing my whole family next year and spreading the good 
word!! 
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 Grandkids loved it - even though not that into mountain biking.  10 and 12 year old said it 
was awesome and 'the best day of my life'!!! 

 Great event.  Hopefully will keep it there.  

 Great event.  Let’s hope Rotorua will hold onto it.  Well done. 

 Great event.  Even with an injury in our group.  We really enjoyed Rotorua.  We spent 
three days in Rotorua near beginning of trip then 10 days over Crankworx.  Signage and 
information for start of Giant Toa Enduro at Te Puia could have been better.  It would have 
been nice if medic tent had had maps to hospital as my husband left in ambulance prior to 
my arrival. 

 Great to have dual coverage on Sky Sports Pop-up channel.  Was good to establish 
enthusiasm for the family, and to record so view some other events that were later - to 
prevent whinging small children.  Will be coming back in 2017. 

 Great venue, spectacular views, fabulous city. 

 Had an awesome time at Crankworx and a very pleasant time in Rotorua.  I would 
recommend it to all my friends.  Keep up the good work, and keep Crankworx in Rotorua.  

 Had the best time and will definitely be coming to next years one.  Thanks a lot. 

 Have spread the word to local people at home.  It's a must see NZ attraction.  Amazing.  

 Have toilets and some food seating up by slope style event so you don’t have to walk to 
the entry gate to go to the toilet in the middle of the event especially when it’s a massive 
crowd.  Last year was run so well and hats off to them, but this year was amazing can't 
wait for next year. 

 Hope Rotorua can keep the event after next year!  Such a great buzz for me and my 
family. 

 I enjoyed the freedom we had to wander around the site and see things close up.  

 I found the programme on the website difficult to navigate.   An overall week programme 
would have been useful.  Affordable ticket price for multi day - please try and keep it that 
way. 

 I learned a lot from my experience at Crankworx.  Maybe next year will be better.  Thanks 
for giving me the opportunity to have my say if you have any questions or would like to 
discuss this matter any further feel free to contact me at 021 255 4677. 

 I really hope Crankworx comes back to Rotorua every year. 

 I supported my son who was competing.  It is great to have an international event in our 
country and to such a great standard.  Well-advertised and great coverage this year on 
SKY TV.  

 I was a spectator to watch my son compete in the DH race.  All aspects of the entire 
event, as last year were excellent.  Had I been able to I would have stayed longer to watch 
the other events and am looking forward to next year’s Crankworx.  

 I was a volunteer.  I felt it was the most well run big event I have been to.  Can't wait for 
next year. 

 I water for this event for months.  It gave me an opportunity to demo bikes that I am 
shopping for.  The bike that I was able to ride is only sold at Bike Culture in Rotorua.   The 
entry level model is $7500.00.  This event is how bikes like this are sold.  While I have not 
purchased my new bike yet it solidified that purchase for me.  I will buy this bike in New 
Zealand and the demo opportunities at this event enable that.  Also it highlights your 
biking area both skyline and the Redwoods.  Which I drive up to regularly.  This almost 
always includes meals and shopping at retail venues that we don't have in Taupo.   

 I will be back and trying to convince more people to come and support this event.  The 
people of Rotorua need to know about this amazing event on their doorstep.  Loved the 
free locals night, really whet the appetite to see more of Crankworx (watched every day on 
the livefeed when I couldn't go).  Talking to a few people afterwards a lot didn't know it 
was on, or what it was.  It seems that unless you're in the biking or local events/hospo 
communities you weren't targeted for marketing etc.  

 I would really appreciate a free ticket for next year if possible, thank you for making this 
event happen, I really enjoyed meeting some of the international riders and having some 
good yarns with them.  

 It was awesome! 



Economic Impact Assessment – 2016 Crankworx Rotorua 

 

 

APR Consultants Ltd  165 

 It was easier to watch the replay on the screen.  Possibly need more screens all around or 
something.  But the atmosphere live is awesome to see. 

 It was great and I had fun, but it is definitely lacking in some atmosphere compared to 
Whistler but overall a great time. 

 It was my first time attending.  I felt it was an excellent niche event - not as geared for the 
mainstream casual rider as I thought.  I would probably only attend again if my kids 
nagged me.  However, it appeared very well run and positive vibe for Rotorua.    

 It would be good to have commentary for events over the PA system so when you watch 
up the track you can know what's going on and which rider is on track etc.  I'm referring to 
the DH & DH Air.  Speakers were better this year, but it's still hard to follow the events if 
you are not down at the finish area.  More speakers and live commentary for all events! 

 It's the first time attending Crankworx I thought it was well organised and I would definitely 
take my son again next year.  Well done to everyone who organised it.  Thanks. 

 Just more big screens and speakers needed around the slopestyle course, where I 
watched the event I couldn't hear or see the scores (I was standing on the lower side of 
the last two jumps) other than that great event I'll be back next year! 

 Keep bringing CWX back to Rotorua!  It's so much fun!  

 Keep fostering the positive culture that encourages young riders give 1000%. 

 Keep up the good work.  An excellent event and will be back next year.  Looking forward 
to the release of the dates for 2017. 

 Kidsworx was the highlight, allowing families with younger kids to enjoy the full day.  Both 
kids (five and seven) left really enthused about riding their bikes and with very happy 
memories.  

 Last year was great.  This year was an improvement on last year.  Hopefully we can make 
this a permanent part of the Crankworx calendar and it would be nice to integrate the 
National Champs or Oceania Champs or some other UCI calendar event into this festival 
(as Whistler does).  Great effort from Tuk and the boys! 

 Last year we attended two days, this year we could only make one.  Much as I'm tempted, 
I won't let my boy skip school.  Our favourite event of the year.  Keep it coming, my son 
intends to compete the year after next. 

 Layout was better than last year, the toilets seemed a bit closer which was good.  More 
big screens to watch slopestyle on would be good as it's hard to know what is going on 
when you're on the ground. 

 Looking forward to 2017. 

 Looking forward to next year! 

 Looking forward to next year, hopefully bigger and better again. 

 Love having Crankworx in NZ - love having it in Rotorua!  Cheers to the organisers and 
keep up the hard work because we will be back. 

 Love the event, looking forward to next year. 

 Loved it.  Really stoked that our very own Rotorua has this big intl event.  Will be back for 
sure, long may it continue... 

 Make sure it comes back next year and the year after. 

 More advertising outside of cycling focus would draw more general interest.  The 
Crankworx media profile is still somewhat lacking - pre and post the event.  NZ and 
Rotorua need to get behind this event.  Lifting profile.  However - top marks for organiser 
effort. HUGE!!!  Have not seen stats on event attendance or commercial impact re NZ and 
Rotorua.  Traffic control / signage- very good. 

 Much better than last year and that was probably due to better weather, the stalls were 
better more choice.  Food was good though a bit pricey but not bad.  Great atmosphere 
and a great crowd, and the event was run well.  A BIG thank you and well done to local 
organising committee. 

 Not the quality of events as previous year, but better stalls and food. 

 Our son made use of the medical services which I can't say enough about, very good.  
The venue was great, entry fees for spectators too costly.  Overall a very good event. 

 Our whole group had a fantastic time and were very impressed by the whole event.  The 
only criticism I would have is the lack of spectator area for the pump track and I wish the 
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DH track was a little longer and more technical, BUT that is only from my personal view as 
a spectator.  We will definitely be coming back next year.  Thank you very much for having 
us :). 

 Please have this event every year!! 

 Please keep it in Rotorua!!! 

 Really enjoyed the kids works pump track.  Staff were amazing especially Marcelo?  
Enthusiasm plus and all so encouraging.  All our kids didn't want to leave.  Will definitely 
be back next year. 

 Really had a good time ... have booked for next year. 

 Recommending this event to everyone I know.  Kidworx was amazing and kept our kids 
well occupied. 

 Riders were sick!  Also the Kelly McGary tribute was spot on.  Very touching. 

 See you next year. 

 Some refinement needed, but overall a good event.  Can only get better.  

 Thanks for a great event!  Much improved from last year!  Let's hope to make it even 
better next year! 

 Thanks for the free hoodie - it's awesome!  Loved taking demo bikes for a ride on the 
Skyline trails. 

 The event itself is fantastic.  The challenging side of attending an event like this is you 
have to get to each event early to get a good vantage point, which can mean a lot of 
waiting around for it to start sitting on the side of a hill, I sat in Motel watched the Downhill 
on Sky better coverage see the whole ride, more comfortable on the couch warmer.  The 
expo was great enjoyed looking at new stuff loved the vibe, the real question for me would 
I make the trip next year to watch Crankworx?   

 The event was excellent and I hope it is held in Rotorua for many years to come. 

 The Kidsworx events were awesome and definitely enhanced our experience and allowed 
our kids to engage with the event and get involved, our five year old girl can't wait to ride 
the hipster DH next year....because we are coming!! 

 The music was MUCH better this year, thank you!  Great having sensible driving detour 
signposted back to town from the public car park in the field. 

 The organisers rock.  This year was better than last year and I'm sure next year will be 
next level. 

 The progress from year one has been exceptional.  Really appreciated the way the 
McGarry tribute was done. 

 The speaker positions need to be better positioned if possible.  It was hard to hear.  Or 
turn it up.  The screen was better positioned than the year before.  It would be good to 
know the podium finish times on events like the Downhill to get comparisons of 
competitor’s abilities.  A lot better with a lot more merchandisers.  Overall a lot better than 
2015.  I hope it is signed up for another few years.  The venue is perfect!!! 

 The world’s best mountain bikers wandering around in town, amongst the crowd making 
themselves available for autographs etc., amazing!  As a result of taking a bike on a demo 
ride I bought one.  Would have liked to have tried a few more different demos, but still 
sweet. The event itself was worth every minute spent there.  Incredibly well put together.  
If I could make one suggestion it would be additional big screens and their placement, that 
could have been better.  Otherwise, superb and will definitely be back in 2017! 

 This is an amazing event to put Rotorua on the world map.  Hope to see it return in the 
years to come.  Awesome work!! 

 Was awesome aye best weekend in a looooong time will be back next year for sure!  
Thanks heaps! 

 We live in Rotorua and we love this event - it brings our friends and family from out of town 
to our city and they are blown away by the offering. 

 We'll be back - I hope that Rotorua keeps the event!  

 We'll be back! 

 Well done and can't wait til next year. 

 Well done, great event, well managed, looking forward to next year...!!! 

 Would go next year. 
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Comments specified for “improvements suggested”: 

 A great event that we as a family enjoyed.  The access to the downhill was better than last 
year for spectators, but still tricky in places. 

 Additional toilets up the top would be great, without having to exit the event through the 
trade entry/exit (especially considering this is where the majority of spectators were 
located during events).  Large TV screen was not in a good position for people watching 
the slopestyle from behind the SRAM tent - an additional smaller screen on the flat where 
it was last year (I think where RedBull were based this year) would have been good.  Top 
bar needed to have more staff for when events were being run. 

 Amazing event!  We are so lucky to have this in Rotorua!  World class!  Please don't 
increase prices though as I have to save up for tickets to get the whole family there.  In 
saying that, it is such an amazing event, I really want us all to go.  Great having major 
events in the evening after work.  I wish I could have heard more about each individual 
rider and seen a bit more on a big screen on the big tracks.  Also long periods where I 
wasn't sure what was going on - as nothing was going on.  Improve carparking.  Great 
event! 

 Better commentary for racers and spectators should be great. 

 Brilliant job everyone.  My only suggestion is to make the Kidsworx a bit more 
professional, don't dumb the sprint warrior down so much and you need proper timing for 
the pump race. 

 Bring back the EWS and bring it on next year! 

 Discount local tickets would have bought more people along I think.  Wednesday evening 
was busy, but Thursday and Friday were very quiet.  Great to have water refill stations!  
And there was an adequate number of toilets.  I never had to queue which is rare at a big 
event!  I liked the introduction of more steps to get up/down the downhill track.   Ps. the 
survey questions weren't worded great.  I filled out that I lived in Rotorua then the next 
page asked me how I got to NZ and how I got to Rotorua.... could be improved. 

 Extremely disappointed in the finish of Enduro.  Previous year could watch riders coming 
down the downhill (end) part of the track to finish, this year could see final few meters of 
finish as they came out of trees (no atmosphere).  If finish is the same next year will not 
waste my time, better to give the Toa a miss, start the next day. 

 Finding ways to get people onto bikes in some way during the day, other than demos, like 
opening runs or the pump track.  Also Moto FMX demos are a crowd pleaser and might 
bolster ticket sales during a quiet period. 

 For Slope Style it would be good to have speakers on the downhill side of the course, so 
spectators can hear commentators as a rider approaches.  It may not be possible for 
technical reasons, but would have been good.  Otherwise, please secure another three 
year deal with Crankworx!  It's awesome to see this class of event being run in NZ!!! 

 Get an app going so that we have a better idea of running orders, results etc.  

 Great event.  Even with an injury in our group.  We really enjoyed Rotorua.  We spent 
three days in Rotorua near beginning of trip then 10 days over Crankworx.  Signage and 
information for start of Giant Toa Enduro at Te Puia could have been better.  It would have 
been nice if medic tent had had maps to hospital as my husband left in ambulance prior to 
my arrival. 

 Have a XC race in 2017!  I'd race for sure. 

 Have toilets and some food seating up by slope style event so you don’t have to walk to 
the entry gate to go to the toilet in the middle of the event especially when it’s a massive 
crowd.  Last year was run so well and hats off to them, but this year was amazing can't 
wait for next year. 

 I found the programme on the website difficult to navigate.   An overall week programme 
would have been useful.  Affordable ticket price for multi day - please try and keep it that 
way. 

 I think that the organisers made an assumption that we were familiar with the park, and 
that we knew how things worked and where we should go to see the events.  There 
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probably needs to be clearer instructions and signage as to what is happening.  For 
example I had no idea if the kids could ride their bikes, what passes we needed etc. 

 I think with the VIP access only to the bar area you missed a trick.  The bar was empty 
most of the time except on premiere events.  The year before with general admission I 
know our spend was considerably higher. 

 I watched the amateur men and juniors participating in the downhill.  It was disappointing 
there was no announcing of who was coming down the course or their times - it would 
have been a lot more entertaining to have these announcements made. 

 I will be back and trying to convince more people to come and support this event.  The 
people of Rotorua need to know about this amazing event on their doorstep.  Loved the 
free locals night, really whet the appetite to see more of Crankworx (watched every day on 
the live feed when I couldn't go).  Talking to a few people afterwards a lot didn't know it 
was on, or what it was.  It seems that unless you're in the biking or local events/hospo 
communities you weren't targeted for marketing etc.  

 I would like the pump races kids event to be open for five year olds as my son really 
wanted to do it, but it was six to nine year olds.  

 If the sound quality does not change I will not do the event again it is better to watch it on 
TV. 

 If there was one more big screen 1/2 way up the slope style that would be awesome. 

 It was easier to watch the replay on the screen.  Possibly need more screens all around or 
something.  But the atmosphere on live is awesome to see. 

 It was great and I had fun, but it is definitely lacking in some atmosphere compared to 
Whistler, but overall a great time. 

 It would be better if more top quality downhillers attended. 

 It would be good if the Mons Royale Dual event was part of the Friday/Saturday events.  

 It would be good to have commentary for events over the PA system so when you watch 
up the track you can know what's going on and which rider is on track etc.  I'm referring to 
the DH & DH Air.  Speakers were better this year but it's still hard to follow the events if 
you are not down at the finish area.  More speakers & live commentary for all events! 

 Just having one pass for the multi day holders. 

 Just more big screens and speakers needed around the slopestyle course, where I 
watched the event I couldn't hear or see the scores (I was standing on the lower side of 
the last two jumps) other than that great event I'll be back next year! 

 Layout was better than last year, the toilets seemed a bit closer which was good.  More 
big screens to watch slopestyle on would be good as it's hard to know what is going on 
when you're on the ground. 

 Maybe promote to locals the events they can enter.  I'm still not clear if my 14 year old can 
enter the downhill next year.  Hope it's not on a Sunday though. 

 Mentioned before but... the long delays at the night events waiting for TV etc., were very 
bad - lots of people were leaving early as a result. 

 More advertising outside of cycling focus would draw more general interest.  The 
Crankworx media profile is still somewhat lacking - pre and post the event.  NZ and 
Rotorua need to get behind this event.  Lifting profile.  However - top marks for organiser 
effort. HUGE!!!  Have not seen stats on event attendance or commercial impact re NZ and 
Rotorua.  Traffic control / signage- very good. 

 Music on all days would be great.  Really adds to the signage.  And better clarity around 
which trail is which and who is allowed to use the bike park.  Was this included in the 
ticket?  

 Need a few more casual MTB events that don't cost $99 to participate in. 

 Need better speakers on the Downhill side of the slope style track, couldn't hear a thing. 

 Needed a little more commentary to get the atmosphere up, local guys would do a fine job 
then get the pro's in for the big guns.  Was a little quiet and if you didn't know what was 
happening there was just random bikes appearing :). 

 No toilets up on the hill or food stalls to cater for the masses.  You guys need more flat 
screens around the course particularly up on the hill, unless you're near the finish area 
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you have no idea what's going on.  Also with the commentating for the downhill can I 
suggest that the riders name be mentioned so we know which rider is on course. 

 Only concern is needing louder commentary from more speakers, not knowing who was 
on course or what was happening really spoils some events. 

 Only downside is there were no toilets up top by the events.  They need less down the 
bottom and more up the top. 

 Our whole group had a fantastic time and were very impressed by the whole event.  The 
only criticism I would have is the lack of spectator area for the pump track and I wish the 
DH track was a little longer and more technical, BUT that is only from my personal view as 
a spectator.  We will definitely be coming back next year.  Thank you very much for having 
us :) 

 Probably won't buy a multiday pass next time it's gotten a bit too busy and the lack of 
onsite parking sucks.  Also bring back the ews round!!!!!! 

 Regular free shuttles from Rotorua CBD to Gondola station would have been excellent 
and save parking and traffic congestion. 

 Site needed more toilets spread across spectator areas.  Lots of toilets but all at bottom of 
venue. 

 Soak up the boring waiting times. 

 Sound system and screen set up was hopeless.  We would have been better off watching 
it on tv.  Only a small part of the crowd could hear the system.  Those on the northern side 
of the event (downhill) in particular had no sound or screen (unlike last year).  I wouldn't 
go again.  Hopefully, it is moved to Christchurch with better facilities.  No longer a suitable 
event to attend. 

 Speed and style judging needs looking at.  This year it was more like speed or style.  
Scoring zero on tricks should have more time penalty and shouldn't win especially against 
90 plus.  Otherwise it not worth athletes doing tricks which is what we go to see. 

 Still lacking toilets further up the venue toward the spectators area. 

 The big air downhill was overpriced, it's a fun event for the dads and at $100 it's just too 
rich.   There should be more kids races also, they could do a tamed down slope style and 
a small whip off comp, most of us who come have kids and we are the ones who spend 
money on bikes. 

 The limited options of only craft beer was very disappointing.  As I enjoy a beer, but didn't 
have any as the ones on offer only appeal to certain taste, a wider variety would have 
enhanced the event for me.  

 The schedule of events was too spread out.  It worked fine if you lived in Rotorua, but 
made it not enough main events on each day if had travelled there just for the event.  
Would have loved to go to the Enduro, but it was on too early with not enough happening 
until the weekend to justify it.  

 The speaker positions need to be better positioned if possible.  It was hard to hear.  Or 
turn it up.  The screen was better positioned than the year before.  It would be good to 
know the podium finish times on events like the Cownhill to get comparisons of 
competitors abilities.  A lot better with a lot more merchandisers.  Over all a lot better than 
2015.  I hope it is signed up for another few years.  The venue is perfect!!! 

 The timetable was rubbish compared to last year - the Crankworx website was a waste of 
time.  The previous 2015 timetable was a simple downloadable schedule that was easier 
than a TV guide to use and understand, this year’s attempt was sh*t.  It may have looked 
funky, but what a complete waste of my time.  I just need to know when and where events 
are, not try and think about what particular event I might like to see then spend five mins 
trying to find what time it's on a web page - complete ahrse!  This was a common 
complaint of all the people I went with.  Keep it simple. 

 The website was a bit confusing as to the event schedule… only the ones in red were on 
yet all showed up… just show the ones that are on.  Too bloody fancy.  And quite hard to 
find.  At least the ticket purchasing was easier than last year. 

 The worlds best mountain bikers wandering around in town, amongst the crowd making 
themselves available for autographs etc., amazing!  As a result of taking a bike on a demo 
ride I bought one.  Would have liked to have tried a few more different demos but still 
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sweet. The event itself was worth every minute spent there.  Incredibly well put together.  
If I could make one suggestion it would be additional big screens and their placement, that 
could have been better.  Otherwise, superb and will definitely be back in 2017! 

 There needs to be a better commentary of who is on track before the Pro-elites come on 
for the Downhill.    

 Toilet at Kidsworx area would be helpful as toilets were very very far away for children and 
parents with more than one child, especially having to go all way down to main toilet area 
when top few toilets occupied.  During our only toilet trip my six year old lost me, but was 
found without trouble.  At least we had bikes not just walking to cover the distance we 
desperately avoided using the porta loos apart from once anyway.  Thanks. 

 Toilet facilities could be better.  Portaloos a bit yukky! 

 Toilet setup for VIP and general public was still below par.  Jamie the park ranger, is not a 
good ambassador for mountain biking.  Thought his comments were very off putting and 
laughable.  

 Two day passes to be available?  One day or multi is not enough. 

 Would love to be able to photograph more of it. 
 
Comments specified for “negative comments”: 

 Although the staff were very friendly many didn't know much about what was happening or 
where to go (tickets/bike /parking/event times) with regards to the event.   

 Crashed a demo bike, medical staff were excellent. 

 Extremely disappointed in the finish of Enduro.  Previous year could watch riders coming 
down the downhill (end) part of the track to finish, this year could see final few meters of 
finish as they came out of trees (no atmosphere).  If finish is the same next year will not 
waste my time, better to give the Toa a miss, start the next day. 

 I found the programme on the website difficult to navigate.   An overall week programme 
would have been useful.  Affordable ticket price for multi day - please try and keep it that 
way. 

 I think that the organisers made an assumption that we were familiar with the park, and 
that we knew how things worked and where we should go to see the events.  There 
probably needs to be clearer instructions and signage as to what is happening.  For 
example I had no idea if the kids could ride their bikes, what passes we needed etc. 

 I think with the VIP access only to the bar area you missed a trick.  The bar was empty 
most of the time except on premiere events.  The year before with general admission I 
know our spend was considerably higher. 

 I wasn't a fan of the daily stamps as they tended to rub off on clothing throughout the 
day... 

 I watched the amateur men and juniors participating in the Downhill.  It was disappointing 
there was no announcing of who was coming down the course or their times - it would 
have been a lot more entertaining to have these announcements made. 

 If the sound quality does not change I will not do the event again it is better to watch it on 
TV. 

 It was my first time attending.  I felt it was an excellent niche event - not as geared for the 
mainstream casual rider as I thought.  I would probably only attend again if my kids 
nagged me.  However, it appeared very well run and positive vibe for Rotorua.    

 Lack of parking and poor transportation was very frustrating which may result in us visiting 
another location to ride in the future.  

 No toilets up on the hill or food stalls to cater for the masses.  You guys need more flat 
screens around the course particularly up on the hill, unless you're near the finish area 
you have no idea what's going on.  Also with the commentating for the downhill can I 
suggest that the riders name be mentioned so we know which rider is on course. 

 Not the quality of events as previous year, but better stalls and food. 

 Only downside is there were no toilets up top by the events.  They need less down the 
bottom and more up the top. 

 Our son made use of the medical services which I can't say enough about, very good.  
The venue was great, entry fees for spectators too costly.  Overall a very good event. 
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 People from NZ and overseas remember first impressions of this event so ticketing and 
parking attendants are the face of this event if they are unprofessional then people judge 
the whole event as unprofessional which is a shame. 

 Probably won't buy a multiday pass next time it's gotten a bit too busy and the lack of 
onsite parking sucks.  Also bring back the ews round!!!!!! 

 Sad to lose the ews round. 

 Sound system and screen set up was hopeless.  We would have been better off watching 
it on TV.  Only a small part of the crowd could hear the system.  Those on the northern 
side of the event (downhill) in particular had no sound or screen (unlike last year).  I 
wouldn't go again.  Hopefully, it is moved to Christchurch with better facilities.  No longer a 
suitable event to attend. 

 The amount of parents that took their kids who weren't interested and just fucked around 
sliding down the jumps and structures was a pain in bum, leave the little shits at home. 

 The big air downhill was overpriced, it's a fun event for the dads and at $100 it's just too 
rich.   There should be more kids races also, they could do a tamed down slope style and 
a small whip off comp, most of us who come have kids and we are the ones who spend 
money on bikes. 

 The limited options of only craft beer was very disappointing.  As I enjoy a beer, but didn't 
have any as the ones on offer only appeal to certain taste, a wider variety would have 
enhanced the event for me.  

 The schedule of events was too spread out.  It worked fine if you lived in Rotorua, but 
made it not enough main events on each day if had travelled there just for the event.  
Would have loved to go to the Enduro but it was on too early with not enough happening 
until the weekend to justify it.  

 The timetable was rubbish compared to last year - the Crankworx website was a waste of 
time.  The previous 2015 timetable was a simple downloadable schedule that was easier 
than a TV guide to use and understand, this year’s attempt was sh*t.  It may have looked 
funky but what a complete waste of my time.  I just need to know when and where events 
are, not try and think about what particular event I might like to see then spend five mins 
trying to find what time it's on a web page - complete ahrse!  This was a common 
complaint of all the people I went with.  Keep it simple. 

 The website was a bit confusing as to the event schedule… only the ones in red were on 
yet all showed up… just show the ones that are on.  Too bloody fancy.  And quite hard to 
find.  At least the ticket purchasing was easier than last year. 

 Toilet setup for VIP and general public was still below par.  Jamie the park ranger, is not a 
good ambassador for mountain biking.  Thought his comments were very off putting and 
laughable.  

 When paying for tickets I was charged a credit card surcharge even though I was paying 
by a debit/eftpos card.  That is rude and not something that makes me plan to return to the 
event in following years. 

 Would be in two minds about going again. 
 
Comments specified for “positive comments about Rotorua”: 

 Best event to take passionate biking 12yr old son to, was a very enjoyable time, and he 
absolutely loved it we managed to bike everywhere, brought our bikes up and only used a 
taxi to get to and from the airport, Rotorua so well set up for doing this. 

 Great event.  Even with an injury in our group.  We really enjoyed Rotorua.  We spent 
three days in Rotorua near beginning of trip then 10 days over Crankworx.  Signage and 
information for start of Giant Toa Enduro at Te Puia could have been better.  It would have 
been nice if medic tent had had maps to hospital as my husband left in ambulance prior to 
my arrival. 

 Had an awesome time at Crankworx and a very pleasant time in Rotorua.  I would 
recommend it to all my friends.  Keep up the good work, and keep Crankworx in Rotorua. 
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Comments specified for “other”: 

 Find a better company to do this work for you next time. 

 I had an operation just before the event and couldn't ride with my son, next year I’ll be 
bringing my bike. 

 I would have gone to more events and had more people attend if I didn't have other family 
commitments. 

 It would be better if more top quality downhillers attended. 

 Last year we attended two days, this year we could only make one.  Much as I'm tempted, 
I won't let my boy skip school.  Our favourite event of the year.  Keep it coming, my son 
intends to compete the year after next. 

 Nooooooo.   

 Nope. 

 Our son made use of the medical services which I can't say enough about, very good.  
The venue was great, entry fees for spectators too costly.  Overall a very good event. 

 People from NZ and overseas remember first impressions of this event so ticketing and 
parking attendants are the face of this event if they are unprofessional then people judge 
the whole event as unprofessional which is a shame. 

 Some of these questions do not apply well to locals, and there isn't an option to select 
"Not Applicable" eg. how did you travel to Rotorua, accommodation prices, etc. 

 This survey doesn't make sense if you live in Rotorua and some of the questions 
contradict themselves.  But the event was amazing. 

 This survey is poor - no options to select 'not applicable'.  Ratings things I didn't attend is 
bound to skew the data.  No logic - I state that I live in Rotorua and then get asked how I 
travelled to NZ. 

 


